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_ Features Opening of the Chicago Show 





BUICK DRAWS CROWDS | 
WITH MOTION EXHIBIT 
OF CUTAWAY CHASSIS 


Chicago, Jan. 24.—Chicago got its | 
first official show view of the new 
Buick eights at the Coliseum today. 
Of course, the Buicks have been on 
the streets for some months, but 
this did not appear to detract from 
the interest that the general public 
found in the official exhibit. | 

Unquestionably the focal point of | 
the Buick exhibit is the cutaway | 
chassis, upon which the engineers 
must have lavished considerable at- | 
tention The housings throughout the | 
chassis are cut out so that the moving | 
part inside can be observed as it 
performs its mechanical function. 
The crowd seemed particularly in- 
terested in the operation of the 


| 





(Continued on Page 2) 


CHICAGO DEALERS 
AT PRE-SHOW RALLY: 


HICAGO, Jan. 24.—The eleventh | 
annual preshow meeting and 


C 


? 
Who’s Who at the Show | 
COMPREHENSIVE list 
of representatives of 
companies not taking part 
in the exhibits at the Colli- 
seum, but who are in town 
for contact work will be 
found on pages 20, 22, 26 
and 28 of this issue. 

This list gives the names 
of all representatives and 
the hotels at which they 
are stopping. 


6,000 ORDERS ON HAND; 


STUDEBAKER’S EXHIBIT 
AT CHICAGO SHOW SETS 
NEW MARK IN VARIETY 


Chicago, Jan. 24.—In point of nu- 
merical strength the Studebaker 
exhibit at the National Show in the 
Coliseum sets something of a rec- 
ord. For on display are no less 
than ten cars comprising a wide | 
variety of the President, State, 
Commander, Dictator and Stude-| 
baker six-cylinder models. 


| 
| As if to make the exhibit really 
;complete there 


is also a stripped 
chassis, with a lecturer provided to 


vals on points of design. 


The President models _ being 





1 ny Faia, 6 ee x : fib pea 
rs for Auburns for first 
twenty-five days of January have 
been broken, according to an an- 
nouncement by R. H. Faulkner, gen- 
eral sales manager of Auburn Auto- 
mobile Company. Dealer orders are 
85 per cent. ahead of last year and 
30 per cent. ahead of 1929. | 
More than 6,000 orders on hand for | 
delivery by March 1 will tax Auburn | 
capacity. Letters and _ telegrams | 


ster in black, with red wheels and 
upholstery to 


eae es 
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LUXURY, INDIVIDUALITY 


STRESSED BY CADILLAC, 
LA SALLE AT CHICAGO 


Chicago, Jan. 24.—Cars that are | 
standard in every respect, yet have 
all the luxury and individuality of 


dinner of the Chicago Automobile continue to pour in, Mr. Faulkner | custom-built creations, grace the 


Trade Association was held last 
night at the Sherman Hotel, with 
more than 1,200 present, mostly dis- | 
tributors, dealers and salesmen on 
hand to listen to inspirational talks 
by Knute Rockne, Notre Dame’s | 


says, with many requests for rush 
deliveries. 7 
One dealer wired today that five 
demonstrations given yesterday net- | 
ted five sales, 
Mr. Faulkner urged ninety parts | 


Cadillac-La Salle booth at the Na- 
tional Automobile Show in the)! 
Coliseum. Only four models are | 
showm. Three of them being Cadil- 
lacs and one La Salle. There is 
also an exhibit of the Cadillac V-12 


football coach, and William B. Bur-| and accessory makers to speed up| motor. 


russ, the sales specialist. 
Rockne spoke on “Team Play” and | 
his talk was received with that va 


(Continued on Page 3) 


De Vaux Debut at Chicago; 
Custom Sedan, Coupe Shown 


HICAGO, Jan, 24.—For the first 

time consumers and dealers, as 
well as rival manufacturers, had 
their first look at the new De Vaux 
today when the De Vaux-Hall 
Motor Company took possession of 
their quarters in the Auditorium 
Hotel,’ where the initial display is 
being made.” 

Two models are being shown, one 
the $785 custom sedan and the 
other the coupe, ‘which lists at $700. 

That public interest has been 
thoroughly aroused was demon- 
strated this morning, when the 
dealers started flocking into the 
display room of this newcomer in 
the industry. 

The De Vaux-Hall executive staff 


(Continued en Page 24) 


production of parts required in Au- 
burn production, 
Faulkner impressed the parts mak- | 


(Continued on Page 12) 


TEN STEWART TRUCK 
MODELS AT SHOW GET | 
ATTENTION OF CROWDS 


Chicago, Jan. 24. — Among the | 
motor truck exhibits that finally 
were included in the Coliseum show, | 
one of the outstanding units is the 
display of the Stewart Motors Cor- | 


| poration of Buffalo, N. Y. | 


The Stewart exhibit includes ten | 
models, ranging from one-ton to a} 
gigantic five-tonner, which locks} 


| powerful enough to drag the Twen- | 


tieth Century. To many, the most | 


(Continued on Page 10) 


All of the Cadillacs displayed are 
distinguished by their striking color 
combinations. For instance, the 
V-12 phaeton is finished in elder | 
green, Donegal green, and Elizabeth | 
aluminum. The six wire wheels 
have stainless steel spokes and there 
is a folding trunk rack. 

A V-8 model convertible coupe ap- 


(Continued on Page 24) 


TODAY 
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shown, are a snappy looking road- | 


match, and a five 


PUBLIC, DEALER ATTENDANCE © 


ON LEVEL WITH LAST YEAR 


Hotels Are Crowded and Usual Throng on Hand 
As Doors of Coliseum Swing Open; 
125 Exhibits in Place 


HICAGO, Jan. 24.—After 
last-minute entries, Chi 


a wild scramble for space by 
cago’s thirty-first annual nab 


tional automobile show opened today in the Coliseum, th@ 


| collection of “horseless ca 


CHICAGO SHOW 


RECOR 


Chicago, Jan. 24.—Arriving early 
in anticipation of a busy week at 
the National Automobile Show, W. 


A. Blees, genera] sales manager, ane 


other officials of Oakland are pre- 
paring to greet the greatest dealer | 
attendance ever experienced here. 
Mr. Blees says the new line has 
met with unprecedented favorable | 
reception, sales having exceeded ex- | 
pectations during the first part of 
January. He holds that quality at 
low price makes a compelling sales | 
argument. 
Oakland is expected to entertain | 
its largest dealer crowd at the an- 
nual Chicago show banquet next 
week. High officials of General; 
Motors will explain the significance | 


deliver a discourse at regular inter- | home of this exhibition ever since Sam Miles got together @ 
rriages” at the turn of the centur 
© Never before was there such. last 


min nemand 


for Q pia) 
" Show, gcearat 
Fea Se. 
pes aie gy ad start 
panies in the 1 Setige 


es and equipment id 


ae ae 
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car, ac 
dustries. 
When the curtain was raised 
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‘WILLYS-OVERLAND, INC, 
STAGES TWO HOTE 
DISPLAYS AT CHICAGO 


unique record during show wee 
here by exhibiting at two hotels i 


Continued on Page 34) 


| addition to its booth at the nation 


show in the Coliseum. Of the 
non-show exhibits, one at the H 
tel Sherman and the other 
Palmer House, the former is by f 
the more elaborate. 





of the new line to Middle Western 


(Continued on page 35) 


Durant Presents New Line | 


For 1931 at 


WHERE TO GET 
AUTOMOTIVE DAILY 
NEWS DURING 
THE SHOW 


Show issues to the 
trade visitors in Chicago 
are free and may be ob- 
tained from your hotel 
news stand, Space No. 1, 
Gallery, at the show, in 
the 
own 


room at 
show or your 
booth or dealer meeting. 


the press 
at 


Both in the number and types of 


(Continued on Page 10) 
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Chicago Show 


Company, Lansing, Mich., presente 
its new and improved 1931 line o 
motor cars, consisting of the mod 
610 four-cylinder line in the thr 
body types, and two six-cylinder car 
known as the model 612, which ar 
available in four body types, an 
the model 614 de luxe, available i 
two body types at the opening « 
the National Show here today. 
While no radical mechanica 
| changes are being made in the vari 
| ous models, the Model 614 De Lux 
| with six wire or artillery w« 
| wheels and: six tires will be pow 
|ered with a more powerful and im 
| proved six-cylinder Continental mo 
tor, giving a greater range of spee 
up to seventy-five miles per ho 


r Chicago, Jan. 24.—Durant Motc 


(Continued on Page 10 
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Manufacturer 
Should 


Take 
Advantage 
Of Thi 
S$ 

During 1931 Automotive 
Daily News offers adver- 
tisers about 500,000 added 
distribution for which no 
charge is made. These dis- 
tributions are made to vari- 
ous groups in the industry 
such as fleet owners, bus 
operators, etc., and also in- 
cludes extra copies supplied 
to those attending various 


engineering and other so- 
ciety meetings. 


The regular ABC circu- 
lation of this publication 
covers factory officials, dis- 
iributors and dealers in 
vehicles and high-grade job- 
bers of shop equipment, 
parts and accessories. 


Write for Details 


Antomotive Bails News 


H. A. TARANTOUS, Bus. Mgr. 
Graybar Building, New York 


WESTERN OFFICE 
Willard R. Cotton, Mgr. 
333 No. Michigan Ave. 
Chicago, 1). 
DETROIT OFFICE 
Geo. M. Slocum. Mgr. 
Fisher Building 
reit, Mich. 
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EAST LIVERPOOL SHOW 


| industry 


_ rent 
|dustry cannot expect to exceed the 


| of 


EW YORK, Jan. 24.—Production 

ef motor vehicles in the United 
States and Canada in January ap- 
| proximated 175,000, as compared 
| with 155,000 in December, 1930, and 
| 285,762 in January, 1930, according 
to estimates based on operations of 
|the leading producers during the 
| first three weeks of the month. 

This output would represent an 
increase of 20,000 units, or 12.9 per 
cent. over the preceding month, 
and a decline of 110.000 units, or 
37.7 per cent. from the correspond- 
ing month of last year. 

It is estimated that Ford and 
Chevrolet combined will turn out at 
least 130,000 cars and trucks this 
month, which would be equivalent 
to 74 per cent. of the total 

With these two companies turn- 
ing out 130,000 units, the rest of the 
would account for 45,000 
cars and trucks, which would be 
about the same as the December 
production of the companies outside 
of Ford and Chevrolet. 

The rate of production in the cur- 
month indicates that the in- 





1930 figures during the first quarter 
this year, and it is doubtful 
whether the output of the industry 


| will exceed the corresponding month 
of 1930 at any time during the first 


half of the year. 
The industry turned out 1,070,000 


junits in the first three months of 


1930. On the basis of current oper- 
ations, it is estimated that the pro- 
duction for the first quarter of this 
| vear will approximate 700,000, a ce- 
/cline of 30 per cent. 

In the second quarter of last vear 
the production was 1,259,000, and the 
present outlook justifies a predic- 
{tion of 1,200,000 for the period this 
year. That woulg bring the output 
for the first six months of 1931 to 
| 1,950,000. 
| Im the third quarter the manu- 

| Saateneny should begin to run ahead 
1 





—————————— | Club has announced that the net 


proceeds of the third annual auto- 


PROCEEDS FOR NEEDY mobile show, which will open Janu- 


East Liverpool, O., Jan. 24.—The | 
East Liverpoo] Automobile Dealers’ 


E 


ary 28. will be contributed to the 


the relief of the needy. 


January Motor Vehicle | 
Production Put at 175,000, |} SPARKS from the 
12.9% Gain Over December 


of the corresponding period of last 
year. In the three months from 
July 1 to September 30. last year 
production reached 730,000, and this 
year probably wil] amount to 1,000,- 
000 units 

The fourth quarter. which in the 
past two years was a period of| 
Grastic curtailment in operations, in 
1931 may prove to be a time of good | 
activity, resulting ina production of 
around 900,000 units, as against! 
about 450.000 in 1930 

While the above estimates for 1931 


(Continued on page 35) 


AUTOMOTIVE DEMAND 
FOR STEEL UNEVEN: 
PRICES UNCHANGED 


Youngstown, O.. Jan. 24.—Fluc- 
tuating demands for sheets to be 
shipped to automobile body manu- 
facturing companies continue to} 
cloud the outlook for sheet mill! 
schedules in the Youngstown dis-| 
trict for the next few weeks. Mill | 
schedules are being staggered in! 
harmony with incoming business, | 
which is still developing at an ir-| 
regular rate. | 

Several makers of biack sheets | 
have bookings sufficient to permit 
a resumption of operations this week 
while other makers this week sus- 
pended operations at various units. 

Sheet prices remain unchanged, | 
although firm, and still are unsatis- | 
factory from the viewpoint of the! 
steel companies. Black sheets are! 
quoted at 2.35 cents, Pittsburgh, 
with blue annealed at 1.90 and 2.05) 
cents. Galvanized sheets from 2.9) 
cents a pound to 3 cents, and auto | 
body is unchanged at 3.3 cents. | 

Orders from auto body manufac- | 
| turers in the Cleveland district have 
|} been one of the chief supporting 
| influences of Youngstown district 
| independent sheet producers for the 
| last few weeks. Irregular schedules 
| among the Detroit manufacturers 
continue to result in irregular and} 


‘ 


Community Welfare Association for | rather small bookings of automobile 
steels. 
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vst a War? aie pe ee 
SHOW | 


The Old Guard 
Just Coasting 
Miles and Mileposts 


Invention 


Chris Sinsabaugh— Detroit Editor 


NCE a year the old guard turns out, the occasion being 
the pre-show banquet of the Chicago Automobile Trade 
Association, when the past presidents parade to the speakers’ 


'table, beam on old friends and congratulate themselves on 


being sideline sitters instead of a gavel wielder. There were 
nine of these past presidents in the wax work exhibit at the 
annual function this time, five of whom are no longer in the 
industry. Ralph Temple is now an insurance man, N. H. 
Van Sicklen is executive manager of the Lake Shore Athletic 
Club, Walter Githens is an automobile finance banker, Joseph 
F. Gunther operates the Pink Poodle Inn in a north shore 
suburb, and Louis Geyler also is in the insurance business. 
The others there were George H. Bird, handling the Graham; 
Charley Gambill, Hupmobile; Lafayette Markle. Durant, and 
O. E. Heffinger, Oakland-Pontiac. 
7. * * 
NTRODUCING Sam Miles, show manager, at the pre- 
show banquet, Toastmaster Histed boasted of the record 
which has been set up by the veteran impresario and also the 
Chicago automobile show, thirty-one years without a break, 
with all the exhibitions held in the same building and under 
the same management. This, it was claimed by Histed, is an 
industrial show record unequaled in the world. 
= : o 
NUTE ROCKNE has made so many speeches from the 
Studebaker rostrum that we automobile people look on 
him as part of the Erskine administration. Therefore we al] 
chuckled at the pre-show dinner when the Notre Dame foot- 
ball coach said Toastmaster Histed had asked him not to say 
anything about free wheeling, whereupon Rockne proceeded 
to tell us about the Irishman taking setting-up exercises, one 
of which consisted of lying on the back and vigorously work- 
ing the legs as if he was riding a bicycle. The instructor in- 


(Continued on Page 36) 


‘BUICK DRAWS CROWDS 
WITH MOTION EXHIBIT 
OF CUTAWAY CHASSIS 


(Continued from Page 1) 

lent gear shifting, was easily the 
center of the crowds attention. 
Other observers have noted on fre- 
;quent occasions that any piece of 
|machinery actually in operation 
‘catches the eve of the average 
{American. The  shop-equipment 
j;section at the shows Gid not carry 
j much interest to the ordinary show 
{ visitor until all the machinery’ was 
ishown in motion. Now they can- 
not drive the crowds out of the 
shop-equipment section 
' This Buick cutaway 
| very deftiv arranged to 
eve. Ji is surrounded by an ijlu- 
minated rail. and a small electric 
light is fitted in each recess to give 
a Clear view of the paris that move 
| While all Buick body models are 
not on view at the Coliseum, a rep- 
iresentative showing is being made. 
Big family cars and sports models 
and those in between are presented 
in attractive color combinations. 
The cutaway chassis is finished in 
a sort of silverv cream, with bright 
silver trimmings. 


Classified | 
Advertising 


Classified Rates 5c Per Word 


chassis is 


catch the 
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I, 
AGENTS WANTED 
AGENTS ‘wanted for the new TELOFLASH 


spark plug Ready February 1. Re- 
| Bets firing in engine at a glance. Tere 


tory going fast. Write today, Yple Mig. 
Be eke 77, Pde. Pa. 3 ed 








AUTOMOTIVE DAILY NEWS, MONDAY, JANUARY 26, 1931 





Truck Sales Sure to Gain, 


Indianapolis Dealers Feel 


NDIANAPOLIS, Ind., Jan. 24.— 
Outiook for the increased retail 
business in the Indianapolis 
tory is based upon two things 
aa the new year goes under way— 
the preparation of 1931 budgets, in- 
cluding appropriations for hauling 
uipment and the necessity for the 
Frotacing of much of the transport 
ow in service. 
Peculiarly enough, January of this 
ear, following twelve months of 
reponderant buying of the lighter 
uipment offered by Ford and 
evrolet finds chief interest in the 
uck field here centering about the 
jeavier duty models offered by ex- 
clusive manufacturers of commercial 
vehicles 
Scarcely any of the exclusive truck 
operators fail to give encouraging 
views as to the actual conditions ex- 
isting in the field of automotive 
freight transportation. It was, how- 
ever, usually felt that truck or fleet 
Operators were not yet in the mood 
for extensive purchasing, but that 
customers were arriving almost daily 
from new sources and in increasing 
numbers 
It was stated by one large truck 
dealer here that the dav is near 
when a veritable rush of truck buy- 
ing must become necessary. This 
opinion was founded upon the claim 
that, with less hauling being done, 
part of fleets in service prior to the 
business recession were not needed. 
These machines were set aside and 
pyt into service only as others al- 
ready in service reached the stage 
of badly needed repairs or utter use- 
lessness, and, as put forth by this 
authority, the return of more nor- 
mal times will find many of the 
larger operators with practically all 


OMAHA SHOW MARKED 
BY SPECIAL EXHIBITS — 
OF NEW CAR DEALERS 


| 


| 


Omaha, Neb., Jan. 24.—An un- 
usal number of special exhibits in 
dealers’ showrooms and hotel lob- | 
bies featured the Omaha automobile | 
show, which closed here today. New 


Austins were displayed by Austin | 
of Omaha, Inc., in the new Redick | 
tower; the Hupmobile exhibit was) 
in the showrooms of J. R. O'Neal | 
Gompany, while the four Chevrolet 
dealers combined in a single display | 
space at the show, but all four, Mil- 
ler-Knuth, Dewey Chevrolet, See- | 
man Chevrolet and the H. & H. 
Chevrolet Company tin South 
Omaha, inad special exhibits in their 
respective showrooms. 

The 1931 line of Pierce-Arrow was 
shown for the first time in Omaha 
at the display rooms of Colonial 
Motors, Inc. Other car exhibitors at 
the show were Brandes-Campbell 
Company, Ford Motor Company, 
Graham-Paige of Nebraska, Green- 
lease-Lied, Markel Hudson-Essex, 
T. J. O'Brien & Sons, Reo-Barish, 
Stewart Motor Company, L. H. De- 
brown and Wetherell Motor Com- 
pany. Six makes of airplanes and 
seven makes of trucks were also 
shown. 

De Soto dealers from Iowa, Ne- 
braska and South Dakota, with 
members of their sales forces, here 
for the show, attended a dealer 
meeting called by R. W. Watson, 
district manager of the De Soto 
Corporation. Appearing on the 
speakers’ program were: L. G. Peed, 
general sales manager of the De 
Soto Corporation of Detroit; Dr. 
Paul W. Ivey, sales specialist, and 
Harry G. Moock, director of used 
car activities for Chrysler Motors of 
Detroit. At this meeting the first 
Middle West showing of the new! 
1931 De Soto line was made. 

Approximately 200 Chrysler and | 
Plymouth dealers from western 
Iowa and Nebraska met for the an- 
nual dealers’ meeting arranged by | 
O. A. Wilson, general manager of 
Andrew Murphy & Son, distributor. 
J. W. Prazer, general sales manager | 
of the Chrysler Corporation, and &. | 
8, Wilson, sales director, addressed | 

@ group, outlining sales plafia afid | 

licies for 1931. The Rey. Paul M. 

cDade of Milburn, Ia., winner df 
one of the twelve major prizes in 
the national Plymouth essay con 


wes present and received hig ae 





of their equipment at virtually the 
junking stage. 

This view is well borne out by 
the dilapidated and antiquated con- 
dition of much of the equipment 
now being used in the city and sub- 
urban service. Of course sys- 
tem of getting by for the operator 
resulted in considerable revenue fo1 
the 
although depriving the truck deale1 
of much of the volume of previous 
years, it was felt that buying was 
being rather delayed than avoided 
entirely. 

While Ford and Chevrolet 
year made a runaway with truck 
sales much the same pasengel 
cars and accounted for far over half 
the total business, many were 
of the opinion that this condition 
would not prevail so strongly during 
the coming year due to the entry 
into the lower priced field of sev- 
eral of the more prominent inde- 


tnis 


last 


ag 


pendent manufacturers. 
Others held that the hauler’s ten- 
dency 


M 


to overload his trucks had 


various service departments and 


resulted in a large amount of dis- 
satisfaction with the outcome that 
heavier cars would be more in de- 
mand in the future, 

Price, as in the case of the pas- 
senger car, is evidently becoming 
more and more a factor, and what- 
ever the outcome in volume, 
larger lines are apparently pointed 
for a@ more equitable share of the 
business than they have been able 
to attain in the last two or three 
vears in the face of growing com- 

from Ford and Chevrolet. 


DEALERS SWAMP DURANT 
OFFICIALS WITH QUERIES 
ON RUMORED NEW LINE 


Chicago, Jan. 24—Rumors of an 
exceptional new line of Durant cars 
to be announced has resulted in the 
company's officials here for the 
National Automobilé Show receiv- 
ing a deluge of inquiries from 
dealers. 

George L 


Watson, facto:.. repre- 


sentative in the Chicago territory, | 


states that a number of new deal- 
ers have been signed up within a 
fifty-mile radius of this city and 
others in the territory are arriving 
in large numbers to look over the 
new line. 


the | 


Chicago Dealers Rally - 
At Big Pre-Show Meeting 


and applause it so well 
Mr. Burruss talked on 


thusiasm 
| deserves. 


'“Start From Where You Stand” and | 


he too was given a generous hand. 
In command of the dinner was J. R: 
Histed, president of the Chicago 
| Automobile Trade Association, 

Although New York had a pre- 
show dinner this year, this curtain- 
raiser is esentially a Chicago idea, 
always well attended and fruitful of 
results in the way of stimulating the 
retailing side of the industry. Its 
importance to the manufacturers 
was well indicated by the attendance 
of quite a few of the leading sales 
executives from the factories. Noted 


SIMPLICITY CO. SALES 
INCREASE IN 1930 
Milwaukee, Wis., Jan. 24.—The 
Simplicity Company, Port Washing- 
ton, manufacturer of automobile 
engine rebuilding equipment, did a 
business totaling more than $250,- 
000 in 1930, or a slight increase over 
the boom year of 1929 


ermite Produc 


(Continued from Page 1) 


'among these were C. A. Blees, vice- 


president in charge of sales of Oak- 


land-Pontiac; Col, E. 8S. Gorrell, 
president of Stutz; C. H. Bliss, sales 
manager of Nash, and J. E. Wil- 
liams, sales manager of Franklin 


esi y oe 


‘— Se =. 
GEAR LUBRICANT 


ence ts ae ii) ae 
lubricates bearings under 
OLA A TC Cater) 
equipment. Write for illus- 
trated bulletin. 


D. A. STUART & CO., LTD. 
CHICAGO ILLINOIS 


ts 


are used as stand- 


ard equipment by 


manufacturers of 


more than a mil- 


lion cars a year. 


ALUMINUM INDUSTRIES, INC. 
Cincinnati, Ohio 
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“Of, By and For the Entire a Industry” Indianapolis, Jan. 24. — Contracts 


af more than three-quarters of a} 
million dollars have just been 


Published Every Day asent Sunday and Monday by 
AUTOMOTIVE DAILY NEWS PUBLISHING CORPORATION, 
350 Hudson St., New York, N. Y. 
H. A. Tarantous, Vice-President. Alexander Johnston, Secretary. | * 
o—ade mai . ing here, J. C. Ertel, head of the 
Entered as second-class matter August 27, 1925, at the post office at | company, has announced. 


New York, N. Y., under the Act of March 3, 1879 | . nee nti 
e716 Graybar Bidg., New York, N. Y. Telephone MO hawk 4-6388 Plans for revision of production 
schedules were being made and it 
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Sen Francisco, Cal.; Lincoln Building, Los Angeles, Cal.: 1037 
2716 Graybar Building, 
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five years and involves more than 
| $500,000, he stated. The second or- 
| der was received from the John C. 
| Hoof Company of Chicago, running 
over the same length of time and 
calling for $300,000 worth of mer- 
chandise. 


‘FORD TO HOLD EXHIBIT 
AT MEMPHIS JAN. 28 TO 31 


Memphis, Tenn., Jan. 24. — Fifty 
seven models, inclucing passenger 
and truck types, will be a part of 


How Free? 
the Ford automobile exhibit here 


readers of Automotive Daily News 
January 28-31, to be staged in the 


recently wrote in to us to ask: “How far should free! west hall of the Auditorium, North 
Main Street, according to W. A. 


service be carried?” mana ges ge ff 
° ° ° . obinson, head of the truc epart- 
To frame an answer to this question that will fit all cases ment, Memphis Ford branch. P 
is about as difficult as anything can be. A fairly satisfactory ieee ae will be sponsored by 
ar : , s li ere: emphis Ford dealers in conjunc- 
generalization would be that free service should go just as’ tion with the Ford Motor Company. 
far as the dealer is in honor bound to meet his customers. 
Certain adjustments and attentions, for instance, are needed 
by a new car to make it run at its best. Obviously, the dealer | Peterson, president of Paramount 
Service, Inc., automotive accessory 
supplies his client with a car on the implied understanding | jobber at 521 East Superior St. in 
that the vehicle will be in condition to operate at maximum Puluth, anounces that his company 
ffi TI ical h | has been appointed distributor for 
efficiency. 1e dealer is in honor bound to offer whatever | winard batteries in Duluth, Su- 
free service is needed for this end. | perior, northern Minnesota, Wiscon- 
; ’ sin and Michigan. 
On ‘the other hand, there are few customers foolish | . 
énough to think that even this service can be free. The dealer | COMING EVENTS 
usually makes a delivery charge and this should cover the 
amount of service which his experience has taught him is | 
needed by the new car to place it in perfect running order. |, 
When a service station operator employs men whose job|~ 
it is to clean the windshield, check water, oi] and perform, 
; ; e 7,1 ; sure ; Trade A iat 
various other minor courtesy jobs, he is giving free service. | 94.5; te ae eee ae show. 


Yet the cost of courtesy must be charged off somewhere and 2 Si—Washingten, B. ©. Automobile 


in the final analysis it is the customer who must pay. 24-31—Albany, N. ¥. Automobile Show. 
24-Feb. 1—Los Angeles. Automobile Show. 


35@ Hudson &t., 





NE of the dealer 


TO DISTRIBUTE WILLARD 
Duluth, Minn., Jan. 24. — S. N. 








JANUARY 


| 24- Show ago, Til. National Automobile 
31—Altooma. Pa. Automobile Show at 
Jaffa Shrine Mosque 
24-31—Allentown, Pa. Automobile Show 
sponsored by Lehigh Automobile 


Many a merchant has found final disappointment in his | ¢6-27—chieago. " Naiional Automobile 
yearly balance sheet simply because he has fallen into the’: 96-27-~-blenge, Notional hasten aruck 


Manufacturers’ Association meeting 
at Blackstone Hotel. 
| 26-31—Springfield. Mass. Automobile Show 
| 26-31—Syracuse, N. ¥. Automobile Shew 
| at Armory. 
| 26-31—Portiand, Maine. Automobile Show 
at Exposition Building. 
28-31—Harrisburg, Pa. Automobile Show. 
29-30—Grand Forks, 
Division, Northwest Petroleum In- 


error of trying to make “free service” a litera] phrase instead | 
of accepting it as relative, which it should be. 








‘Today’s Leadership 


-” a statement which he recently made, Charles W. Nash| | 31-Feb. ‘Te Peceiite, Autemshite thee 


sal s FEBRUARY 
a s “L a _ has pense sate the mane “= — dan. sired, ESTwin Cities, Northwest 

Os ( Zations | mobi ow. int m- 

anc organizations whic ave proved e ability for wed by St. Paul -_ Ae 


the Minnesota State Fair Grounds. 
| 2- 7—Seramten, Pa. Automoliie Show. 
2- j—St. Leuts. Automobile Show. 
3—Minneapolis. Auto Trade Associa- 
tion convention. 
7-14—Los Angeles. Automobile Salon. 


leadership.” 

Such a year as we have passed through, tends to prove | 
not in evolution, but through emergency, the truth of the | 
ancient law of the survival of the fittest. Companies w hich | 3-36-ie Seems Sutamentio teles. 
started 1930 on a 1929 basis, not merely of production, but of | ee ara, Summebile 
efficiency and general attitude, have learned their mistake | %-14—Dsleth, Minn. Twin Ports Automo- 


bile Show, held by Duluth and Su- 
before now. Organizations which started the year in such a jor, Wis., dealers. 


° e . 9-14—Toledo, O. Automebile Sho t 
frame of mind and refused to alter their operations, have Civic" Auditorium and Exhibition 
ail. 


Automobile Show. 
American Society of 
Engineers’ fuel meet- 


passed on, leaving leadership to worthier hands. Manu- 
facturers who could not reduce their factory operations to a | 
2 ies sic ‘ j . 2 i i 
more economical basis, enabling them to reduce prices and | 4.19 feSianapotis. Automobile Show at 
better quality, were not meeting the crisis, through which we State Fairground. 
14-21—Trenton, N. J. Automobile Show. 

have passed. In our own industry the leadership today rests | 16-2¢—Sam Franciseo. Society for Steel 
° Treating National Western Metal 
in strong and competent hands. That automotive companies 

generally met the crisis in a businesslike way is proved by | 2r- 


9-14—Denver, Colo. 
11-13—Chicago, fil. 
Mechanical 


and Machinery Exposition. 
-28—San Francisco. Automobile Saion. 
bee. Canada. Automobile Show. 


the new offerings just made public and by the new scale oF ee Baers an Bee “a 
* reve Civic Auditorium. 
prices for 2 an improv ed product. 23-28—Des Moines, Ia. Automobile Show 


is ¢ j at Colise 
It is interesting to note, in this connection that Mr. Nash | ,. 9, gt Coliseum.) aie show. 


believes that “we are well past the valley of depression and | *-?6—Columbus,” 0. ° | Ohio Petroleum 
Marketers’ Association meeting. 
are definitely on the economic apgrens.” | 24- Mareh 1—Sesttle, Wash. Automobile 


Show at Civic Auditorium. 


——_-— | 26- March 2.—Camden, N. J. Automobile 
Show. 
Steel Gai nn 
ee a ns 6-15—Geneva, Switzerland. Eighth Swise 


Internationa) Automobile Show. 
NCOURAGING reports come from the steel industry that | ai*ySreshi". 8, ¥:, Automobile Show. 
centers in Youngstown, O. The past week has seen | 41-13—Detreit, Mich. Michigan Oi] Men's 
substantial gains, not only in production, but in orders, The| ,¢ 2 fseogsben meine 
mills in this district are operating at 48 per cent. of capacity, | a 
against an average 44 per cent. a week ago, and 39 per cent. | 19-21—San Antonie, Tex. Sixteenth annua} 
two weeks back. a 
Reports give credit for this revival in stee] to orders by | 4?" 3 -{ndiagerells. tad. ei society, 
the automotive industry. A few more weeks of this sort of 
progress and steel will be back on a basis of reasonable 


‘MAY 
prosperity, i 


Second Annua! 


and Engineering 


vention. 
9—Berlia, Germany. International 


4- 9—Charlette, N. ©. Good Roads Con- 
eg. 
Garage Ezxpesition, 
a af | ; 


ei sdee 
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| ERTEL REPORTS $800,000 
GRINDING v.00 IC. 0. MINIGER SEES 





awarded to the Ertel Machine Com- | 


PUBLIC CONFIDENCE 


DISPELLING GLOOM 


OLEDO, O., Jan, 24. ==» Consinent-| 


ing on the outlook of the auto- 
mobile industry here today, C. O. 
Mininger, president of the Electric 
Auto-Lite Company, declared that 
1931 should be slightly better than 
1930. 

“In 1930 there were approximately 
270,000 more automobiles sold than 
built. These automobiles were sold 
from dealers’ stocks and stocks of 
‘automobile companies in the field. 
If the same number were sold in 
1931 this would mean that 270,000 
more would be manufactured. 

“In addition, automobiles have 
been wearing out at a rapid rate 
each year so that quite a number of 
enforced replacements will be made 
during 1931. Further, there has 
been a growing feeling of confidence 
which should be helpful in 1931. 

“When the first shock of the de- 
pression came every one was fearful. 
As it wore on month after month 
people began to get used to it and 
have gradually acquired courage. 
The motor companies have shown 
by their offerings at the New York 
Show that they are still in the van- 
guard of American industry, that 
their products lead the world in dol- 
lar value and these offerings, be- 
cause of their intrinsic worth, are 
bound to increase sales, 

“The depression has run longer 
than normal and in the natural 
course of things the upturn should 
soon start, for all of which reasons 
we feel that 1931 should be better 
than 1930.’ 


NEW CHEVROLET DEALER 

Chagrin Falls, O., Jan, 24.—The 
Greenaway Chevrolet Sales, Inc., 
has been chartered, to operate a 
local Chevrolet sales and service. 
Principals of the concern are Mor- 
ris Greenaway and Joseph David- 


son. Frank W. Stanton, 609 Society | 


for Savings Building, Clevéland, 


represents the new firm. 





MARMON REPORTS LOSS 
FOR FIRST 9 MONTHS 


New York, Jan. 24—The Marm 
Motor Car Company reports for th 
nine months ended November 3 
1930, net loss of $1,937,508 after & 
charges. This compares with n 
profit of $727,010 after charges an 
Federal taxes in corresponding niné 
months of previous year, equal after 


dividend requirements on 7 per 
cent, preferred stock to $2.59 &@ 
share on 260.000 no-par shares of 


common stock. 


For quarter ended November 30, 
net loss was $1,120,861 after all 
charges, comparing with net losg 


of $670,927 in preceding quarter, 
and net loss of $423,271 in Novem- 
ber quarter of 1929. 

Current assets as of November 30, 
1930, amounted to $4,101,861 and 
current liabilities $1,537,846, come 
paring with $6,887,519 and $2,855,- 
566, respectively, on February 28, 
1930. Inventories as of February 28, 
1930, amounting to $4,671,933 were 
increased to $4.788,257 as of April 
30, 1930. and have since been re- 
duced to $3.012,836 on November 
30, last. 


DETROIT EMPLOYMENT UP, 
BUT STILL BELOW 1936 
Detroit, Jan. 24. — With factories 
recalling workers during the first 
two weeks of January, following 
shutdowns for year-end inventories, 
industrial emplovment in Detroit 
has almost doubled, as compare 
with the December 31 figure, but 
was slightly below the total at thé 
time of the shutdowns. Employ- 
ment index of the industrial depart- 
ment of the Detroit Board of Come 
merce at 76.4 on January 15, come 
pares with 40 on December 31, 1930, 
and 78.5 on December 15, 1930. Thé 
index on January 15, 1930, was 104.5, 


NEW SERVICE CONCERN 
Union City, N. J., Jan. a 
Nungesser’s Service Company 0 


422 38th St., this city, has been ore 
ganized with a capital of $100,000 by 
David Rubin, Fairview, and Isidor 
| Blonier and Max Blonier, both of 


| North Bergen. 






TEXTOLITE 


TIMING GEARS 


Never Out of S 


Even the perfect marching 
time of the West Point Cadet 


Step! 


Corps does not compare with 


the precision of timi 


ng de- 


manded by Motor Standards. 


Perfect timing when 


the ear 


is new or old, without ad- 
justment er lag due to wear, 


is characteristic of the 
lite nonmetallic timi 
drive. 


GENERAL EL@eOCrRie 


JOIN US IN) THE 
ON A NATION 


EVENING 


GENERAL 


GENERAL BLECTRIC COMPANY, 


SCHENECTABY. Nw. FF 
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Oy E of the very few news- 
a: 
papers in the country to show a ain in 


advertising in 1930-907,408 lines, all 


lisplay—at the highest rates in America! 


THE NEWS - NEW YORK’S PICTURE NEWSPAPER 


220 EAST 42nd STREET, NEW YORK - = Tribune Tower, Chicago + Kohl Building, San Francisco . 





DSON OFFICIALS 
AT OPENING OF 
NEW SHOWROOMS 


Chicago, Jan, 24. — Expressing 
every confidence in the early revival 
of business and in the future of the 
automotive industry as well as the 
market possibilities for the Chicago 
area, Butler Motors, Inc., have 
Opened a new showroom here, 

William J. McAneeny, president of 
the Hudson Motor Car Company, 
made a special trip to attend the 
opening and to congratulate Mr. 
Butler upon his aggressive merchan- 
dising program, already well under 


way for 1931. Accompanying Mr. 
MecAneeny from Detroit were C. G. 
Abbott, director of merchandising 
for Hudson, and Courtney Johnson, 
Hudson's general sales manager. C. 
C. Winningham, a director of Hud- 
son and president of C. C. Win- 
ningham, Inc., also went over from 
Detroit. 

The new showroom is located at 
25th Street and Michigan Avenue, 
and is a modern five-story build- 


| ing. 
|and decorated. There are two show- 


It has been hile | remodeled 


rooms on the ground floor, cover- 
ing in all a space of 175x175 feet. 
General offices and additional car 
displays are on the second floor, 
while the third and fourth floors 
are given over to wholesale display 
rooms, with storage on the top floor. 

The new service station will be 
located at 25th Street and Indiana 
Avenue,*a half a block in thé rear 
of the salesroom. Contracts have 
been let, and this building will be 
remodeled. The new quarters will 


, give Hudson-Essex one of the most 


modern and up-to-date set-ups in, 
Chicago. 

Some of the Butler employees 
have been with Hudson for upward 
of ten years. 


ILDERTON MOTOR CO. 
NOW A DISTRIBUTORSHIP 
High Point, N. C., Jan. 24.—Ex- 
pansion of the H. G. Iiderton Motor 
Company here from the status of an 
associaie dealer to that of sales dis- 
tributor for Dodge cars and trucks 
and Plymouth cars in Guilford and 
Davidson counties from Jamestown 


to Thomasville and all of Randolph 
and Moore counties, was announced 
by Horace G. Ilderton, president 


H. G. 


26, 1931 





RUARK OF M. E. A. SPEAKS _ 
TO NORTH DAKOTA TRADE 


Fargo, N. D., Jan. 24.—B. W. 
Ruark, sales development manager 
of the Motor and Equipment Asso- 
ciation, addressed members of the 
North Dakota Motor Trades Asso- 
ciation at their first annual meet- 
ing in Fargo yesterday. 

In his address Ruark traced the 
growth in importance of the services 
performed by the maintenance man 
and outlined the plans of the Motor 
and Equipment Association to 
assist dealers in merchandising 
their service to the car-owning 
public through the “Care Will Save 
Your Car” campaign. 

While in North Dakota he also 
will address the sales forces of the 
Grant Dadey Company, Fargo, and 
Quanrud, Brink & Reibold, Inc., 
Bismark, on the “Care Will Save 
Your Car” campcign aS a means 
of closer co-operation with dealers 
in merchandising activities. Both 
of these companies are jobber 
members of the M. E. A. 


and treasurer of the company that 
for four and one-half years has dis- 
tributed and serviced Dodge prod- 
ucts in this city. 


' giant 


G M. G. M. Truck Co. Increases 
Ratings of Seven Models 


Detroit, Jan, 24—Increasing the 
earning power of General Motors 
Trucks for the owner is one high- 
light of the value-giving program 
for 1931 of the General Motors 
Truck Company. This has been ac- 
complished by increases ranging 
from 500 pounds to as high as 3,500 
pounds in the factory-guaranteed 
capacity ratings of seven basic 
models in the line. 

The increased ratings, made pos- 
sible by the fine performance rec- 
ords of these models in 1930, in- 
crease by from 20 per cent. to as 
much as 35 per cent. the tonnage 
which they are capable of handling, 
under factory guarantee, without 
adcing a single dollar to their pur- 
chase prices. 

Users of 
equipment, 


heaviest duty truck 
benefit along with oper- 
ators in other fields of truck duty 
in the lowered material costs and 
production savings effected by the 
General Motors Truck Company in 
1930. The famous Model T-90 
six-wheeler representing the 


Is the Oil doing its Duty— 
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or is the Lubricating Oil of Insufficient 
Quality to Perform the Duties Imposed 


Upon It? VISCO - 


a Glance... 


METER Tells You At 


Here's positive protection for the motor... and the 
end of guesswork. At all times, while the motor is run- 
ning, Visco-Meter analyzes the motor oil and indicates 
to the driver exactly what kind of a lubricating job it 


is doing. 


Visco-Meter is not a pressure gauge 


level gauge 


. itis not an oil 


- it is an instrument that completes the 


function of both these devices. It measures vise osity (or 
body) at motor temperatures and reperts it contin- 
uously through a dial on the instrument hoard. In this 
way, heat, cold, dilution and all the other conditions 


Send for full particulars and the booklet “. 
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value are constantly checked 


Visco-Meter protects the motor against faulty lubri- 


cation, costly motor repairs, 


excessive wear, power 


losses and gasoline waste. It provides a scientific 
method for changing the oil at the proper time. 


Substantial ... 


Profitable 


Viseo-Meter is substantially built and easily installed. 
The gauge may be mounted on the instrument board 
or steering column. Visco-Meter interferes in no way 
with the operation of the lubricating system. 


Car owners are quick to appreciate the value of Visco- 


Meter. Just tell them about it 


sell itself! We want to give you all the facts. 


—then let Visco-Meter 
‘Tear 


off this corner of the page and send it to the Visco- 
Meter Corp., 310 Grote Street, Buffalo, N. Y. 


A Practical Test for Viscosity”. 


METER 


of Motor Lubrication 


last word in modern design and per- 
formance in the 5-7'% ton range, 


| has been reduced $600 in price. 


| 


Truck users profit by lowered 
material costs and production sav- 
ings on General Motors trucks for 
1930 as a result of announced price 
reductions of $50, $70 and $150 on 
three basic models. The invest- 
ment required to own light duty 
equipment of this famed high qual- 
ity thus is substantially lowered. 
This reduction amounts to nearly 
20 per cent. in the case of the Gen- 
eral Motors truck, Model T-19, 
available in twenty-two types and 
conceded to be an _ outstanding 
value in the 1'%-ton range. The 
Mode] T-15, widely respected for its 
power, speed and durability, is re- 
duced $50 in price and, as a result 
of its impressive performance 
records, its factory-guaranteed cap- 
acity rating has been increased 
1,100 pounds, placing it in the 1-ton 
range. The Model T-17 is the third 
great performer which has been re- 
duced in price, the reduction being 
$70. 

Advancements which add mate- 
rially to the fundamental excellence 
of General Motors trucks for 
heaviest duty are announced, in ad- 
dition to a price reduction of $600, 
on the Model T-90, giant six- 
wheeler. The guaranteed capacity 


| rating of the Model T-82 has been 


| permitting 


| forward and 


increased 2,000 pounds. 

Both models now have a 
standard equipment, a four-speed 
main with an auxiliary transmission 
under and over drive, 
providing a total of twelve speeds 
three speeds in re- 
This gives a range of power 


as 


verse. 


| and speed ample for any operating 


| 
| 


| proved manifolding; 


conditions. The engines in both 
models now have: special alloy 
aluminum pistons; down draft car- 
buretion; improved cylinder head; 
tulip type valves with lighter valve 
springs; a larger water pump; im- 
higher oil 
improved oil filter; single 
control piston ring, and 
triplex air cleaner. 


pressure; 
slot oil 
heavy duty 


INDIANA MEASURES 
THREATEN HIGHER 
BUS-TRUCK TAXES 


Ind., Jan. 24. — A 
Jarge number of bills affecting me- 
vehicle operation in Indiana 
have been in the 
rent session of 


Indianapolis, 


tor 
introduced 
the 


cur- 
state legisla- 
ture. 

Trucks and buses 
borne the brunt of legislative ef- 
fort, which centers mainly about 
taxation and weight legislation 

A great deal of state-wide inter- 
est has been aroused by a measure 
which would place all motor freight 
and passenger lines under the pub- 


thus far have 


‘lic service commission. 


' 


Observers were of opinion that 
such an act would strip the cities 
or towns of all power to designate 
streets over which buses may oper- 
ate and place that purely local 
matter under the public service 
body. 

Two other measures provide for 
increased taxation on trucks and 
buses. One proposal would require 
payment of $150 on trucks of one- 
ton capacity and $75 for each addi- 
tional] ton up to eight tons, the stat- 
utory limit. It would exempt trucks 
hauling personal property up totwo 
tons 

A great deal of organized opposi- 


| tien has developed in trucking cir- 
| cles to the bill seeking to limit loads 


| ways. 


and widths of trucks on state high- 
This bill had about an even 
chance to become law. 

Repeal of the Indiana drivers’ 


|license law as it applies to privately 


| 


; tion and tests under 


owned vehicles is provided in a bill 
introduced in the House. 

Dealers in motor lubricating oil 
woulg have to be licensed, and their 
product would be subject to inspec- 
the terms of 
another measure introduced in the 
House. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 








Introd 


AUTOMOTIVE DAILY NEWS, MONDAY, JANUARY 26, 193 


ucing 


l 


TO ALL BUT DIAMOND:T DEALERS — 


the toughest competition of 1931 


New DIAMOND-T $ 
 ONE-TON SIX az 


695 


chassis, at the factory 


a a a 


oneal 


New One-Ton Six, Model 216, with coupe cab, helper springs, and low stake budy 


We face a rising market in 1931 —a market in 
which the increasing willingness of the public to 
buy motor trucks will be matched by an increasing 
determination to get the utmost truck value tor 
every dollar spent. 

Diamond T, pioneer of the motor truck industry 
as well as pioneer in introducing sane nef pricing, 
meets the new year with a complete line of trucks, 

7 by a brilliant new seven-bearing, six- 


Ld 
cylinder one-ton model. 


In impressively handsome appearance, in mod- 
ern efticient chassis design, in safe high speed, in 
strength and stamina, this new 1-ton truck at $695 
will prove the toughest competition in the field 
wherever it is sold aggressively. 

We sincerely hope you doubt this statement, and 
doubt it enough to insist on being shown — to visit 
the Diamond T exhibit during Motor Show 
Week. Display of representative models of the 


complete Diamond T line, 1 to 12 tons, 


Visit the Diamond T Show, at our own downtown display building, 933 to 941 West 


Washington Boulevard, and see these great trucks for yourself. Open House all week 


—January 24 to 30. Take a taxicab at our expense from any hotel or railway station. 


DIAMOND-I 


MOTOR CAR.COMPANY 


C. A.Tirt, President 


x 


/ 


a ~ 


Check the Proof! 


Heavy-duty 6 
224 Cu. In, piston displacement —dowa- 
draft carburetion 


cylinder sruck engine — 339"x4%% 


7-bearing balanced crankshaft 

Four-gear front end drive 

10-inch Heavy-duty truck clutch 

Four-speed transmission 

Full-Hoating rear axle, with one piece cast steel 
housing 

Frame 618” deep, 7/ thick, 212” flanges 


Lockheed hycraulic brakes, 15” x 214” drums— 


rear drut 


Compression type rubber shackle bushings —no 


lubrication required 
Large modern airplane-dial dash instruments 


Full chromium equipment, including radiator and 
large spring-bar bumper 

Wheelbase 13513” (1 58” optional at extra cost} 

Nominal tonnage rating 1 ton; maximum grow 
rating 8,000 pounds 


Weight, chassis only 0° puunds 
8 ye t 
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Truck Sales Gain Expected [eared Sat Sp urt in New Truck Sales _ 
Over Birmingham Territory In Charlotte, N. C., Noted 


pe work. Alabama has also let | 

| some contracts, but recently an in- 
Ala., Jan. 24, common sense we must put in some 24.—A | 
hard work,” he continued. 





junction was filed against the state 
highway commission awarding the 
contracts for a number of projects. 
| This will help delay business some- 
what, I should think,” he said. 
Very few of the business houses 
here are buying trucks. As most 


trucks, reports a Slight increase in 
sales for his company recently, stat- 
ing that business now is better than 


‘HARLOTTE, N. C., Jan. 
slight improvement in truck 
business has been noted during the | 


IRMINGHAM, 
(UTPS).— Motor truck factory 


branches here are inclined to look 
for a general increase in business. 
These four branches cover Alabama, 
northwest Florida, and sections of 
Mississippi. 

All of the district managers agree 
quite readily that there is not going 
to be a sudden increase in business 
this vear, but feel it will come by 
degrees. 

J. D. Feagin, district manager of 
the White Company, has just re- 
turned from a survey of his territory 
and declares that business is gradu- 
ally improving. 

“J look for business to be a good 
deal better this year than last,” he 
says. “However, I don't believe it 
wil] come before spring, and then 
it will probably not be what we 
would ordinarily call normal. I look 
for March and April to be pretty 


good months. 


As Birmingham is a steel and iron 
center the city’s business condition 
depends on the condition of this 
market. If the mills and furnaces 
are operating full time here then 
business in general is good. 


For the past several months the 
steel industry has been quiet and 
therefore all lines of business have 
| suffered. 

Announcement was made recently 
of a number of large orders for steel 
rails and it has helped business a 
lot, by putting to work a number of 
men. Fifteen hundred were retired 
at one plant. 

C. E. Anderson, district manager 
for General Motors Truck Corpora- 
tion, declared, “Business has been 
pretty slack but I look forward to 
an increase. I don't expect it im- 
mediately, but probably after thirty 
to sixty days. 


concerns make it a custom to buy 
trucks annually, though, an increase 
from these concerns is expected 
within the next sixty days. 

Besides White and General Mo- 
tors, Mack, International and Federal 
have factory branches here and of- 
ficials of each look forward to an 
early revival for good trade. 
ACCESSORIES FEATURED IN 

ERIE, PA., MOTOR SHOW 

Erie, Pa., Jan. 24.—The 
fifth annual automobile show, 
sored by the Erie Automotive As- 
sociation, opened in the armory here 
last evening with a large attend- 
ance. A feature of the show this 


year is the wide and varied display 
of accessories, unit parts and kin- 
dred automotive equipment. The af- 


twenty- 
spon- 


| months 
| though a quiet month in truck sales, 


past three months by leading truck 
dealers of Charlotte, according to a 
survey made by an “ utomotive Daily 
News representative. 
November and the early 
January saw better times 
truck business than have 
since fall. December, 


of 
the 
most 
al- 


part 
in 


was satisfactory and with the com- 
ing of the new year business took 
on new form and began what deal- 
ers believe will be a steady upward 
trend. 

Used truck stocks are in most 
cases a little above normal with 
sales slightly off. Most dealers, 
however, believe that revival of busi- 
ness in this line will be noted in 
the spring, at which time it is cus- 
tomary for many farmers to buy 
machines to haul fertilizer and 


crops. 


four months ago, but sees little rea- 
son for improvement in new truck 
sales. Used truck stocks are above 
normal, with sales slow 

The General Motors Truck Com- 
pany, of which F. L. Whitmore is 
general manager, has experienced 
an improvement in business with 
January sales good. Mr. Whitmore 
stated that many large commercial 
houses habitually buy new trans- 
portation facilities shortly after the 
first of the year and this should 
strengthen truck sales. The curtail- 
ment of textile mills in this section 
at the close of 1930 was blamed by 
Mr. Whitmore for the slump in busi- 
ness, but with many mills in this 
section putting on full-time oper- 
ations, he is looking for a satisfac- 
tory volume of business. 

January and November sales of 
Ford trucks have been reasonably 


fair is in charge of W. E. McClel- 
land, show manager. The show 
closes January 24. 


bright, according to J. B. Pettit, 
| vice-president of the Wilson-Pettit 
Motor Company here, dealer in 
Fords, with an off month in De- 
cember because of the holiday 
period. The stock of used trucks of 
this company is normal], with pros- 
pects bright for a good market in 
| the spring. 


DULUTH SEES SHOW 
AS REAL SUCCESSFUL 
FROM EARLY INDICATIONS 


Duluth, Minn., Jan. 24.—Every in- 
dication now points to success for 
the automobile show to be held by 
|Superior and Duluth automobile 
dealers at the Duluth Armory, Feb- 
ruary 9 to 14, according to C. R. 
Dalrymple, secretary and manager 
of the Head of the Lakes Automo- 
tive Trades Association, the dealer 
| Organization sponsoring the show. 
One of the most encouraging 
reasons is that 80 per cent. of the 
display space was sold before the 
|regular display space sales cam- 
paign was even started. About 100 
automobile dealers, automotive job- 
oo anc industrial concerns of Su- 
perior and Duluth are expected to 
| have displays at the show. Supe- 
‘rior and Duluth business men are 
|giving the show strong support in 
; every way possible. The program 
| includes a vaudeville show, billed to 
| show both afternoon and evening, 2& 
| high school bang review, with bands 
from cities in northern Minnesota, 
| Wisconsin and Michigan participat- 
| ing, and dancing. 
| 


_TRUCK GROUP HEARS 
TALK ON BRAKE TESTS 


“A number of highway contracts 
have been let in the South by vari- 
ous states. Louisiana let the largest 


“We will have to use common 
sense this year, though. We must 
not expect too much and on top of 


Cc. M. Westbrook of Westbrook- 
Norfleet, dealer in Dodge motor 


To extend the advances and enlarge the 


Pierce-Arrow dealer profits of the past year— 





Lunttrely New Cars 
with Free Wheeling at 


Savings as High as $810 


Following are listed a few of the new models, IERCE-ARROW’S 1931 presentation of 

showing some of today’s prices compared 

with those of 1930: 
NEW 

125 Horsepower...134- and 13; 


three groups of entirely new cars—all with 


GROUP B 

)-inch Wheelbases 
New 
Models 


$2685 
2835 
2995 
3145 


free wheeling—at new and lower prices, forecasts 


Previous 
Models 

. $3495 
3495 
3625 
3825 


the broadest Pierce-Arrow market in 30 years. 
S_passenger Sedan . «4 2 « « 
S-passenger Club Sedan . . 2. 
7-passenger Sedan ‘ 

7-passenger Enclosed Drive Li imousine 


GROUP A 


NEW 
132 Horsepower...142-inch Wheelbase 


With new beauty and luxury, with more spacious 


Jersey City, N. J., Jan. 24.—The 
commercial vehicle section of the 
Hudson County Safety Council, at 
its monthly meeting in the Hotel 
| Plaza, heard a talk on brakes given 
|by James W. Cottrell of Philadel- 
| phia. 
| “While remarkable engineering 
advances have been made in auto- 
mobile braking equipment, the de- 
mands for heavier vehicles, greater 
speed and smaller wheels are con- 
stantly raising new and difficult 
| problems for the manufacturer, but 
engineering science is meeting these 
problems as they arise,” Mr. Cottrell 
said. 

“Tests recently made have dem- 
onstrated the remarkable efficiency 
of the modern braking system. On 
a certain truck model it was found 
possible to accelerate the truck to a 
speed of fifty miles an hour in 
twenty-two seconds and to stop the 
same vehicle at that speed in 3.4 
seconds. One hundred and fifty 
horse power, however, was required 
to provide the brakage.” 


interiors, with traditional Pierce-Arrow quality 


New 
Modele 
$3825 

3995 

3650 


Previous 
Models 
. $4485 

4685 


3975 


and new prices which make that quality the pre- 


fine cars, Pierce-Arrow 


S ‘ 
c-passenger Sedan mier value among today’s 


7-Passenger Enclosed Drive Li imousine 


4-Passenger Convertible Coupe . ‘ 
’ dealers are now most amply equipped to extend 


In addition to the standard models, Pierce-Arrow an- 
nounces a complete new line of Sa/on Models: Here is 
America’s finest motor car in its most luxurious expres- 
sions... Pierce-Arrow at its patrician best, augmented by 
the most distinguished efforts of famed Custom body- 


builders. The following are representative values: 


SALON GROUP 
132 Horsepower...147-inch Wheelbase 
4-passenger Convertible ae ‘ a 
7-passenger Sedan ; Com: alae 
7-passenger Enclosed Drive Li imousine - 4985 
Formal Town Car ; . 6250 
(Other Special Custom-built Models up to $10,000) 
All Prices f. 0. b. Buffalo 


their business beyond any previous high mark. 


y A 7 





THERE are still some very attractive territories where Pierce- 
$4275 Arrow can be added to a low-priced line at the very minimum 
on of investment, and no additional overhead. For particulars 
address George E. Willis, Vice-President in Charge of Sales, 


The Pierce-Arrow Motor Car Company, Buffalo, New York. 


Vv. G. KIBBY MOTOR CO. 
APPOINTS DON FIKE 


Akron, O., Jan. 24.—Appointment 
of Don Fike as wholesale manager 
of the V. G. Kibby Motor Company, 
distributor of Dodge Brothers and 


seed. leiden 


MOTOR CAR 
‘ by V. G. Kibby, president. For the 


‘ last ten years Fike has been asso- 
ciated with the Franklin Sales and 
Service Company as secretary and 
seles manager. 


AMERICA’S FINEST 
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ES THE 1930 SPRING 
WILL BE STEEL-JACKETEL 


N, LONGER will the modern car have to ride and 
bump on rusty, squeaky, stiffened springs. The 1930 spring will be jacketed with 
Anderson-Ajax Steel Spring-Covers. 

These are covers of rugued, lasting see! — - steel that becomes msc. of the bone and 
eset ot the cor itself. They are jeckets of armor that seal needed lubrication in the 
springs just as surely and permanently as they keep out destructive dirt and rust. 
Springs have always needed protection like this. They were not designed for the 
exposure and weather of travel. A great automotive research organization found 
this when it found that average automobiles visited service stations for spring trou- 
bles twice as often as for any other cause. But why not? 
Springs are moving parts — metal rubbing against metal. 
Once weather-beaten, their smooth, quiet riding quali- 
ties are gone . . . This is why leading 1930 models are 
equipped with Anderson lifetime spring protection. En- 
cased this way their springs will be kept forever free from 
water, rust and dirt. Their inefficient spring action will be 
gonz. And smooth, quiet riding will stay . . . and stay. 


See these new steel spring covers at the Chicago Show, exhibited 
én conjunction with Gabriel Snubber Manufacturing Company, 
at Booth 123, at The Coliseum . or at Hotel Blackstone, 
Sustes 6:9 and 620 Anderson Manufacturing Company, 
149 Sudpey Street, Cambridge, Massachusetts 


ANDERSON Aj ax 
Ste el Spring- Lackes 


Reprint of advertisement which appeared 
daring the 1930 Automobile Shows 





One year ago, we predicted that the 1930 spring would be 
steel jacketed. At that time, only three cars were exhibited 
equipped with steel spring covers. At the National Automo- 
bile Shows this year, fifteen passenger cars, three cabs, one 
ambulance, and one funeral car will be jacketed with steel 
spring covers. And this has been accomplished during a year 
when automotive €ngineers and executives have added only 


such equipment as they believe is essential. 


At the 1931 National Automobile Shows, these | cars will be, 
shown with steel spring cover equipment: 


Cadillac V-16 Allmodels Peerless All models 
Cadillac V-12- Allmodels Reo Three models 
Cadillac V-8 All models Graham Three models 
LaSalle V-8 All models Nash Two models 
Lincoln All models Dupont All models 
Marmon 16 All models Packard ‘All models 
Studebaker President8 All models Pierce-Arrow All models 

Chrysler Imperial All models 

Studebaker Providence Ambulance 

Studebaker Buckingham Funeral Car 

Knickerbocker Cabs 
Paragon Cabs 
Elfay Cabs 


ANDERSON MANUFACTURING COMPANY, 
149 Sidney Street, Cambridge, Massachusetts i 


ANDERSON - Ajax 
Steel SPRING COVERS . 
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RANT BRING SNEW 
LINES TO CHICAGO 


} (Continued from Page 1) 


d is equipped with a new improved 
diator, automatic winter front, 
w running boards, new chrome 
ated trunk rack, new bumpers and 
op light, in addition to a tail light. 
»: Special attention and thought 
ave been given to equipment, body 
efinements and interior appoint- 
ents, including mohair trim and 
ew instrument boards, which con- 
ibute much to the new lines from 
e standpoint of beauty, harmony, 
domfort and convenience. 
A new feature, a tourist seat, is 
bodied as standard equipment, 
fr additional cost, on the model 
610 and 612 sedan types. This new 
@evice converts the interior of a 
urant sedan into a comfortable 
ull-sized reclining couch by a single 
ever movement. This improvement 


also available at a silght addi- 
onal cost in the model 614 de luxe 
an. 


| 


Share 
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New Durant 614 De Luxe Sedan 


we eee 
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REOPEN AUTOMOBILE BODY 
PLANT IN TENN. WITH 250) 
Knoxville Tenn., Jan, 24. — An-| 
nouncement is made that the Ster-| 
ling Wood Products Company of this | 
city, manufacturers of automobile 
bodies, is reopening. “Business indi- 
cations are good at this time,” Man- 
ager F. A. Butler said. 


|}can be made. 
;}some cases 


TEN STEWART TRUCK | 
MODELS AT SHOW GET _ 
ATTENTION OF CROWDS 


(Continued from Page 1) 


attractive feature of this exhibit was 
the light business models, which do 
not have to take off their hats to 
passenger cars for attractive body- 
work. It really is astonishing to ob- 
serve what good-looking vehicles | 
intended for commercial] haulage 
The panel jobs in 

scarcely be dis- | 
somewhat over- | 


can 
tinguished from 
grown limousines. 


Another feature that struck the 
representative of Automotive Daily 


ition hall 
| the people visiting the truck section 
|seemed to be really keen about the 


plies both to mechanical features, 
high speeds, quick get-away and sim- 
ilar characteristics, and luxury and 
beauty in seats and bodywork. 
Strangely enough, the crowds at 
the Coliseum seem to be really in- 
terested in the commercial car ex- 
hibits. This section of the exhibi- 
was crowded today, and 


jobs, asking questions, and intelli- 
gent ones, just as present-day vici- 
tors do in the passenger car areas 
of the show. 


§ ADJUSTING STATIONS 
OPEN IN LOUDOUN, VA. 
Leesburg, Va., Jan. 24.—Nine of- 
ficial adjusting stations, each with 
the required equipment and facil- 
ities, have been established in Lou- 


the profits of America’s 
swing to 


with 
“America’s 
Friendliest 
Factory” 


TUDEBAKER, pioneer and pacemaker, did not hand its 
dealers an experiment, when on July 10, 1930, it staked 78 
years of priceless good-will on the success of Free Wheeling. 
The sales success of Free Wheeling and the wisdom of 
Studebaker in pioneering it have been proved not only by an 


nthusiastic public reception, but also by the adoption of Free!’ 


Wheeling by other progressive manufacturers. Among these 
re the builders of America’s two finest motor cars, Pierce-| 
‘Arrow and Lincoln. 


l§ Today Studebaker dealers face 1931 with the most salable 
motor cars in their price class in the world. Three great 
feasoned Eights and a brilliant Six, which is new, yet sea- 
goned too, because of its millions of miles in owners’ hands. 
‘All have Free Wheeling, proved and perfected by Studebaker. 


The franchise of “America’s Friendliest Factory” was 
written by a dealer—-Vice-President Paul G. Hoffman, who} 
has consistently made his Studebaker dealership pay him real | 


money. This famous franchise is unique in the industry in| 
point of clear recognition of your problems. It was written to 
make sure that Studebaker dealers make m_ ney. You will} 
enjoy reading it ... why not sit down now ana write, in fullest | 


confidence, for the facts about your territory. | 


(THE STUDEBAKER CORPORATION OF AMERICA 
South Bend, Indiana 


STUDEBAKER 


-——_———--{ Pioneer and Pacemaker }*-—————— 


Lenmmrvaintoyerhicles the congress: Jest, vear.0 


E 
| 


News was a chassis with cab at- 
tached. This cab had all ee ot | @oun by the State Motor Vehicle 
forts of the front seat of a passenger | Division for the purpose of testing 
vehicle. |}automobiles for defective mechan- 

T. R. Lippard, president of the|ism. The movement is sponsored 
Stewart organization, calls attention | as a means of reducing the number 
to the fact that, in the design and/of automobile accidents in Virginia. 
construction.of the lighter classes of A similar~ campaign {ff Maryland 


tthe =number_ of 


j 


to passenger car practice. This ap-' cent. 


have been drawing closer and closer | mishaps in autontfobiles by 12 " 


No DRAFTS—No DUST 


STUDEBAKER’S EXHIBIT 
AT CHICAGO SHOW SETS 
NEW MARK IN VARIETY 


(Continued from Page 1) 


with chromium plated spokes and 
upholstery of broadcloth, Similarly, 
| two of the State models are exhi- 
| bited, these being a seven passenger 
|}sedan in Montana brown with wire 
wheels, and a five passenger sedan 
in black. 

Commander models include the 
regal sedan type of five passenger 
capacity in smoke and maple color 
| and mohair upholstery, and the 
brougham, accommodating five 
| passengers, with finish of light 
brown and green wire wheels. 

Two Dictators are displayed, the 
regal sedan in limousine blue with 
chromium plated spokes for the 
| wire wheels, and the standard sedan 
in blue with wood wheels. 

The most recently announced 
Studebakers, the new sixes, are pre- 
sented in the regal sedan type of 
molite brown, wire wheels and 
| woodcloth upholstery, and_ the 
standard five-passenger sedan in 
blue, with wood wheels and mohair 
upholstery. 


OVERLAND EXHIBITS 
AT TWO HOTELS 


(Continued from Page 1) 





vehicles displayed, these are for the 
most part de luxe models of cars 
and trucks. 

As compared with four standard 
|car models in the Palmer House, 
no less than fourteen passenger and 
commercial car models are on view 
at the Sherman. Introduced there 
|for the first’ time and shown no- 
where else in the city are the new 
model 97 roadster and coupe. In 
addition to special finish and fit 
ments in the Willys and _Villys- 
Knight cars, the Shermm display 
meludes_panel type trick bodies on 
two different chassis. 

The stripped chassis being pre- 
sented is the model C-131 truck, and 
is finished in bronze. 


BIG REPLACEMENT PARTS 


BUSINESS REPORTED 


Paterson, N. J., Jan. 24—Orders 
from jobbers throughout the coun- 
try in the first ten days of January 


| were 23 per cent. ahead of the entire 


| vious 


| al 


month of December, and from every 
indication the motor parts replace- 
ment lknsiness is getting under way 
several months earlier than in pre- 
years, according to C. P. 
Brockway, vice-president and gener- 
manager of the World Bestos 


| Corporation of this city. 


“Normally our business starts to 


| approach its peak in March,” Mr. 


| Brockway 
| ever, we have noticed since the first 
of January a sharp increase in in- 


pra 


ERFECT VENTILATION 


Frequently motorists sacrifice ventilation for immediate 
comfort in storms and cold weather. Windows are 
closed with resultant headaches—danger from poor 
vision, not hearing or giving signals. 
The position of Dole Draft Deflectors in the door open- 
ings causes them to act on qbe same principle as the 
louvre openings in the hood. The vacuum behind the 
deflectors, created by the forward motion of the car, 
sucks the stale air from the interior and at the same 
time allows fresh air to enter without disagreeable 
drafts and unpleasant cross currents. 
Dole Draft Deflectors add a touch of smartness and 
refinement. Leading manufacturers have already voiced 
their approval. The deflectors have the appearance of 
a permanent built-in part of the car, yet sabe installed 
in five minutes without drilling or marring body finish. 
They remain in position and are rattle proof. © 


Shatter proof safety glass is standard. 


See our exhibit at the Show 
BOOTH NO. 64, GALLERY 


Call at our headquarters, Blackstone Hotel 


THE DOLE VALVE COMPANY 


1923 Carroll Ave., Chicago, Illinois 


Also manufacturers of Dole Double Compression Couplings, 
Dole Ball-Roll Couplings, Dole Thermostats, Dole Dee 


G : 7a | 


DRAFT DEFLECTORS 


| that 
| beginning to prepare for the spring 


said. “This year, how- 


quiries and orders. Reports from 


| our salesmen indicate that jobbers’ 


stocks are lower than in years, and 
motorists even this early are 


driving season. We plan to accel- 
erate our production schedules 
earlier this year than before.” 


McCLAREN RUBBER BOOSTS 
DAILY TIRE PRODUCTION 


Charlotte, N. C., Jan. 24.— The 
beneficial effects of thé now almost 
completed reorganization of the Mc- 
Claren Rubber Company of Char- 
lotte are beginning to be reflected 
in operations at the plant, it was 
learned today. Production now is 
at the rate of approximately 850 
tires per day, compared with 500 
tires per day a few weeks ago. The 
daily production will be increased 
steadily and will reach 1,000 casings 
per day by the close of this month. 


GRAHAM “8” BREAKS SPEED 
RECORD FOR 200 MILES 
Detroit, Jan. 24.—By breaking the 
speed mark for 200 miles, for the 
fourth time in two years, a Graham 
eight has regained for America the 
international record previously held 
by the French Delage. The new 
time is 117 minutes 48.38 seconds, an 
average speed of 101.85 miles per 
hour. The record-breaking run was 
made at Montlhery, France, last 


|month by D. M. K. Marendaz, & 
' noted English speed enthusiast. 
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D eVa UX 675 


offers a franchise which will 
appeal to you 


Advance predictions are coming to pass with gratifying precision. 
Huge crowds continually throng the De Vaux Exhibit at the Audi- 
torium Hotel, Chicago. The wave of public interest, first generated 
by the brilliant records of the builders, now surges forward as a 


veritable ground-swell of enthusiasm. 


70 TO 80 Certainly, this spontaneous approval, this unanimous acclaim, indicate 
MILES AN HOUR nation-wide acceptance of history-making proportions during the first 
year of De Vaux-Hall production. 


A PERSONAL INTERVIEW with Norman de Vaux and Col. Elbert 
J. Hall will give you complete details of the De Vaux franchise. These 
men invite you to visit them at the De Vaux-Hall headquarters in the 


Auditorium Hotel, Chicago, during Auto Show Week. Distributors 


and dealers are being signed rapidly. 


First 
public showing 
Auditorium Hotel... Chicago... January 24 to 31.. 


Also — The De Vaux will be exhibited at the St. Louis, Los Angeles, and San Francisco Automobile Shows 


CONFIDENTIAL INQUIRY 
For those who will aot visit the Automobile Shows 


Prices Start at 


General Sales Manager, 
DE VAUX-HALL MOTORS CORPORATION, 


“ 4 4 5 Grand i..pids, Michigan 
Sir: Kindly forward me complete information regarding the De Vaux Franchise. 


F.O.B. Grand Rapids, Mich. a cs 


DS EE eT ee ee 


Now handling 





a 
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NEW 1W FEATURES DRA DRAW 
ATTENTION TO CHICAGO 
AUBURN-CORD DISPLAYS 


Chicago, Jan. 24.— Auburn and 
Cord cars, making their bow to the 
Chicago public at the Coliseum show, 
combine interesting new features. At 
the Auburn space are shown five 
standard and custom models, along 
with a stripped chassis. 

In addition a set-up 
a standard shows in cut-away 
the operation of the silent mesh 
transmission and “free wheeling 
used in this vear’s models. The so- 
called “X” member in the frame 
construction is also emphasized. 

The Auburn models are the 
custom phaeton sedan, standard 
brougham, standard coupe, custom 
sedan and custom cabriolet. The 
Auburn representatives point espe- 
cially to the ingenious new custom 
phaeton sedan. It is finished in 
maroon with carmine striping, five 
wire wheels and an unust pro- 
fuseness in the employment of 
chromium plating 

In the Cord display which 
cupies two booths separated by an 
aisle, are to be seen a brougham, de 
luxe phaeton, cabriolet, sedan and a 
new speedster, which ranks as one 
of the flashiest cars at the show. It 
is of red, trimmed in cream with red 
leather upholstery and a brand new 
type of body design, taking its cue 
largely from racing cars. For in- 
stance, the individual fenders are 
streamline, coming to a point at the 
ends, and the car itself has a real 
torpedo style back. 

The Cord exhibit also contain 
exhibit of a Lycomi 
tion engine such 
Stinson planes 


FAULKNER URGES SPEED 
ON PARTS FOR AUBURN 


(Continued from ‘Page 1) 
ers that it would be serious if supply 
@id not meet Auburn needs for keep- 
ing up with demand from dealers 
and public. 
The companies 


mounted on 


form 


a ] 


oc- 


which was staged by 


ance ) Ras exceeded baat year by 


SEIBERLING SCORES 
ANTI-TRUST LAWS 


Orleans, Jan. 24 Scoring 
and Clayton anti-trust 
Ss 0 ruct co-operaticn 
ween industries t! might level 
out the p depths of busi- 
ness trends. Frank A. Seiberiling, 
president of the Seiberling Tire 
Company and founder of Goodyear 
declared in interviews here that the 
government must eventually recog- 
nize this necessity and take steps to 


[ve it. 


New 
the Sherman 
bst 


laws a ions tc 


bet 


ng radial 


as 1S used in tne 
aks and 


finally recognize that 
can meet 
industrial markets. probable de- 
mands anc stock inventories with- 
out the question of prices or price- 
fixing entering into the discus- 
sions Mr. Seiberling said “The 
time must when this or some 

found of stabilizing 


simlLar means 
industry to prevent the _ periodic 


“We must 
Competitors 


have agreed to 
speed up production. and in many 
cases night shifts have been put on 
Faulkner says that February pro- 
duction of Auburn bids be 
the largest in the company’s histors 


conic 


fair to 


Stabilizing 
guide and 
seat 
washer 
retainer 


for 


daily use 
dependabale that 
Heat- 


resisting 
washer 
and 
spring 


profit. 
repairing tires, 
the job. 


to, London. 


Tire Valves 


AOVVEM NO WHZHOU Mnwr4 


and discuss | 


Why a new valve core? 
have been brought into the tire industry by trucks 
and busses with heavy pneumatic tires. 
loads at sustained high speeds generate high heat 
and other unusual conditions. 
this—developed a special new valve core— 
tested it for two years in the hardest kinds of 
It proved so unusually rugged, efficient. 


it for use in passenger automobiles as well. 
it is available for the replacement trade—for you. 


Stock Schrader 
They mean many new sales for you. 
motorist a set for immediate replacement. 
retail price of 40¢ for four assures you a nice 
It also justifies charging for cores when 
instead of giving them free with 
Order through your regular supply house. 
A. Schrader’s Son, Inc., 


A DEFINITE BLOW to pessimists was struck at the Pittsburgh, Pa., 
the Pittsburgh Automobile Dealer's Association. 
more than a thousand people were turned away from Motor Square Garden Thursday evening. 
33 per eent. 


Above may be seen a few 


booms and depressions with the re- 
Sulting overproduction and unem- 
ployment. 

“The autdémobile industry has 
gone far toward this end in the Ge- 
cision to attempt a leveling out of 
these business curves with new 
mode] announcements in November 
and December, thus giving the busi- 
ness an impetus when it is ordi- 
narily dormant or nearly so. One 
major manufacturer, of course, pre- 
vents full effectiveness of this 
through refusal to co-operate with 
the others 


“This co-operation must apply to, 


agriculture as well as indutsry be- | 


annual automobile show this week 
So heavy was the attendance that 
Attend- 


of the people who got in 


sing tires low enough in list to com- 
| pete with mail order and chain 
| houses, the tire executive informed 
his dealers. The regular line of 
Seiberlings also will be lower in 
price. 


CLARE, VISCO-METER 
HEAD, SEES IMPROVED 
AUTOMOTIVE OUTLOOK 


Buffalo, Jan. 24.—Improved in- 
dustrial and financial 


are foreseen by W. A. Clare. presi- 


cause of the need for stabilizing | dent of Visco-Meter Corporation, as 
his firm enters its second year after | 


that branch of our national activ- | 
ity.” 

Mr. Seiberling was in 
to piace before Seiberling 
and distributors for eastern Texas, 
Louisiana, Mississippi and part of 
Alabama plans of his company for 
1931 

These plans cal] for introduction 
of a popular-priced line of Seiber- 


this city 
dealers 


The new Special 


Schrader 


Cair-Free 
Valve Core 
No. 6000 


Because new problems 
Greater 


Schrader prepared 


tire manufacturers have adopted 
Now 


at once. 
Sell every 
The 


“Cair-Free” Cores 


Brooklyn, Chicago, Toron- 


Ke sure it’s a Schrader—look for the name 


Schrader 


Makers of Pocumsatic Valves Since 1844 


Vv 


Tire Gauges 


Bee this new core and other new Schrader products 


at Beeth D46, Grand Centrai Palace 


; the trying experience of introduc- 
tion to the public in a period of de- 
pression. 

Mr. Clare feels that a better spir- 
it prevails in the automotive, allied 
and other industries, attributable, 
he says, to the attitude of the gen- 
eral public, which has taken an op- 
timistic trend. 

“We are 100 per cenit. sold on the 
| stability of the American public 
and its careful and resultful anal- 
| yzation of all conditions which go 

to make up a happy. contented and 

prosperous nation. We are similar- 
ly sold on the automotive and al- 
| lied industries. 

| “Therefore, while in the past year 
lor so conditions have not been as 
|we have been used to having them 
for a decade, we cannot help but feel 
| that this lull in activity will be help- 
| ful for futile success and -progress 
and, with that ena in view, we are 
| entering this year with a strong p@- 
pose and firm decision to exploit our 

{product through advertising and 
| sales, and feel that the results forth- 

coming will be commensurate with 
{our efforts. 

“We believe that we are going to 
have throughout our own and other 
industries much better industrial 
and financia] conditions than we've 
had for some time past and, in fact, 

We are very optimistic over what 

this year is going to bring us.” 


AUBURN SALES COMPANY 
OCCUPIES NEW QUARTERS 
IN NEW YORK FEBRUARY 1 


New York, Jan. 24.—Acquisition 
| of the four-story building at 1871-75 
Broadway, between 6lst and 62d 
| Streets, to be used-as new quarters 
| by the Auburn Sales Company, Inc., 
| | distributor of Auburn and Cord cars 
|in metropolitan New York, is an- 
nounced by A. R. Gribben, vice- 
president. 

The building, which was formerly 
; occupied by Van Alstyne Motor Cor- 
| poration and L. F. Jacod & Co., 
| will be taken over by the Auburn 
|firm February 1. It 
|for the display and sale 
Auburn and Cord new cars. 
second floor will be given over 
use as general retail offices and a 
salon showing of both lies. Used 
ears will be merchandized from the 
former Jacod salesroom. 

The present Auburn store at 58th | 
Street and Broadway will be re- 
tained. 


of both 


|PIERCE-ARROW LEADERS 


| eon 


conditions , 
| Essex, 


will be used | 


The | 
for , 


| poration, 


| 


TO MEET MIDDLE WEST 
DEALERS AT LUNCHEON 


HICAGO, Jan. 24.—A. J. Chanter, 
first vice-president and general 
manager of the Pierce-Arrow Motor 
Car Cempany, <s preparing a busy 
week for his local organization. 
Headquarters of the Pierce-Arrow 
organization have been established 
at the Stevens. 
On Monday 
tives will meet 


Pierce-Arrow execu- 

ue dealers and dis- 
tributors of the company at a lunch- 
Mr. Chanier. G. E. Willys, vice- 
president ii cnarge of sales, and 
other officials will address the deal- 
ers On various matters of policy and 
plans that have been formulated 
for 1931. 

Pierce-Arrow executives are a unit 
in believing that 1931 is going to be 
another banner year for their deal- 
ers, following the excellent showing 
made during 1930. 

As one executive expressed it. “If 
our boys can Go as well as they did 
during a year of depression in 1930, 
they ought to set the world on fire 
this year, which is going to average 
10 to 15 per cent. ahead of last 
year.” 


LOUISVILLE SHOW 
HAS FEWER EXHIBITS 


Louisville, Ky., Jan. 24.—The 1931 
Louisville Automobile Dealers Asso- 
ciation show got under way this 
week, favorable weather resulting in 
nice evening attendances. 
The show this vear clearly 
curtailment in expense on the part 
of local dealer and distributor or- 
ganizations, a number of cars being 
absent this year which have been 
seen in every show for many years. 
Only two of the General Motors 
makes are on display, these being 
Chevrolet and Oldsmobile. Hudson, 
Hupmobile, Durant, Buick, 
Oakland, Pontiac, Cadillac, La Salle, 
Franklin and De Soto are among 
those missing. The Austin was not 
displayed 
Packard. 


shows 


Pierce-Arrow, Nash, Ford, 
Chevrolet, Oldsmobile. Chrysler, 
Plymouth, Dodge Graham-Paige, 
Cord and Auburn. Studebaker, Lin- 
coln. Marmon. Reo, Willys-Knight, 
Willys. were among makes well Cis- 
played. 

With so many deale 
ing, there was enough 
able under the balconies on the first 
floor to enable all tire, accessory 
and other side line exhibitors to be 
served with first floor exhibits, 
whereas fcr sevcral years past only 
passenger cars were permitted on 
the ground fl This year the 
light or delivery trucks, of several 
makes, were grouped in one section 
of one side an aisle 

One of the interesting 
the ex«,5its was found on the east 
side of the Jefferson County Ar- 
mory, and consisted of a display of 
ancient vintages. including the first 
Pierce-Arrow, an ancient Knox. an 
old Hupmobile, a Stella-Geneva, a 
Brush. an International, Ford and 
many others. including an _ old 
Steammobile or steam car. Some 
of these showed the bicycle factory 
production of their makers, and 
others showed quite clearly they had 
been produced in wagon or buggy 
plants. It was an interesting dis- 
play, inasmuch as it brought te 
light a very fine comparison of the 
great strides that have been made 
in development and improvement of 
the automobile in the last twenty te 
twenty-five years, as most of the 
antiques on display represented cars 
that were at least twenty years of 
age, and some were older. 

In some ways the show was an 
improvement over some of the past 
shows. in spite of fewer makes on 
display, in that it was all on one 
floor, and with fewer makes to look 
at, it was easier to see advantages of 
these makes, it not being so badly 
jumbled. 


NEW MOTOR SAVER LEADERS 
LAUNCHING SALES CAMPAIGN 
Cleveland, Jan. 24.—An aggressive 

sales policy is to be launched imme- 
diately by the Motor Saver Corpor- 
ation, according to an announce- 
ment made today by Frank 8. 
Wright, new president of the cor- 
which a few days ago 
| acquired contro] of the manufacture 
of the “motor saver” device, which, 
| it is claimed, increases the efficiency 
of internal combustion motors. 


rs not exhibit- 
space avail- 
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‘NEW eaten 


By FEDERAL 


oP Be Sure to See It... during the Show 


DOUBLE-DUTY TRUCK 


A Money Maker for Both Dealer and Owner 


6 Wheels - Brakes 


— PATENTED!— EXCLUSIVELY FEDERAL! 


2144-3 TONS CAPACITY .. . 1%-TON PRICE . . . 14%-TON OPERATING COST ,... 
4-SPEED TRANSMISSION .. . PATENTED AND EXCLUSIVE FEDERAL FEATURES 
» » » BUILT BY FEDERAL AND GUARANTEED BY FEDERAL 


j t 9 G oO oO d Here again is sure proof that it’s good business to ing—fully enclosed i i I ie 


depend on Federal. This fine, sturdy six-wheeler greater safety with heavy loads under all weather 


at $1050 is one of the most outstanding values conditions and on slippery pavements. Den’t fail 


Business t : 
S 9 that any truck manufacturer has ever offered. to see this truck. It will be on exhibition with 
DEPEND On Ru gged—of all-truck con- other Federal models at the 


Federal branch, MichiganAve. 


struction—easy riding—this 
F E D & RA L leader will sell on sight. and 29th St., during the Chi- 
o 8 cago Show. See for yourself 


Positive control on this new why Federal offers youagreater 
Federal is provided by hydrau- F.O.8B. DETROET opportunity for profitable 


lic brakes—internal expand - business during 1931. 


FEDERAL MOTOR TRUCK CO. 


5780 Federal Avenue Detroit, Michigan 


FEDERAL EXHIBIT AT FEDERAL FACTORY BRANCH, MICHIGAN AVE. AND 29TH ST. 


TRUCKS 


CABS AND BODIES 





Production -- Engineering -- Factor 
| Lag Encountered in Anti- 
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Knock Determinations 


By NEIL MacCOULL 


Automotive Engineer the Texas Co. 

The following, in part, is a paper 
presented before the annual meet- 
ing of the Society of Automotive 
Engineers, which is now in session 
in Detroit: 

In making anti-knock determina- 
tions by matching one gasoline 
against another directly. with a 
double float carburetor, it has been 
observed that the knock sometimes 
disappears the instant the carbure- 
tor is switched over from one fuel to 
the other. even though the two fuels 
may be of equal knock value. Some- 
times the knock increases in in- 
tensity when the switch over is 
made. This phenomenon, which is 
here called “time-lag.” is especially 
noticeable when matching fuels dif- 
fering widely in composition, such 
as a benzol blend and a gasoline 
containing tetraethyl lead. A study 
of this subject has been made with 
the Midgley bouncing pin and 
knock-meter as used by the Ethyl 
Gasoline Corporation. Fig. 1 shows 
knock-meter readings taken at ten- 
second intervals while running be- 
fore and after a change over from 
gasoline containing lcc. of lead per 
gallon. to a blend of 19 per cent. 
benzol, with the same gasoline. The 
variation of the individual readings 
from smoth lines indicates a char- 
acteristic of the bouncing pin read- 
ings. Had the mean value of the 
knock-meter readings finally reached 


the same value after the change over | 
that it had before, the two fuels would | 
have been considered of equal anti- | 
knock value. Fig. 2A shows a similar | 
record for a change over from a'| 
California aviation to an equivalent | 
blend of benzol with a good motor | 
gasoline, and a change over) 
back to the California aviation. | 
Fig. 2B shows similar data for the | 
same aviation gasoline and motor | 
gasoline raised to equal anti-knock 
value, with lead instead of benzo). 
The point of principal interest in| 
such curves is that from 200 to 400) 
seconds may be required after the| 
change over before the knock re-| 
sumes its normal value. Thus if} 
readings are taken in less than 
seven minutes, they might be con- 
siderably in error. Even greater time 
is sometimes required. No time lag 
has been noticed when changing 
from one leaded fuel to another 
leaded fuel. 

The desirability of reducing time 
lag is clearly evident. In order to 
reduce time lag, something must 
be known about its cause. 

The first hypothesis suggested 
was that the piston temperature 
might be different when running on 
different fuels. and the time lag 
might be the time required for its 
temperature to come to equilibrium. 
By means of a ,thermocouple and 
other necessary equipment it was 
found that the piston temperature 
was not only the same for all fuels 


| lowed the same curve as the knock- 


| gasoline 


but that the piston temperature fol- 


meter. 

The next point of attack was the 
intake system betwen the carbu- 
retor and cylinder. Any unevenness 
in the supply of unvaporized fuel 
would naturally have some effect, 
because the distribution of different 
anti-knock agents, as the gasolines 
containing them are evaporated, 
may be very different. For instance, 
a gasoline containing 3cc. of lead 
in one case, and 49 per cent. benzol 
in another, were cut into five equal 
fractions by distilling with steam, 
with the following results: 

RESULTS OF ANALYSES 
“a... BS. 
Lead Benzol 
55 
100 
100 


Ist fraction 
2d fraction .. 
3d fraction 
4th fraction ... 55 
5th fraction 0 

It is thus seen that “heavy ends” 
of a leaded gasoline will have far 
greater anti-knock value than heavy 
ends of a benzol blend. Conversely, 
the light ends of a benzol blend are 
superior to those from a leaded 
In an engine using a wet 
mixture. there may thus be con- 
siderable difference in the behavior 
of two gasolines which would show 
equal anti-knock value in a dry 
mixture. This would be particularly 
evident when anything changes a 
steady rate of fuel flow, such as 
switching from one fuel to another 
with a double float carburetor, or 
when accelerating an engine. 

The natural remedy or such a 
condition was to supply sufficient 
heat to dry out the fuel mixture as 
quickly after carburetion as possible. 
Jacket temperatures raised to 300 
degrees Fahrenheit considerably re- 
duced the time lag. Better results 
were secured by use of a_ short 
steam jacketed pipe inserted be- 
tween the carburetor and cylinder 
block. This seemed to be the an- 
swer, for the time lag was reduced 
so much by“this step, that it be- 


| came possible to match fuels by ear, 


There is a wealth of far-reaching engi- ‘Light Truck Trailer Features 


switching from one to an- 
other Previously this had been 
impossible. It is therefore appar- 
ently advisable to provide means to 
dry out the mixture between the 
carburetor and cylinder block on 
engines used for anti-knock mea- 
surement. 

This use of heat does not close 
the subject, however, because there 
are still several points which are 
not clear. For instance, it does not 
seem possible that so much as five, 
to ten minutes can be necessary to 
establish equilibrium’ in any stream 
or “puddle” of heavy ends which} 
may be present ‘between the carbu- 


when 


(Continued on page 16) 


————— 


Stewart-Warner Introduces 


New Electric Speedometer 


NEW Stewart-Warner electric speedometer. 


A 6-wire cable connects 


the speedometer head with the converter 


Stewart-Warner Corporation, Chi- 
cago, Il, will exhibit, for the first 
time at the Chicago Automobile 
Show, a new electric speedometer of 
particular interest to railway and 
bus operating officials. 

Unlike other speedometers, this 
speedometer has no mechanical 
connection with the propeller shaft 
or other chassis-operating parts. Its 
only connection to the other parts 
is electrical, by means of a six-wire 
cable, which may be run between 
the speedometer and the converter 
and assembled under the car, en- 
zine or bus in any convenient man- 
ner in which it is protected from 
abrasion. This eliminates the cause 
for a large percentage of speed- 
ometer equipment failures now oc- 
curring on buses due to breakage of 
the flexible steel cable universally 
used to transmit power to the 
speedometer. 

For railway use it makes available 
a speedometer that can be easily 
installed and, the manufacturers 
claim, that is not subject to any of 


the maintenance or installation dif- 
ficulties inherent with a mechanical 
drive. 

On buses equipped with the Stew- 
art-Warner heavy-duty type speed- 
ometer gears, the lower element of 
this equipment, known as the con-= 
verter, may be assembled directly 
to the sleeve and Griven gear, pro- 
vided the gears are of the proper 
ratio, without reduction through an 
adapter. This interrupter may also 
be adapted to connect to the shaft 
end of the Stewart-Warner heavy=- 
duty adapter, with which many of 
the later model buses are equipped. 

For use on railways. this inter- 
rupter is assembled directly to a 
gear box mounted on the car or 
engine truck frame. which in turn 
is driven by a spiral steel spring 


| belt running on adjustable V-groove 


pulleys, one of which is mounted on 
the axle. This gear box is equipped 
with eight sets of bal] bearings and 
| has an automatic reversing mechan- 
ism by which the speedometer is 
driven in the same direction. ree 
gardless of the direction in which 
the railway car or engine is travel- 
ing. 

The speedométer embodies a specia) 
type motor operating from the bat- 


, tery current. The rotor of the mo- 
|} tor operates in synchronism with 
| the rotor of the converter. 


neerin nd research work ba ° 
es ae ee Triangular Truss 


each Kelsey-Hayes wheel. 


Kelsey-Hoyes Service is World-Wide 


KELSEY -HAYES WHEEL CORPORATION 


| 
| 


DETROIT, MICHIGAN 


Mechanical Handling Systems, 
Inc., Detroit, Mich., has developed a 
light car trailer, illustrated here- 
with. The feature of the design is 
the triangular truss of welded con- 
struction which utilizes light mem- 
bers in its fabrication and provides 
a depth of section. which results in 
ample rigidity. and resistance to 
bending in the length of the span 
between supports. This construc- 
tion, the manufacturers claim, re- 
sults in a reduction in weight of 
from 1,000 to 2,000 pounds, when 
compared with similar equipment in 
use for the same purpose. The use 


| 
| 


See Een eis 2 


of this trailer in conjunction with 
a light truck results in a savng of 
from 3 to 5 cents per mile, as com- 
| pared with a correspondingly heavy 
| truck, it is claimed. 
Specifications — Length, 
| Width at tfack, 6612 inches; width 
at runways, 9% inches; height at 
lrear, 30 inches; axle, 2%% inches 
square, Timken bearings; tread, 66 
inches; tires, 32 by 6 inches, dual, 
|ten-ply; wheels, Budd; equipped 
| with loading skid, plain bunk, king 
| pin, landing leg, lights and wiring; 


‘weight, approximately 3,500 pounds. @ 


oon EE EE, 


Pdi 


| The face dial is six inches im 
| diameter. The oGometer has seven. 
dials and will register 1,000,000 miles. 
| Tachometers of this type will also 
| be made available for installation 
remote from the machines on which 
operating speed is to be shown, the 
manufacturers state. 


50 feet; | 


BIRMINGHAM ANNOUNCES 
ANNUAL SHOW DATES 
Birmingham, Ala., Jan. 24.—The 
Birmingham Motor Trades Associa=- 
tion, consisting of automobile dealera 
of this city, has announced January 
26, 27 and 28 for their ennual auto- 
mobile show. 
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Will Nine Full Pages Help? 


A Page a Day 
for Nine Days! 


January 22—‘5 men talked about 
buying new automobiles.” 


January 


23—"*Why this when 


new car values were never 
greater?” 


January 24—“Honestly, can’t you 
attord a new car now more 
than when you bought your 
first carP” 


Januar y 
eac’ 


26- “Here’s the real 


January 27—Buy It! You Want 
lt—and It’s at Its Greatest 
Peak of Value!’ 


January 28—"“Greater New Car 


Sales 


Are Sending Thou- 


sands Back to Work.” 


January 29—“OQUICK 


Buy 


That New Car NOW 
While Dollars Are Biggest.” 


January 3) — “Let the Eagle 
Fly!” 

January 31—“Business Watches 
Steel.” 


National 


Representatives: 
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This is no ordinary year for the automotive 
industry, hence the Chicago Evening American 
is content with no ordinary promotional effort 
in connection with the Chicago Auto Show. 


In addition to the support it normally extends 
the industry at Show time in Chicago, this news- 
paper is using over $15,000 worth of space in 
its columns for the publication of nine full pages 
urging Chicago to buy new cars now. Proofs of 
this entire campaign have been supplied free by 
the Chicago Evening American to all dealers in 
Cook County, so they may get all possible 
benefit from the effect of the pages on Chicago’s 
largest evening newspaper audience. 


Nine pages, in nine consecutive issues of 
Chicago’s biggest evening paper---nine strong 
appeals to Chicago’s thrift, Chicago’s pride, 
Chicago’s common. sense---of course they’ll 
help. And with an eye to business, we point out 
that automotive copy appearing in the Chicago 
Evening American while this promotion runs 
provides a focal point for the extra interest it 
generates ---and there’ll be a page a day for the 
rest of this week! 


CHICAGO EVENING 


AMERICAN 


a good newspaper now in its TENTH YEAR of 


circulation leadership in Chicago’s evening field 


RODNEY E. 





BOONE ORGANIZATION 


a 


Good Car Servic 
Tri-Party 


A. K. STEIGERWALT 

Director of Service 

Motor Company, 
Mich. 

Usually, satisfactory 
performance is possible only if all 
parties concerned live up to their 
part of a three-cornered responsi- 
bility The manufacturer, dealer 
and private owner have equal and 
equally important shares in the re- 
sponsibility for the dependable, eco- 
nomical performance of any motor 
vehicle. Unless each assumes his 
share of this three-cornered respon- 
sibility, owner dissatisfaction is cer- 
tain to result, and in the trail of 
owner dissatisfaction follows loss of 
sales and profits by both manufac- 
turer and dealer. 

The manufacturer's responsibility 
lies in turning out a motor vehicle 
built to give the buyer satisfactory 
performance. 

The dealer's job is to maintain a 
properly equipped service depart- 
ment and an adequate stock of such 
service parts as may be needed in 
order that any adjustments or re- 
pairs may be made without undue 
delay, and the work must be done 
at a fair price. 

It lies with the owner to see that 
the car receives proper care and at- 
tention, according to the charts or 
diagrams or instructions supplied by 
the manufacturer; particularly that 
it be oiled and greased thfully 
He should realize that his motor 
car is a fine. carefully built piece of 
machinery trl to give long 
care-free service. but that such Serv 
ice is possible only } i his ps 
He should w 
minutes or few 
without efficient lubricant 
Surfaces which turn or 
against the ot} whether they 
in the engine in the chs will 
result in more wear than thousands 
of miles of normal service—and that 
the resulting need of replacement 
of worn parts is costly 

The Durant owner 
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SPRING SHACKLES 


Improv edTryon Spring 
Shackles embody im- 
portant new features 
resulting in greater 
inbuilt strength, great- 
er accuracy, increased 
bearing surfaces, im- 
proved lubrication, 
easier riding and 


longer life. 


Manufacturers: Write for 
full information and 


quotations. 


Sole Licensee: 
WILLYS-MORROW CO.. INC, 
ELMIRA, NEW YORK 
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ice Involves 
Responsibility 


to bring his car periodically to the 
dealer's service station for inspec- 
tion. Trained mechanics look for 
any evidence that adjustments or 
attention should be given to fore- 
stall need of more costly repairs at 
a later time. Costly are the results 
of being guided by the erroneous 
belief that “it pays to stay away 
from the service Stations as long as 
the old bus will run.’ 

Periodic inspection of the motor 
car finds a close parallel in the rap- 


| neglecting minor symptoms 


idly growing practice of visiting | the | 
dentist every six months to have 
the teeth carefully examined and of 
calling on the physician periodically 
for a health examination instead of 
until 
some major trouble calls for cura- 
tive treatment instead of preventive 
treatment. 

Durant Motors has had for six 
years a simple, workable plan which 
has been successful in fixing defi- 
nitely at the time the car is sold the 
owner's responsibility for service. 
Owners to whom the plan is ex- 
plained are brought to realize the 
importance of the doctrine summed 
up in the old adage regarding “An 
ounce of prevention is worth a 
pound of cure.” 


Future Requirements of 
Motor Coach Operators 


By JOHN B. WALKER 
GREYHOUND LINES 

The following, in part, is a paper 
presented before the annual meet- 
ing of the Seciety of Automotive 
Engineers, which was held last week 
in Detroit. 

Before we can determine future 
requirements we must ask such ques- 
tions as: 

1. What are the present-day re- 
quirements of the bus operator? 

2. How well does_ present-day 
equipment meet these requirements? 

3. What influences are at work to 
modify . present requirements? 
other words, what major improve- 
are indicated? 

4. What can the bus 
and the manufacturers, 
and engi do to hasten 
inauguration? 

In answer 


UPHOLSTERY FABRICS 
INFLUENCE SALES 


Commenting on the public appre- 
ciation of the importance of in- 
terior appearance in weighing motor 
car values and the efforts of uphol- 
stery manufacturers to sustain this 
appreciation, combined with long- 
wearing qualities, Frank B. Hope- 
well, treasurer Sanford Mills 
Maine, one of the world’s largest 
manufacturers of mohair, Says: 
The manufacturers are straining 
every effort to give the public more 
for dollar in motor car value 
than has ever been the case. 

“It seemed a year or two ago that 
everybody was going ‘modern’ and 
wanted novelty and color, regardless 
of economic values—at least this 
was evident in the higher-priced 
cars. Today there a noticeable 
return to the solid luxury and wear- 
resisting qualities of tired and 
proved upholstery made of fine 
Angora mohair.” 

“It is remarkable,” savs Mr. Hope- 
well, “that there seems to be a tacit 
agreement among makers of both 
expensive and popular priced cars 
that after much experimentation in 
the field of upholstery fabrics the 
Maximum of practical service is to 
be found in very few fabrics, and 
of these mohairs excels. 

“Another angle on this subject 
is the importance of the condition 
of upholstery at turn-in time. Re- 
cent inquiries made among dealers 
revealed the fact that cars uphol- 
stered in mohair frequently justify 
an extra allowance on the turn-in 
value because no renovating is re- 
quired before they go into the used 
car market.” 

When asked as to what progress 
had been made in the manufacture 
of mohair velvets for automobile 
use, Mr. Hopewell said: “Our mills 
are constantly experimenting with 
different weaves and designs to 
produce fabrics that will combine 
the highest wearing qualities with 
the most beautiful designs and color 
effects. The demand today is for a 
shorter pile than formerly used and 
colors tend towards the neutral 
solid tones. with browns and greens 
as favorites Figured patterns. 
when used. are smal] and conserva- 
live 

Mr. Hopewell thinks that there is 
a growing appreciation on the part 
of buyers of cars for better vaiues 
in upholstery The public is fast 
becoming upholstery conscious. 
Economy cannot be practiced if the 
interiors of closed cars contain light | 
j colored, easily soiled and easily | 
damaged materials. 
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In | 


“What are the present-day require- 


| ments of the bus operator?” it might 


be said that in the final analysis the 
requirement of the bus operator is 
for a coach that will do the job at 
hand to the satisfaction of the rider 
and will continue to do so with 
proper economy in operation and 
maintenance costs over a_ long 
enough period of time that its fixed 
depreciation will bear a proper rela- 
tionship to gross revenue. This is 
a rather large order and cannot be 
filled without close and intelligent 
co-operation between the bus oper- 
ator and the manufacturer. 


No other unit of transporiation 
equipment lasts so short a time as 
the motor bus, and if we are to de- 
velop profitable operations, a more 
specialized type of vehicle, as pre- 
viously stated—one designed for the 
particular job at hand—must be 
developed that will insure not only 
satisfactory operation and reduced 
maintenance, but longer life. 

The ideal problem in this con- 
nection is, of course, the develop- 
ment of equipment that possesses 
greater riding comfort, more appeal 
to the traveling public and that at 
the same time will be easier and 
cheaper to maintain. With present 
maintenance costs running between 
4 and 8 cents per mile, and averag- 
ing with the larger companies better 
than 5 cents per mile, it is evident 
that any improvements tending to 
reduce maintenance costs will be 
reflected in tremendous savings to 
the operator. The operators are 
doing their part in this. Exhaustive 
study has been made of every main- 
tenance operation, and as a result 
the maintenance costs on _ those 
operations under the jurisdiction of 
the Greyhound Management Com- 
pany have been reduced approx- 
imately 1'2 cents per mile in the 
last three years. Had they not been 
reduced by this amount, our main- 
tenance costs for 1930 would have 
been $1,525,000 more than they were. 
It is up to the manufacturers, their 
designers and engineers to further 
this program of reduction in main- 
tenance expense through developing 
equipment, the units of which re- 
quire less frequent attention and 
when service is required are more 
accessible. 

One of the major problems, if not 
the major problem of the operator 
from both the operating and main- 
tenance viewpoint, is the power 
plant. 

The general tendency in the newer 
engine design seems toward greater 
power output, and many of the new 
models are designed to deliver a 
higher torque at lower speed. Prac- 
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(Continued from Page 15) 
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UPPER LEFT—Fig. 1. 


Knock-meter readings taken 


8 


| 


at 10-second 


intervals while running before and after change-over from gasoline 


with lead admixture to same gasol 
2A. Similar record for 


equivalent blend of benzol and motor gasoline. 


change-over from California 


Lower Left—Fig. 
aviation to 
Right—Fig. 2B. 


ine with benzol. 


Lower 


Similar data for aviation gasoline and motor gasoline raised to equal 


anti-knock 


. 


manufactur have 


creased their horse-power we 
ratio in the past few years. 
must all remember that as 
horse-power weight ratio increases, 
the weight of the chassis and the 
cost of operation must increase 
with it, and there are the legal lim- 
itations on weight, length, etc., to 
be considered 
In the later 


tes } 
tically all 


in- 
ight 
We 
the 


ers 


designs maximum 
engine speeds are held within more 
reasonable operating limits, thus 
permitting the delivery of full power 
output over long-sustained periods 
without harmful effect to cylinder 
walls and operating parts. In many 
ases the power Output has been in- 
creased materially without enlarg- 
ing the bore. 

The use of oil filters is now al- 
most universal and there is also 
evidence of an attempt on the part 
of the designers to develop some 
neans of cooling the engine lubri- 
cant. Oil-cooling promises certain 
definite advantages that should re- 
act to the benefit of the operator. 

Overhead valves apparently are 
becoming more popular, especially 
in heavy-duty power plants. No less 
than four manufacturers are using 
this design at the present time in 
bus engines. There have been a 
number of interesting trends in the 
use of new materials which are de- 
signed to better withstand the se-| 
vere requirements of the modern | 
bus power plant. Exhaust valves in 
the majority of cases are silcrome, 
thus eliminating much of the for- 
mer trouble due to burning, warp- 
ing and pitting. Salt-cooled valves 
are used by a number of manufac- 
turers with the object of promoting | 
more rapid dissipation of heat from | 
the valve heads. Nickel-iron is be- 


(C ontinued on Page 25) 


Big Gears for Metal Working 


HUGE cast-steel gears with their pinions 


‘ 


Big dast stee) gears like these and 


a simila® guantity of pinions were | 
recently made at the Nuttall Works 


Manufacturing Company for heavy 
| duty metal working equipment. Ten 
of the gears made were a few inches | 
|over nine feet in diameter and the 


lof the Westinghouse Electric and! others almost seven feet in diameter, 


| contract, 


value with lead 


retor and Also, 
would be 
reduction in 
be found in 
another of 
should be f 
knock intensity 
made in the reverse 
words, if the increase 
tensity due to 
the heavy ends containi 
the anti-knock 
With a gasoline 

these same heavy 
minish knock intensity whew 
changing back to fuel contain 
ing no lead. Expressed in stil] an® 
other way, a decrease in kn ockt 
should always be accompanied witH 

oC 


an increased knock, depending 
the order in which the are rut. 
This was found be true in pi 
of Figure but other cases. such 

Figure 2b, have shown that th 
knock may disappear no matte 
which way a change made be 


tween the two fuels exhibiting thi 
phenomenon of time lag. 
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John Taylor Battery Supply Come 
Kansas City, Mo., hes dee 
new “Lockton” baitery 
terminal ana@ lug 


pany, 
veloped its 
cable, in which the 
are crimped and locked tc th 
cable under pressure and seale 
with solder. A flange and pin in 
side the terminais insure a wedge 
increasing conductivity an 
strength, it is claimed. The ter’ 
minal is universal, so that it fits an 
pest in any position. The terminé 
and lug overlap the insulation an 


| @ special] spiral spring fastener hold 


the loom in place on the cable. 


NEW VALVE TOOL 
INTRODUCED 


Cooper valve key inserter 


Cooper 
Marshalltown, has added to i 
line a new valve key inserter de® 
signed to simplify the replacemen 
ef split-sleeve and horseshoe ty 
valve locks. The action of the t 
| is similar to that of a pair of plie 
| The locks are fastened and held u 
| der tension until the valve spring 
sented. The price is $1.50, 
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DURANT IS AT THE 
CHICAGO SHOW WITH 
THE FINEST PRODUCT 
EVER TO BEAR THE NAME 


SOUND POSITION 
SOUND POLICIES 
SOUND PROGRAM 
AN UNUSUALLY PROFITABLE FRANCHISE 


Be sure to see the complete line of popular 
models in the most popular price range. 


$735 to $995 


f. 0. b. Lansing, Mich. 


DURANT MOTOR COMPANY OF MICHIGAN 
LANSING, MICH. 
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Manufacturers and De 
successfully using § 


WENTY YEARS’ experience is built 

into the Gabriel Triple Hydraulic 
Shock Absorber. It is precision-made of 
finest steels, to stand the gaff of hard 
usage for the life of the car. @ Easily 
adjusted to suit the needs of the car and 
the preferences of the owner. € Over 
rough roads... full control of shock 
and rebound, at any speed. € On smooth 


GABR 
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| This year-more than 
ever before-Real 
Riding Comfort will 
sell automobiles 





; 
lealers of Gabriel-equipped cars are NOW 
‘ greater riding comfort as a sales argument 





pavements and at low speeds... Gabriel 
allows springs, tires and seat cushions 
to make their full contribution to com- 


fort ... to produce the “floating ride”. 3 2% 


And Gabriel believes in progress. Even with 
the best hydraulic shock absorber made today, 
Gabriel has spent thousands in research to de- of all independent manu- 
velop a unique new feature, to be announced ; 
soon. It will be news to the automobile industry— facturers of American 
a vital contribution to still greater riding comfort. passenger cars and many 


THE GABRIEL GOMPAN Y leading foreign cars fac- 
1404 East 40th Street + Cleveland, Ohio tory-equip with Gabriel. 


L L TRIPLE HYDRAULIC 
SHOCK ABSORBERS 


—_ | “-_ —_ i ™ —_ FP Ce er 
> - 
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Who’s Who, Why and Where at Chicago Show 


Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives at the Chicago Automobile Show 


NON-EXHIBITORS AND THEIR REPRESENTATIVES 


—_ - 


Parts, Accessories and 
Shop Equipment 


ARROW HEAD STEEL PRODUCTS CO.. 

1101 Stinson Beovlevard, Mianespolis. Minn. 
STEVENS HOTEL 

Bahr. president 

W.c. Wilson, merchandising manager 

F.C. West, sales representative 

C.H. Scribner, sales representative. 

P W. Abele, branch mauager 

Julio Carrio, export manager 


* @ 
THE ACCURATE 


P. C 


PARTS MFG. CO., 
735 Central Ave., Cleveland, 0. 
STEVENS HOTEL 
president 
* . 
ACHESON OILDAG COMPANY, 
Washington Avenue, Port Huron, Mich. 
2129 S. MICHIGAN AVE. 
Acheson, vice-president 
Siegrist, treasurer 
. . a 
AGA AUTO LAMP COMPANY. INC 
 Oakiaed SM... Amecebers 
E C. Amidon, president 
M. L. Gordon. secretary and 
J. W. Kilduff, engineer 
oS @ ¢€ 
AINSWORTH MANUFACTURING 
2200 Franklin St., Detroit, 
STEVENS HOTEL 
sales manager 
sales department 
. * 7 
AMERICAN AUTO-FELT CORP., 
617 Crosby St.. N. W., Graad Rapids, Mich. 
CONGRESS HOTEL 
J C. Bolles, president 
L D. Stickney, sales 
Joseph Ginsburg, manager 
> . > 


AMFRICAN BRAKE MATERIALS CORP 
1414 McCormick Bidg., 
1414 McCORMICK BUILDING, 
Thomas Finigan, president 
H. A. Gillies, sales manager 
7 . 7 
THE AMERICAN HAMMERED PISTON 
RING COMPANY 
Bush and Hamburg Streets, Baltimore, We. 
CONGRESS BOTEL 
vice-president 
factory represeniative. 
factory representative 
factory representative 
* >. . 


AMERICAN WELDING ANB MANUFAC- 
TURING COMPANY 
Griswold Street Extension, Warren, O. 
ROTEL MORRISON 


7. H. Meyer, asst. to the president 
* > - 


ARCADIA TRUCK BODY CORPORATION 
North Murray Street, Newark, N. Y. 


HOTEL LA SALLE 


PF D. Burgrss, manager 
> * * 


ASSOCEATED SPICER COMPANIES 
$198 Bennett Read, Toledo, 


STEVENS HOTEL 


asst sales matiager 


J. 3 
* * . 
F. 8. ATKINSON SPRING COMPANY, 
$4 Secett St.. Hanmeburg, N. ¥ 
DRAKE HOTEI 


A'ikinsean, or 
* * * 


fra Saks 
>. 


A 
R 


= 
G 


Mass. 


treasuretT 


CORP.. 
Mich 


Seiden 
Daizeil 


0G 
DE 


Chicage 


T. L. Ford, 
Cc. O. Hohn, 
W. T. Keller, 
W. A. Goon, 


o 


Irvine, 


Frederick R *sident 
ATLAS DROP FORGE COMPANY 
209 W. Mount Hope. Laasiag, Mich 


PALMER HOUSE 


Hariiv, secretary 
. > > 

AULD COMPANY, 
and Sth St.. Columbus, @ 
Frank D. Tobin, factory representative 
Rutherford Fuilerton, factory rep 
. * > 

& SERVICE 
9” Selden Ave 


CONGRESS HOTEL 
W. Burke 
A Dunlap, 


o110 C 


THE D. L. 
Sth Ave. 


coRgP. 
Detroit 


AUTO ELECTRIC 


D 
E 


president 
menager 

* : 
SIGNAL CORPORATION, 
Wrigley Building, 

WRIGLEY BUILDING 

W. R. Abbott, Jr.. Western sales 
D K. Finlay, sales representative 
W. E. De Young, sales representative 
H. E. Todd, sales representative 
a » 


GEAR WORKS. 


AUTOMATIC 


mgt 


AUTOMOTIVE inc 


Sth and South O Streets, Kichmond, led. | 


CORP, 
Chicago 


UNIT PARTS 
Michigan Ave.. 
presideni 
vice-president 
* > * 
GIBSON RAYMOND, INC. 

4 Miller Ave., Detroit, 
BLACKSTONE ROTEL. 
Lyman D. Adains, presidert and gen. mgr 
W. J. Black, sales mer., Detroit division 
W. A. Scholey, sales mer Cook Spring 
Co. division, Ann Arbor, Miclr 
P. Zimmerctt, chief engimect 

* * * 
STONE ELECTRIC 
North Pearl St., 
STEVENS BOTEL 
Cc. A. Stone, president 
A. A. Swank les manager 
* * * 
BEST DIf CASTING AND 

CORPORATION 

i% Thompsea St... New York City 

te THOMPSON st 

Mariani, secretary 
Rose, sales manager 

* * > 
BIFLEX PRODUCTS COMPANY 
Decatur, M1. 

(Division eof Heudasilie-Hershey Corp.) 

M. B. Ericson, president 
B M. Short, sales representative 
J B. ONeill, sales representative 
R. E Fisher, sales representative 

7 2 *® 

BIGLER MANUFACTURING COMPANY 
Cor. Bay and Graed Avenues, Chippews 

Falts, Wis. 

HOTEL STEVENS 
&. A Bigler, president. 


STANDARD 
2025-2 S. 
Cc. E. Hamilton, 
J.C. Hamilton, 


BARNES 
Mich 


F 


COMPANY, 


BEARD 
Dallas, Ter. 


INC., 


& 


wot 


STAMPING 


Frank 
M. M 


| Joseph 


Chicago 


Chicege 


BIJUR LUBRICATING CORPORATION, 
2208 id Ave., Leng Island City, N. 


HARBISON HOTEL 

Caldwell, Detroit representative 

* © @# 

CORPORATION, 

West Fayette St., Syracuse, N. Y. 
CONGRESS HOTEL 
Weisman, president and general 

{. 3 Weisman, secretary 
Fuchs, superintendent 
E. Loudenvack. representative 

eS 2» 

BLANCHARD BROTHERS & LANE, 
28 Bruen St., Newark. N. J. 

im rooms at La Salle Metet> 


LA SALLE HOTEL 


president 
Gay, treasurer 
Resstand, secretary 
Withrow, sales 
* + . 
BLANCHARD BROTHERS LANE, 
20 Bruen St., Newark, 


HOTEL LA SALLE 

H. Gay, president 

S. Gay. treasurer 

G. Rotsland, secretary 
sales manager 

. * > 

THE BORG & BECK COMPANY. 
655% 3. Menard Ave., Chicago, 
(58 3. MENARD AVE. 

D. E Gamble, general manager 

H. V. Reed, chief engineer 

Harold Nutt. director of engineering 


¥. 


Stuart H 


BI-SELL 
cy 


mgr. 


(Show 


N. J. 


Herbert 
Witliam 
Cc. S. Withrow, 


Cc. M. Ahlenue, sales manager 


Cc. C. Blanchard, service manager. 


BUDD WHEEL COMPANY 
i2t4i Charlevoix Ave., Detroit, 


BLACKSTONE HOTEL 


D. Alexander, vice-president. 
Paul Zens, treasurer. 
Z. A. Clark, general sales manager. 
W. H. Farr, works manager 
CONGRESS HOTEL 
H. Johnson, sales representative 
M. Stillman, sales representative. 
STEVENS HOTEL 
L. Wenzell, mgr. truck and bus sales 
H. Barnes, sales representative. 
> > > 
BUNDY TUBING COMPANY, 
4815 Bellevue Ave., Detroit 
HOTEL STEVENS 
tT. Morey Rude, assistant gen 
H. C. Peterson, chief emgineer 
Bert Quarmstrom, master mechanic 
M. P. Harding. factory manager 
A. C. Winger, controller 
. . > 
BRASS AND BRONZE CO., 
715-755 Spencer St.. Toledo, 
CONGRESS HOTEL 
H. Adams, director of sales 
H. Firth, sales enginee: 
B. Clark, sales enginee: 
M. Wetz, sales engineer 
N. Beisheim, manager 
replacement sales. 
* * *® 
BURD PISTON RING CO. AND 
LIBERTY FOUNDRIES 
24d Ave. and 10th St.. Rockford, 
CONGRESS HOTEL 
White, president 


Mich. 


H 
H 


manager. 


BUNTING 
o. 


stock, special 


co., 
i. 


FP. M 


Chicago Show Events 


Monday, Jan. 26. 


.10.00 a.m.—National Motor Truck Manufacturers 


Association meeting, 
401 N. Ogden Ave., and Blackstone 


10.00 a. m.—Diamond T Motor Car Company “open 


house” 


933 W. Washington Bivd. 


1.00 p. m.—Pierce-Arrow dealer luncheon. . Stevens 


1.00 p. m.—Franklin dealer luncheon. . 
1.00 p. m.—Hupmoebile dealer luncheon... 


. Blackstone 
. Stevens 


1.30 p. m.—National Automobile Dealers’ Associa- 


tion 


6.30 p. m.—Studebaker dealer dinner.. 


—Packard dealer meeting... 
10.00 a. m.—National Motor Truck Manufacturers’ 


Tuesday, Jan. 27.....10.90 a. m. 


Palmer House 
. Sherman 


. Blackstone 


meeting 


Association meeting, 


401 N. Ogden Ave., and Blackstone 


10.00 a. m.—Diamond T Motor Car Company “epen 


house” 
10.30 a. m.—National 


tion 


933 W. Washingten Blvd. 
Automobile Dealers’ Associa- 


meeting Palmer House 


12.00 noon—Auburn mecting and luncheon. .Sievens 


12.15 p. m.—Packard dealer luncheon... 


. Blackstone 


1.00 p. m.—Graham-Paige dealer luncheon, 


1.96 p. m.—Hupmobite dealer luncheon... 
1.30 p. m.—National Automobile Dealers’ 


tion 


2215 S. Michigan Ave. 
. Stevens 
Associa- 


meeting... Palmer House 


2.00 p.m.—Federal Truck distributor meeting, 


Stevens 


6.30 p. m.—National Autemebile Dealers’ Associa - 


tion 


annual banquet Palmer House 


6.30 p. m.—Federal Truck distributor banquet, 


Wednesday, Jan. 28 


Stevens 


10.00 a. m.—National Autemobite Chamber of Com- 


merce directors’ meeting 
10.00 a. m.—Diamond f Motor Car Company “open 


house” 


933 W. Washington Blvd. 


12.30 p. m.—Marmon dealer htancheon . Palmer House 


1.00 p. m. 
6.39 p. m. 


6.30 p.m. 


Tharsday, Jen29.. 16.00a.m. 


—Hupmobile dealer huncheon.. . 
—Oldsmobile annual dealer dinner, 


. Stevens 


Congress 


—Chevrolet dealer dimner..Palmer House 


—Diamond T. 
house” 
1.00 p. m.—Hupmobile dealer luncheon... 


Metor Car Company “open 
933 W. Washington Blvd. 
Stevens 


6.30 p. m.—Willys-Overland meeting and dinner, 





T L. Kuecit, factory ma a 
0° 3. MICHIGAN AVE. j 
G. W > SBorg. president 
> * 6 

OIL-LESS BEARING CO., 


Bound Browk, N. J. 


DRAKE HOIEL 
Jenitings, president 
Kelly, sales manager 
Detaney, lield engineer. 

LA SALLE HOTEL 
Coiling, Chicage sales 

* > * 


BOUND BROOK 


Ww F 
Moore 
L J 


Pred 


BOYLE VALVE COMPANY, 
w2t S. Ada St., 
5421 8S. ADA ST. 
»wesident 
superintendent 
Weiss, assistant manager 
Goodell, secretary 
2524 5%. WABASH AVE. 
sales department 
> * * 
BROWN-LIPE-CHAPIN COMPANY, 
1” Ontarie St., Syracuse 
HOTEL BLACKSTONE 
H. W Chapin, president 
gE FP. Papworth, assistant general manager 
W. M. Evans, assistant sales manager 
> * 7 
TRUCK CORP., 
Cortiand, N. ¥. 
(fadiana Track Corp., Marien, Ind.) | 
SOLS MICHIGAN AVE. | 
Rebiee, vice-president, Indiena | 


Chicage 


M. J 
3. E 
J.H 
w.s 


Bovie 
Olenick 


E Traise 


N 


BROCKWAY MOTOR 


Nor mar 
Teuck 
FP P Steithatser 
* >. . 
EDWARD G. BUDD MFG. CO., 
2th Street, Philadciohia, Pa. 

CONGRESS HOTEL 

Dues Atexanderc. 


}A. A 


|B. PF. Etseman, 
|G 


|¥. 3. 


Palmer House 


vice-pres., sales ni 
W. Rav Jesselson, seles representative. 
H J. Lamoureux, sales representative. 
A J. Ludy, sales representative 
R. W. Bergstrom, sales engineer. 
Paul Jumper, sales representative 
K. F. Kingsley, sales representative 
gE. F. Eiseman, sales represeniative. 
Waiter Grews, sales representative. 
*- © 
BURD HIGH COMPRESSION RING COM- 
PANY AND LIBERTY FOUNDRIES 
COMPANY, 
2% Ave. i 
CONGRESS 
White, president 
\. A. Lundgren, vice-pres. and sales mgr 
W. Ray Jesselson, sales representative. 
A. J Ludy, sales representative 
J. S. Baisden, sales representative 
Patil Jumper, sales representative 
H,. J. Lamoureux, sales representative 
F. O. Powell, sales representative 
Herbert Sierk, sales representative 
R. D Stewart, sales representative 
Jas. L. Durham, sales representative. 
sales representative 
P. Burton, Jr., sales representative 
Don 8. Hupp, sales representative 
K. F. Kingsley, sales representative. 
7 * > 
CARG@ COMPANY, 
4 Beach S., 
STEVENS HOTEL 
Nehemia® Boynton, Jr.. vice-president. 
Victer C. \Cramer, Detroit representative. 
Walter L. Foss, Chicago, representative. 
‘ . 


CARTER CARBURETOR CORF., 
2n38 N. Spring Ave., 
CONGRESS HOTEL 

NS. © GC. Wees, vice-president, 


Lundgren, 


and i@th St., Reckford, 
HOTEL 
F. M 


Boston 


M. Leute 


—Their Hotel Headquarters and Their Permanent Addresses 


|Van C. Worden, 


; Henry Boller, 


CHIcaGo 


| John A. Morrissey. 


| E. C. Wareheim 
| R. R. Appleby 


| N. N. Wright 


it. J 
| W. S. Milliner, 


| W. R. Yates, 


i M. Bicknell thief 
/, J. Lowenstein, sales 
G. Sediey, sales promotion manager. 
L. Lowenstein, East Central dist. mgr 
C. Richards, West Central dist. mgr. 

L. Bugess, Service engineer. 
Detroit dist. manager. 
engineering dept. 
engineering dept 
engineering department 
Frank A. Rose, engineering department, 
Otto Heuning, engineering department 
A. A. Hayden, engineering department, 
Frank Dalburg, engineering department. 
S. L. Picard, engineering department 

E. EB. McKiddy, engimeering department. 

> * . 
ELECTRIC AND ARMATURE 
SERVICE, INC. 
1408 Mth St.. N. W.. Washington, D. C. 
Headquarters, RICHARD M. SHERIDAN 
& CO., 6811 Sheridan Read, Chicage 
we, 

ENGINEERING COMPANY, 
General Motors Bidg., Detroit 


CONGRESS HOTEL 


J. H. Armstrong, president 
FP. D. Tobin, trerseurer 
* *« 


CASCO PRODUCTS, 
LS Railroad Ave., Bridgeport. 
616 SOUTH MICHIGAN AVE. 
Bert G. Cochrane 


CHICAGO ELECTRIC MFG. 
301 S. Halsted St., 
2801 3. HALSTED 
E. 3. Preston, president 
G. G. Meade, sales manager 
Al Smith, sales manager 
o > . 


RIVET AND MACHINE CO., 

1880 S. Sith Ave., Chicago, MM. 
(Cieere P. O.) 

HOTEL, 149) 3. 51TH AVE. 

president 

Vincent A. Scully, vice-pres. and sales mgr. 

M. F. McManus, vice-president 

A. J. Dunsmore, engineer 

Wm. L. Griffin, salesman 

> * . 


CHICAGO TUBING & BRAIDING CO., 
216 N. Clinton St., Chicago, IM. 
214 N. CLINTON ST. 

James Fentress, president 

T. P. Siddall, Jr., general manager 

B. J. Lindberg. production manager. 

John F. P. Farrar, sales manager. 

W. M. Huck, sales engineer. 

D. C. Van Pelt, manager, Detroit office. 

C. M. Foster, manager, Deiroit office. 


MORRISON HOTEL 


A. Ashton, mamager N. W. branch. 


B. Ashton, asst. mgr. N. W. branch, 
. > * 


THE CINCINNATI VICTOR COMPANY, 
Ti? Reading Road. Cincinmati, O. 


STEVENS HOTEL 
A. B. Dettmer, 


-*ngineer 
manager 


L. D. Boyce, 
R. H. Herron, 


CARTY 


Cc. A. S$. 
5-19 


Conn. 


COMPANY, 
Chicago, IM. 
ST. 


G 
A. 


vice-president 
> > . 
CLUM MANUFACTURING COMPANY, 
Ol W. National Ave., Milwaukee, Wis. 
STEVENS HOTEL 
R. Denniston, vice-president. 
BM. Fiedler, sales manager 
Spencer A. Pease, sales and service, 
. > 
COLLINS & AIKMAN CORPORATION, 
2% Madison Ave., New York 


CONGRESS HOTEL 
P. J. Torchiana 
J. Weemheif 
Homer V. Hawk 
Cc. G. Chapman 


eity 


7 . a 


COLUMBIA AXLE COMPANY, 
a0 Kast 224 St.. Cleveland, 0. 
BLACKSTONE Mere. 
EB. W. Parkhurst, president 
R. E. Fries, vice-president 
F. H. Ragan, vice-president 
George W. Harper. chief engineer 
*_ * © 


COLUMBOS BOLT WORKS COMPANY. 
71 North Water St., Columbus, 


PALMER HOUSE 


presidents and general 
vice-president 


0. 


J. R. Poste, mer. 

B. E. Poste, 

H. A. Mason, secretary 

Robert Rex, sales representative 

J. L. Hoffman, sales representative 

S. C. Kershaw, sales representative 
> . a 


COMMERCIAL CREDIT COMPANIES, 
National Headquarters, Baltimore, 
BLACKSTONE HOTEL 
can, ehairmen of boaerd. 
CONGRESS HOTEL 
L. Wynegar. president 
executive vice-president. 
vice-president 
president (Kemsitey. 
Lid} 


Md. 


A. EB. Dun 


H 


H. B. Mathews. 

Mil- 
bourn & Co., 

C. R. Warren, vice-president 

H. B. Lewis, vice-president 

Praser. vice-president 

R. Eddy, regional sales manager 

G. Murphy, asst. vice-president 

P. Hopkins, vice-president, Montreal 


7 * * 


CONTINENTAL CUSHION SPRING 
1925 S. Halsted M., Chicago, 
FACTORY 
vice-president 
* * . 
DIAMOND FIBRE CO., 
Newark, Det. 
STEVENS 
vice-pres. and 
A J. Schmidt, district manager 
McFadden, district manager 
district managet 
Cc. L. Bonham, vice-pres. and district 
vice-pres. and district 
general matiager 
enginmee 
. * - 
THOS. J. CORCORAN LAMP CO., 
4890 Spring Grove Ave., Cincinnati, 


PALMEK HOUSE 


G. P. Doll, pres. and general manager 
L. K. Cohn, estes representative 
*- # 


coTTa emanssmesion CORP., 
2000 tith St., Rockford, IM. 


PALMER GBOUSE 
BS. P Reber, sec. and gen. manager. 


A 
P. 
F 
G 


co., 
im, 


H. T. Stott. 
CONTINENTAL 


HOTEL 


sales 


mer 


mgr 
mgr 
L. W. Tarr, 
Prank Beuze, 


0. 


| DETROIT GEAR MACHINE 


| George C. Knight, 


— 


CORPORATION, 


| CRAWFORD-LEWIS 
: Detroit 


2209 Fisher Bidg., 
CONGRESS BOTEL 


H. H. Crawford, president 
* > > 
DAHLSTROM METALLIC DOOR CO., 
Jamestown, N. 
LA SALLE ST. 
salesman 
* * * 
DALL MOTOR PARTS COMPANY, 
P. O. Station D (Henry St. and Pa. R. BR.) 
Cleveland 


Y, 
19 8. 
| W. Stutson, 


STEVENS HOTEL 
L. A. Dail, president 
|W. E. Arnold, sales representative. 
Paul Spain, sales representative. 
* * « 
DELTA ELECTRIC COMPANY 
Marien, Ind, 


NEW BISMARCK HOTEL 


George F. Cole, vice-president. 
Lee M. Wiley, chief engineer 
. . * 
AARON DeROY MOTOR CAR 
1462 Woodward Ave., Detreit, 
HOTEL CONGRESS 
| Aaron DeRoy, president 
Jack Stone, vice-president 
Warren PF. Penneock, service maneger. 
W. A. Mortensen, treasurer. 
. 2 @ 
4. J. DETLAFF COMPANY 
647 East Lafayette Ave., Detroit, 
LA SALLE HOTEL 
A. J. Detlaff, president 
Harry C. Foe, chief engineer. 


Harry Detlaff, salesman 
* . * 


COMPANY 
Mich, 


Mich, 


COMPANY 
670 E. Weedbridge St., Detroit, Mich, 
STEVENS HOTEL 
H. Morley, asst. sales manager. 
J. H. Kaapp, purchasing. agent 


| DETROIT METAL SPECIALTY CORPOR 


TION, 1651 Beard Ave., Detroit, Mio 
176 FE. ADAMS ST. 


sales manager. 


. * . 

DETROIT SEAMLESS STEEL TUBES le 
W. Warren and Wyoming Aves., Detcots 
BLACKSTONE HOTEL 
C. H. Hobbs, president and gen. manager. 
19460 MeCORBMIOK BUILDING, 

322 5S. ae Ave. 

L. R. Philttps, districé man 
STEVENS HOT! 
S. H. Worrell, gen. ule ‘sales. 
J H. Dunbar, vice-pres. Chicago operations, 
. 7. * 


| DIETRICH, INC., 1331 Holden Ave., Detroit 
DRAKE HOTEL 
iL Clayton Hill, president. 
| Jom H. Jarvis, sales manager. 
*_ * « 


DITTMER GEAR AND MANUFACTURING 
CORPORATION 
19%-23% Grand St., Leckport, N. ¥, 
STEVENS HOTEL 
Dittmer, president 
* . * 


THEODORE L. DODD COMPANY, 
3® East Jackson Boulevard, 
@ EAST JACKSON BOULEVAR 
| Theedore L. Dodd, president. 
S. J. Walch, sales manager. 


A. H 


, Tet, 


| DO-RAY LAMP COMPANY, 
1169 South Michigan Ave., Chicago, Itt, 
1460 SOUTH MICHIGAN AVE, 

3. M. Dover, president 

L. S. Duber, vice-president. 

W. J. Denning, advertising manager 
| J. Levenberg, salesman 
| M. Giusberg. salesman 

H. Weiss, salesman 

R. Album, salesman 

. «4 


W. . DUNCAN COMPANY. INC,, 
7@ Worth St., New York Oty 


HOTEL STEVENS 
vice-president. 
. > - 


F. I. DU PONT DE NEMOURS & CO., 
(Pabritoid Division) Newburgh, N. ¥, 
UNIVERSITY CLUB 
J. Henry Smith, manager automotive sales, 
Favrikoid Division 


| THE DURA COMPANY... ... Tetede, 0, 
BLACKSTONE HOTEL 

H. H. Buggie, president 

| 

R Cc. McCullough, vice-president 


GEAR COBPORATION, 
#70 Maltbie St., Syracuse, N. Y, 
HOTEL DRAKE 
M. H. Dunston, president 
A. C. Brysn, vice-president 
o > 7 
| FAGLE-OTTAWA LEATHER COMPANY, 
Grand Haven, Mich, 
912 W. WASHINGTON BOULEVARD 
Witliam Hatton, president 
J. B. Hatton, second vice-president 
R. Burns, salesman. 
C. A. Johnson, sales manager. 
J. C. Hempet, salesman 
* «¢ «@ 
ECLIPSE MACHINE COMPANY, 
Eimira, N. ¥, 
BLACKSTONE HOTEL 
J.C. Ferguson, president. 
William L. MeGrath, vice-president 
M. P. Ferguson, engineer 
M. P. Whitney, engineer 
R. W. Keeley, Detroit representative. 
H. C. Bush, sales manager. 
D. P. Kearney, engineer 
* * . 
AND SCREW CORPORATION, 
ist) Broadway, Rockford, It, 
PALMER HOUSE 
| H. O. Swanson, secretary 
G. G. England, production superintendent, 
E. Broberg, chief engineer. 
* *@ 
THE ELECTRIC STORAGE BATTERY 
COMPANY, 1i%th Street and Allegheny 
Avenue, Phitadeiphia, Pa. 
PALMER HOUSE 
vice-president 
Terry, Lake district manager. 
Detroit district manager. 
} Western district manager. 
T. Milton, Chica branch manager. 
J. W. Tierney, Chieago branch engineer. 
E. Lightoun, manager auto mfrs. sales 


(Continued om Page 22) 


A. J. White, 


| 
| 


PURS TON 


ELCO TOOL 


|H. B. Gay, 
,; Charles W 
} H. G. Carron, 
'G. H. Atkins, 
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consider the value 


General Motors Corporation and its divisions. 
Manufacturing has been studied, improved and 
refined constantly. Large purchases of raw 
and finished materials have made it possible 
to increase quality and reduce prices. It 
naturally follows that General Motors, with its 
background, should produce automobiles of 
outstanding value. 


The General Motors Corporation was formed in 
1908, twenty-three years a3o. Since that time 
it has put forth continuous effort to give out- 
standing value to its customers. Engineering 
activities have been supported by a Research 
Laboratory and a Proving Ground. Engineers 
have had every opportunity to do their best 
work through the facilities afforded them by the 


GENERAL MOTORS CARS 
HAVE OUTSTANDING VALUE 


A complete line of General Motors cars is now on display at the National Automobile 


Show in the Coliseum and at General Motors Special Showing in the Hotel Stevens. 


GENERAL 
MOTORS 


CHEVROLET + PONTIAC + OLDSMOBILE + OAKLAND + BUICK + LASALLE + CADILLAC + BODIES BY FISHER 


BODIES BY FISHER—General Motors cars OWNER SERVICE POLICY—Purchasers TIME PAYMENT PLAN—Any Generol 


General 


MODELS AND PRICES—The 


Motors Corporation provides modern trans- 
portation for every purse and purpose. 
General Motors cars include 7 makes ond 
115 models, priced from $475 up to $15,000, 
f.0.b. In arriving at delivered prices, Generel 
Motors decters add to the list price only the 
freight ond a moderate charge for hondting. 


are equipped with Bodies by Fisher. They are 
graceful in appearance, richly appointed, and 
ore of wood and steel construction, assuring 
comfort, safety and long life. Fisher Bodies 
ore insulated against heat, cold and noise. 
Custom bodies for Cadillac and Lo Salle are 
built by the Fleetwood Body Corporation. 


of new General Motors cars ore given an 


Motors car may be purchased under the 


G.M.A.C. low-cost, time payment plon. This! 
is an exclusive General Motors time poyment 
service which applies to all General Motors 
products sold to the public. The General 
Motors Acceptance Corporotion hos 80 
bronches in the United Stotes ond Conedas 


Owner Service Policy which takes care of the 
cost of parts and labor during the warranty 
period anywhere in the United States or 
Casiada, whether at home or touring. There 
ofe 20,000 General Motors declers’ service 
siations in the United Stotes ond Canade. 
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Who’s Who, Why and Where at Chicago Show 


Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives at the Chicago Automobile Show 
—Their Hotel Headquarters and Their Permanent Addresses 


NON-EXHIBITORS AND THEIR REPRESENTATIVES 


—_— 


Parts, Accessories and 
Shop Equipment 


(Continued from Page 20) 


MALLEABLE IRON COMPANY, 
Autemotive Wheel Division, Erie, Pa. 
HOTEL STEVENS 
sales manager. 
a ae 
@TCHING COMPANY OF AMERICA, 
1520 Montana St., Chicago, Hl. 
1520 MONTANA STREET 
cS. M. Owens, president 
Witliam E. Langrill, vice-president 
wK W. Owens, treasurer and secretary. 
a - * 


THE FAFNIR BEARING COMPANY, 

New Britain, 

STEVENS HOTEL 
E Robert Carter. Jr., vice-president. 
M. A Cox. manager, Detroit branch 
806 WEST WASHINGTON BOULEVARD 
3 L Drake, sales engineer, Chicago 
branch 


ERIE 


B H. Scott, 


Conn. 


FEATHEREDGE RUBBER CO., INC., 
349 West Huron St., Chicago, Ii. 
340 WEST HURON ST. 

Hood, general sales manager, 


Garry M 


THE FEDERAL BEARINGS CO., INC., 
Poughkeepsie, N. Y. 
DRAKE 


HOTEL 
H A. Schatz, treasurer. 
Edward Peterson, Chicago sales manager. 
P A. Glass. Detroit sales manager. 


FEGRO STAMPING & MFG. CO., 
1367-1397 Franklin St., Detroit, 
DRAKE HOTEL 
Devereaux, president 


FIRESTONE STEEL 


Mich. 

w.c 

PRODUCTS CO., 
Akron, 0. 
STEVENS HOTEL 

Ciarence Moor, sales manager. 

WwW. 3 Brink, chief engineer 

G. E&. Kershaw, special representative. 


FLEX-O0-TUBE COMPANY, ' 

2424 Pine St., Detroit, 
MORRISON HOTEL 
sales manager 


Mich. 


3. L. Ward 


FOX COMPANY, Fox Building, — : 
Cincinnati, 
STEVENS HOTEL 
Leonard J. Fox, president 
Milford G. Fox, vice-president. 
Ear! J. Cosgrave, Detroit representative 
- * o 


FREDERICKS ARMATURE CORPORATION, 
1315 8. Wabash Ave., Chicago, I. 
1315 3. WABASH AVE., CHICAGO, ILL. 
Lou Mervis, treasurer 
J.J. Kennedy, sales manager 
R. J. Fitzgerald, secretary 
* - 
THE FREMONT METAL BODY COMPANY, 
Fremont, O. 


o. 


” 


HOTEL SHERMAN 
sales manager 
* 2 ® 
FRIEND MANUFACTURING COMPANY, 
Gasport, N. Y. 
EMPIRE HOTEL 
auto division sales manager 
FRUEHAUF TRAILER COMPANY, 
10940 Harper Ave., Detroit, 
STEVENS HOTEL 
W. Chamberlain, vice-president 
director of sales 
CG. UL Schneider, sa 
L Cc. Aliman, sales 


©. D. Beck. 


Zook, 


BOL 


* - 


Mich. 


G and 


les engineer 
sromotion 
* * ® 

GRINDING MACHINE COMPANY, 

Avenue and Christopher Street. 
Detroit, Mich. 

HOTEL STEVENS 
Banks, president 
McCarrell, se@les 


manager. 


GEAR 


Conant 


3 
A 


N 
w manager, 
* 


GENERAL LEATHER COMPANY, 
420 Frelinghuysen Ave., Newark, N. 
HOTEL BLACKSTONE 
Munn, president 
Nilhelmy, vice-president 
PLASTICS, INC., 
North Tonawanda, N. Y. 
9 SOUTH CLINTON 8ST., CHICAGO, ILL. 
H J. Williams, manager, Chicago office 
a es 
GENERAL SPRING BUMPER CORP., 
2669 East Grand Boulevard, Detroit, Mich. 
(Division of Houdaille-Hershey Corp.) 
Cisries Getler, president 
Bau M. Shori, vice-president 
J 8B. O'Neill manager 
Fisher, representative 
darizell representative 
Jandus tive 


J. 


Cc 
F 


S 
R 


GEN€RAL 


sale 
sales 
saies 
sales representa 

AND RUBBER CO., 
at Holmes Street, 
Akron, O. 


R. € 
B.S 
H 3 


GENERAL 
Eaglewood 


riRE 
Avenue, 


SHERMAN HOTEL 


McCruden, Chicago district man- 


w. G 
ager 


& FREY COMPANY, 
St. Paul Avenue, 
Milwaukee, Wis. 
GEUDER, PAESCHKE & FREY COMPANY, 
45% W. OHIO ST., CHICAGO, ILL. 
William R. Battenfield, sales engineer 
> * > 
G-H MANUFACTURING COMPANY, 
21%-22% N. Morgan St., Chicago, 
8 R Wolf, sales ma er 
Wittism P. Morgan, Fastern district 
* . * 
GLENSIDE WOOLEN MILLS, 
>-11% General Motors, Detroit, 
CONGRESS HOTEL 
Mortimer Specht, president 
Bockes. secretary 
Mautell, Jr., sales 
. Soe 
GLIDDEN COMPANY, 
Madisen Avenue and Berea Road, 
Cleveland, O. 
CLAIR AVE. 
Chicago branch 
- 


. 
GEUDER, PAESCHKE 
N. 15th Street and W. 


mer 


Mich. 


H 
Joh W 
Rolect manager 


‘THE 


14586 N. ST. 
Pierce manager 
> > 
THE GLOBE MACHINERY AND 
COMPANY, 
205 W. Court Ave., Des Meines, Ia. | 
STEVENS HOTEL 
FP. W. Swanson, president, 


M J 


SUPPLY 


GROOV-PIN CORPORATION, 


| S. Harshbarger, vice-president. 


F. R. Jot®nston, sales promotion 

W. J. Doody, divisional manager. 
*_ * * 

| GOLDE-PATENT MANUFACTURING COM- | 

| PANY Ypsilanti, Mich 

DRAKE 


manager. 


HOTEL 
| A. Keller, president 
B. M. Diver, sales engineer 

* 2 @ 


GOODYEAR TIRE AND RUBBER CO., | 
Akron, O. 
CONGRESS HOTEL 
E. F. Jackson, manager, manufacturers’ | 
sales, Detroit. 
R. S. Burnham, manager, 
sales department 
A. Waddle, assistant 
Jae Sears, manager, 
division 


manufacturers’ 


G 
A 


Sales manager. 
Western’ sales 


Mark L. Felber, publications department, | THE LEEC 


GRIMM-HANSEN-TRELAND, 
2219 Indiana Ave., Chicago, Il. 
Space — (Equipment Section). 
2219 INDIANA AVE, 
F. V. Grimm, president 
S. O. Treland, secretary and treasurer. 
Wm. S. Hansen, vice-president. 


GRINDER SALES COMPANY, 
650 West Baltimore, Detroit, 
STEVENS HOTEL 
J. R. Peekham, manager. 


Mich. 


oe 


GRISWOLD MOTOR BODY COMPANY, 
5838 Commonwealth Ave., Detroit, Mich. 
BLACKSTONE HOTEL 

Louis S. Smith, president. 


43-18 @ith St.. Long Island City, N. Y. | 

23 SOUTH JEFFERSON ST., CHICAGO | 
E. G. Theurer, vice-president. | 
W. C. Rennolds, sales 


representative. 
HAMILTON-WADE COMPANY, 
52-62 Haverbill St.. Brockton, Mass. 
STEVENS HOTEL | 
president 
director, 
. 


A. Hamilton, 
F. A. Fisher, automobile division 


* 


HANDY GOVERNOR CORPORATION, 
3925 West’ Fort St., Detroit, Mich. 
ENGINEERS’ CLUB 
A. A. Bull, president 
E. F. Lowe, vice-president. 
|S. W. Farnsworth, vice-president. 
. . 
H. JAY HAYES INDUSTRIES, INC., | 
20; East Grand River Ave., Lansing, Mich. | 
STEVENS HOTEL 
Vv. H. Kendall, vice-president, 
manager. 


general 


HILO VARNISH CORPORATION, 
2420 Washburne Ave., Chicago, Hl. 
HILO CHICAGO BRANCH 
2420 Washburne Ave., Chicago 
Frank J. Keelev, Detroit sales representa- 
tive 
Ww. J. Cummings, 
man 
English, Chicago resident salesman 
Kahn, Chicago resident salesman. 


Chicago resident sales- 
G, F 
A. Z 


HINCKLEY MYERS COMPANY, 
Jackson, 
HOTEL 


Mich. 

STEVENS 
E. P. Wandel, president 
A. E. Price, president. 
B. C. Hinckley 


*- * . 


HOOF COMPANY, 

16% N. Franklin St., Chicago, Hl. 

A. C. Hoof, vice-president 

H. C. Kepner, sales department, 

Cc. E. Johnson, sales manager 

A. M. Sucksdorf, representative. 

a > 

HOOPER-BYRNE COMPANY, 

39 Cortlandt St., New York, N. Y. 
39 CORTLANDT 8ST. 
Robert E. Byrne, partner. 
Henry Y. Hooper, partner. 
= - * 

HOUDAILLE COMPANY OF CANADA, 
LTD., Bridgeburg, Canada. 
(Division of Houdaille-Hershey Corp.) 

R. F. Peo, vice-president and gen. mer. 

M. D. Harrison, vice-president. 

M. C. Mason, secretary 

L E. Williams, asst. sec and asst. 

* * * 

HYDRAULIC BRAKE COMPANY, 

Detroit, 
BLACKSTONE HOTEL 

D. O. Scott, president 

Otto C. Lang, director 

H. C. Bowen 

Wallace Oliver 


JOHN C. 


* 


treas. 


Mich. 


of sales. 


> e . 


INDESTRUCTO GLASS CORPORATION, 
Farmingdale, N. Y. 
KENMORE AVE., APT, 314 
salesman 
a - 


6315 


D. E. Noel 


* 
INDIA TIRE AND RUBBER COMPANY, 
Akron, 
MICHIGAN 
manager 
o , > 
INTERSTATE DROP FORGE COMPANY, 
23th and Capitol Drive, Milwaukee, Wis. 
STEVENS HOTEL 
president 
° * 
JAMESTOWN METAL 
PANY, 

1088-1130 Allen St... Jamestown, 
CONGRESS HOTEL 
Lenna, president and gen. manager. 
Lawson, secretary and treasurer. 

Foster, chief engineer 
7. 2 * 
JOHNSON BRONZE COMPANY, 
New Castle, 
STEVENS HOTEL 
P. J. Flaherty, president 
.. E. Cramer, director of sales. 
M. Jones, sales manage? 
D. Guinaugh, Western sales manager. 
H. Burgess, Detroit representative 
L. Christopher, Western representative 
M. Holtz, Chicago representative. 
A. Floyd, special representative 
*_ * *® 
EASBEY & MATTISON COMPANY, 
Ambler, Pa. 
STEVENS HOTEL j 
E. R. Stewart, manager auto sales. 
S 2.8 


STEEL PRODUCTS COM- 


oO. 
1525 =S. 
C. P. Aners, district 


C. E. Stone 


* 
EQUIPMENT COM- 
N. ¥. 
0. A 
G. A 
F.L 


Pa. 


J 


D 
D 
A 


by 
Zz 
K 


LAFAYETTE 


PANY. 
176 W. ADAMS 8ST. 
B. J. MeGookin, national representative, 


| 


iL. 


|W 


THE I 


,AIDLAW COMPANY, INC., 
16 West 60th St., New York city. 


(See Warner Electric Brake Corperation.) 


CHICAGO 


Harry 


| THE LANDERS 


L 


LEE T 


OF NEW YORK, 
CHIC: 


D. Stickney, 


ATHLETIC CLUB—WARNER- 

PATTERSON COMPANY 
H. Knepper, sales representative. 

* ¢@ @ 

CORPORATION, 

P. O. Box 911, Toledo, O. 
CONGRESS HOTEL 
vice-president. 
* * @ 
AND RUBBER COMPANY 
INC .Conshehocken, Pa. 
3842 S. Federal St. 


MIRE 
AGO BRANCH, 


L. D. Hartford, branch manager. 


Note 
zation 


the 
show on 


factory organi- 
Monday 


of 
the 


Members 
will attend 


and Tuesday only. 


B. M. 
George 
ma 


Arthur A. Skinner, general sales manager. | C. M. Templeton, 
H. C Branch, 


LE 


COMPANY, 
Cleveland, O. 


* 


E-NEVII 


Leece, president, chief engineer. 
S. Cole, secretary and general 
nager. 


technical service engineer. 


P. K. Branch, service manager. 


M. A 


LIBERTY FOUNDRIES 


Wd Av 
F. M. 


Eason, sales engineer. 
. * * 
COMPANY, 
enue and 10th Street, Rockford, Hl. 
CONGRESS HOTEL 
Wnhite, president. 


A. A. Lundgren, sales manager. 
* . . 


{ LIGGETT SPRING 


AND AXLE COMPANY, 
Monongahela, Pa. 


605 NORTH MICHIGAN AVE. 


A. A. Adams, district 


| LIMOUSINE 


sales representative. 


i's 


BODY COMPANY, 


Kalamozoo, Mich. 


AUBURN AUTOMOBILE COMPANY 


Stanley 


Menton, chief engineer. 


J. D. Bobb, president and general manager 


LOCKE 


Charles M 


| THE L 


Cc 
D. H 


QO. Minniger, 


e . o 


& CO., 

40 Greenleaf St., Rochester, 
CONGRESS HOTEL 
Fleischmann, president. 


N. ¥. 


GEAR COMPANY, 
Westwood Ave., Teledo, 0. 

STEVENS HOTEL 

chairman of the board. 

Kelly, vice-president. 


OGAN 


J. B. Nordholt, president and general man- 
ager. 


I 


| LONG 


J. 


J. Loranger, 
G. Donaldson, assistant 


W. Sprink, chief engineer, 


MANUFACTURING COMPANY, 

2768 E. Grand Bivd., Detroit, Mich. 
COMMERCIAL HOTEL 

sales manager. 

sales manager. 


E. E. Wemp, engineering counsel. 


F. St 


McGIL 


W. E. 
on 


|B. B 


M’KAIG-HATCH, 


John, sales representative 


* 

METAL COMPANY, 
Valparaiso, 

STEVENS HOTEL 

Brownell, manager. 

Robinson, chief engineer. 

Loomis, sales manager. 

. 


L 
Ind. 


INC., 


Ontario and Skillen Sts., Buffalo, N. Y. 


Chauncey R. Hatch, 


Leo J 
K. Ker 
Hugh 


McKEE GLASS COMPANY 


ROO 
Kelly 


& Beasner, 


HOTEL 

president. 

Carr, salesman, 

mpt, engineer 

Friedl, superintendent 
. 


——" 


Jeannette, Pa. 
MERCHANDISE MART, 
CHICAGO 
Chicago 


M 1568 


representatives. 


MAGEE CARPET COMPANY, 


La 
James 
Robert 


118 General Motors, Detroit, Mich. 
CONGRESS HOTEL 
president 
production ‘manager. 
Jr.. sales manager. 


uy, 
Lau, 
Mantell, 


« 


MARSHALL ASBESTOS CORPORATION, 


Furber 
Clayto 


P. O. Box 413, Troy, N. Y. 
HOTEL STEVENS 

Marshall, president 
Butterfield, sales manager. 


I 
n W 


Edward Slade. vice-president, research eng. 


N. Wil 
Harry 


JULIU 
Ralph 


Robert 
James 


M-R-C 


402 


AT 


‘J. 


G 
D 


E 
E 


| MENG 


Williar 


MONROE 


Cc. 8 
B. D 
w. D 


John R 


R. G 
Cc. M 
E. Gro 


| MOTO 


George D. Shanahan, 
general 


Ferris 


liam Nelson, factory manager 
J. Copeland, Western manager 


S MATTHEWS, 
15 East 40th St., New York 
Sadler, general representative 
M. Partridge, Detroit manager. 
J. Todd, New York manage: 


city 


SERVICE COMPANY, 

Chandler St., Jamestown, N. Y. 

CHICAGO OFFICE, 2448 SOUTH 
MICHIGAN AVE. 

Chorsell, supervisor of distributors 

Baker, Chicago manager 

Bergquist, Chicago representative 


BEARINGS 


BODY COMPANY, g 
ith and G Streets, Louisville, Ky. 
ROOSEVELT HOTEL 
Hoge, president. 
°« 


EL 


n L 
AUTO EQUIPMENT CO., 
East Ist Street, Monroe, 

STEVENS HOTEL 

McIntyre, president. 

McIntyre, secretary and sales 

McIntyre, service manager. 
Black, service representative. 


- « 


Mich. 


mer. 


|MOTO METER GAUGE & EQUIP. CORP. 


149-525 Hamilton St., Toledo, O. 
STEVENS HOTEL 
Martin, presidc nt 
Adams, vice-president 
ver Into, assistan 
RS METAL MFG. COMPANY, 
5936 Milford Ave., Detroit, 
STEVENS HOTEL 
vice-president 
manager. 
B. Fick, general sales manager. 


MULTIBESTOS COMPANY, 


FACTORY BRANCH, 
| B. Smith, Wetroit 


A. M 
M 
J 


R 


235° Harvey St., Cambridge, 
1228 SOUTA 
MICHIGAN AVE. 
manager. 


Yocom,’ chief engineer. 


. T. Rogera, vice-president. 
oha. Luna, vice-president 


Cotter, chief branch manager. 


| eg 


t general sales mgr. 


Mich. 


and 


Mass. | 


MUNCIE PRODUCTS DIVISION OF GEN- 
ERAL MOTORS CORPORATION 
Muneie, 
BLACKSTONE HOTEL 


John G Wood, general manager. 

Fred W. Cederleaf, works manager. 

| K. C. Plasterer, assistant to general mgr. 
|P. L. Tenney, chief engineer. 

P. A. Collins, sales manager. 

A. E. Grater, assistant chief engineer. 
Cc. H. Standard, engineering department. 
Earl Wedlake, purchasing agent 
William J. Meltori, production 
B. Scott, chief inspector. 

M. Doyle. assistant to sales manager. 
D. McLean, experimental engineer 

E. Fidler, engineering department 

C. Litchfield, engineering department 
T. Sicklesteel, engineering department 


manager. 


D. 
THE MUBRAY CORPORATION OF AMER- 
ICA 1424 Aberle St., Detroit, Mich. 

Chas. H. Widman, vice-pres., dir. of sales 
B. M. Pheatt, sales department. 

A. P. Nacy, sales department. 
| George H. Widman, sales department. 
advertising department. 
president Dietrich, Inc. 

* * + 


THE NATIONAL COPPER AND SMELTING 
CO....1862 East 124d St., Cleveland, 0. 
STEVENS HOTEL 
Homer B. Smith, vice-president 

a - * 


NATIONAL FORGE AND ORDANCE COM- 
PANY......Irivine, Warren County, Pa. 
ST. CLAIR HOTEL 
| A. H. Johnson, salesman. 
* * * 


MARSHALL SPRING CORPO- 
...Front and Wealthy Streets, 
Ss. W., Grand Rapids, Mich. 

HOTEL LA SALLE 

James L. McInerney, president. 
{ cm * . 

NEW YORK LUBRICATING OIL COM- 
PANY...1530 S. Halsted St., Chicago, Ml. 
| 1530 S. HALSTED sT. 

R. D. Gilbert, branch manager. 

- 7 > 
| NOBLITT-SPARKS INDUSTRIES, INC.. 
| 603 E. Washington St., Indianapolis, Ind. 

Q. G. Noblitt. president. 

G. W. Thompson, vice-president. 

Ernest L. Baker, field supervisor. 

Ray R. Harrington, sales promotion mgr. 

Kay L. Clevenger, Eastern sales supervisor. 
$ ¢ 6 


APPLIANCE CORPORA- 
379 Lyell Ave., Rochester, N. Y. 
CONGRESS HOTEL 

E. A. Halbleib, pres. and gen. manager. 

J. C. Halbleib. 

W. H. Hutchins, chief engineer. 

G. A. Johnson, service manager. 

E. C. Kehoe, service engineer 

O. Groebli, service supervisor. 

* * 


JUDD 


* 


L. C. Hill, 


NATIONAL 
RATION 


NORTH EAST 
TION, 


- 
NORTH & MANUFACTURING 
COMPANY, 
500 East Main St., New Briton, Conn. 
444 RUSH ST. 
A. H. Stephens. sales representative 
> * 


AUTO PARTS 


* 
THE NORWALK 
PANY, 
4 South Foster Ave., 
FORT DEARBORN 
Linendoll, president and treasurer. 
Reddick, factory manager, 
* 


CcOM- 
Norwalk, O. 


A 
c 


q 
a 


R 


NEW BISMARK 
L. Stayart, general sales manager. 
Ledvard, Mid-Western representative. 
-_ * @ 
tHE OHIO PISTON COMPANY, 
5837 St. Clair Ave., Cleveland, O. 
CONGRESS HOTEL 
D. P. Shaw 
8022 ST. 
L. P. Ash 


I 
H 


LAWRENCE AVE, 


OHIO SEAMLESS TUBE COMPANY, 
308 Peoples Gas Building. C*%icago, Hl. 
308 PEOPLES GAS BUILDING 

| George E. King, Western manager. 

o 


tHE 


e . 


OWEN DYNETO CORPORATION, 

j 1920 Park St., Syracuse, 
| STEVENS HOTEL 

R. M. Owen, president 

H. L. Bill, vice-president: 

H. S. Crawford, service manager. 

| A E. Doman, electrical engineer. 


MANUFACTURING 


N. ¥. 


PAF COMPANY. INC., 
Greenville, MM. 
CONGRESS HOTEL 
V. H. Greffoz, president 


PERFEX CORPORATION, 
415 W. Oklahoma Place, Milwaukee, Wis. 
STEVENS HOTEL 
Roger Birdsell, vice-president 
manager 


and sales 


6. ~ 


|} PETERS & RUSSELL, INC., 

| 350 3. Limestone St., Springfield, O. 
STEVENS HOTEL 

L. E. Russell, president 


| * . 


| PITTSBURGH PLATE GLASS COMPANY, 
3000 W. Chicage Bouleyard, Detroit, Mich 
BLACKSTONE HOTEL 
F. W. Judson, director of sales, 
CONGRESS HOTEL 

W. H. Hogben, sales manager ‘Ditzler) 
Hayes Quinn, director, art department 

(iP. P. G.) 

A. J. Wiegand, colorist 


Pr. P. G. 


‘Ditaler) 


INC., 


PRATT & LAMBERT, 
| 320 WEST 26TH ST. 
| 320 West 6th St. 
T. E. Murphy, manager, industrial sales. 
J. G. Schroeder, sales manager. | 
H. S. Campbell, sales representative. | 
* | 
PREST-O-LITE STORAGE BATTERY COR- 
PORATION. .Speedway, Indianapolis, Ind. 
STEVENS HOTEL 
J. H. McDuffe, vice-president 
| H. E. Komitch, sales manager. 
J. K. Reid, special representative 
A. C. Moore, sales representative. 
H. D. Wilson, chief engineer. 


YRENE MANUFACTURING COMPANY, | 
560 Bomont Ave., Newark, N. J./ 

444 WEST GRAND AVE.,CHICAGO =| 
W. O. Jennings, district sales manager. l 


le 


THE SIMONIZ 


| SKINNER COMPANY, 


| George Deeb, 


L. F. Meinel, assistant district sales mer. 
Leo J. Kelly, sales representative 
John M. Connelly, sales representative 

* * 


RADEL LEATHER MANUFACTURING 
COMPANY, 

445 Wilson Ave., Newark, N. J 
_4618 KENMORE AVE., CHICAGO, ILL. 
Frank J. Radel, president 
J. E. Menaugh, Chicago representative. 
O. R. Overmyer, sales representative 

* * * 


W. G. REEVES MANUFACTURING, 
Stockbridge, Mich. 
DRAKE HOTEL 
W. G. Reeves, owner and manager 
“6 -« 
REYNOLDS SPRING COMPANY, 
Bridge and Water Streets, Jackson, Mich, 
BLACKSTONE HOTEL 
Cc. G. Munn, president 
E. W. McIntosh, vice-president 
a 
ROLLER BEARING COMPANY OF AMER- 
ICA Whitehead Road, Trenton, N. J. 
HOTEL STEVENS 
O. 8. Livingston, sales manager 
R. M. Page, distributor sales manager. 
S. W. Anderson, manager Chicago office. 
* 


ROLLWAY BEARING COMPANY, INC. 
541 Seymour St., Syracuse, N. Y, 
HOTEL STEVENS 
C. O. Cromwell, sales engineer 
Schuyler Yates, sales engineer. 
H. E. Stratford, sales engineer 
J. T. R. Bell, president 


ROME-TURNEY RADIATOR COMPANY, 
Rome, N. ¥. 
STEVENS HOTEL 
Lynch, president 


Ww. be 


a 


RYAN SALES ENGINEERING CO., 
$2 Lothrop Ave., Detroit, Mich, 
UNION LEAGUE CLUB 
Foss, president. 
Erdman, director 
Craig, director 
. Hude, director. 
Andrews, salesman 
es « & 


SCANDINAVIA BELTING COMPANY, 
Tribune Tewer, Chicago, It. 
1512 TRIBUNE TOWER 
M. Hailissy, branch manager. 
J. Sullivan, representative. 
E. Prendergast, representative. 
. * . 


SCHOELKOPF MANUFACTURING CO. 
710-14 E. Washington Ave., Madison, Wis. 
MORRISON HOTEL 

L. F. Schoelkopf, president 
O. G. Corben, district sales manager 
* ¢ « 
SEAMAN BODY CORPORATION, 
3880 No. Richards St., Milwaukee, Wis. 
AT HEADQUARTERS—MILWAUKEE 
H. H. Seaman, president. 
Irving Seaman, secretary-treasurer 
John Weiland, superintendent 
G. P. Howell, purchasing agent 


J. 
L. 
B. 


* 

SHELLER MANUFACTURING CORP., 
Portland, 

HOTEL STEVENS 

M. M. Burgess, general manager. 

Ear) J. Comreve, sales manager. 

Harry E. Sheller, chief engineer 

A. L. Holmes, Cleveland representative, 

. * . 


Ind. 


SHULER AXLE COMPANY, INC., 
2901 Sovth 2d St., Louisville, Ky, 
BLACKSTONE HOTEL 

E. Dugan, president and general man- 

ager. 

R. Silver, secretary. 

A. Dougherty, purchasing agent. 

R. McBride, superintendent 

H. Miller, assistant engineer 


Ww 


G. 
Ww 
E. 


COMPANY 
2101 Indiana Ave., Chicago, UL 
Elmer Rich, president. 
R. J. Rich, vice-president. 
H. L. Nehrbass, advertising manager. 
H. F. Jnilian, sales representative 
E. G. Hickey, sales representative 
S. Corboy, sales 1epresentative 
George Rich, sales representative 
* * . 


SINCLAIR REFINING COMPANY, 
2540 West 22d St., Chicage, TL 
CHICAGO OFFICE 
H. W. Linneen, assistant distri-c manager, 
L. E. Baker, engineer. 
Cc. L. Knopf, engineer. 
* 
S-K-F INDUSTRIES, INC., 
40 East 34th +, New York, N. ¥, 
STEVENS HOTEL 
Castino, Chicago district manager 
Rider, Indianapolis district manager. 
. Mabley, Detroit district manager 
Taylor, assistant to president 
. H. De Mott, general sales manager 
* * * 
LYTD., 
Oshawa, Ontario, Canada, 
(Division of Houdaille-Hershey Corp.) 
Fred J. Skinner, president 
Fred V. Skinner, vice-pres. and gen 
A. E. Lowry, assistant lreasurer. 
A. L. Trafford, assistant secretary. 
*_ * * 
THE SPENCER MANUFACTURING 
PANY, 


mge 


CUuM- 
Spencer, O. 
PALMER HOUSE 
vice-pres. and gen 
* * © 
MANUFACTURING CORPORA- 
4100 Bennet Road, Toledo, O. 
STEVENS HOTEL 


J. B. Childe, manager, 


SPICER 
TION, 


Jan 8. Irvine, assistant sales manager. 


- * * 
STANDARD OIL COMPANY (INDIANA), 
910 South Michigan Ave., Chicago, Ui, 
910 SOUTH MICHIGAN AVE. 
H. J. Saladin, asst. mgr. lubricating dept. 
R. E. Wilkin, automotive engineer. 
- * * 
YHE STEEL OR BRONZE RING 
CORPORATION, 
546 South Meridian St., Indianapolis, Ind, 
HOTEL STEVENS 
manager 
* 7 > 
THE STEEL IMPROVEMENT AND FORGES 
COMPANY, 
90 Addison Read, Cleveland, 0. 
PALMER HOUSE 
Cc. H. Smith, president 


(Continued on Page 26) 
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— wulifiul new Dodge awe 


CARRY ON 
FINE TRADITION 


A 


. 1S Dodge Brothers belief that the 
best way to stimulate business is to offer 
the public more for its dollars —to meet 
the desire for higher living standards by 
giving real advancements without in- 
crease in cost.” The new Dodge Six and 
Eight are hetter cars, not cheaper cars. 
They represent a great stride forward 


in beauty, size, comfort and power. And 


A New Six Sedan $845 


they are built with the firm conviction 
that the most important thing about a 
motor car 1s that it he a good motor 
car, @& In offering cars so obviously 
advanced in character, yet remaining 
at traditional Dodge levels in price, 
Dodge feels that it 18 acting in the true 
spirit of American progress, and that the 


value which results is instantly apparent. 


A Sd eed uimeemont 


of humic 10 aul iil ce 
NEW BEAUTY— SPARKLING 
COLOR HARMONIES — EXQUI.- 
SITE INTERIORS—INCREASED 
COMFORT — WIRE WHEELS — 
FINER, FASTER PERFORMANCE 
—MONO-PIECE STEEL BODIES— 
INTERNAL HYDRAULIC BRAKES 
—MANY OTHER REFINEMENTS 


New Dodge Six — $845 to 8815 
New Dodge Eight — $1135 1 $1095 
Standard Dodge Six — $835 to 8735 


Standard Dodge Eight— $1095 1089905 
All pric es { 


o Lb factor ¥ 


DODGE SIX AND EIGHT 


THE NEW DODGE SIX AND EIGHT, TOGETHER WITH THE STANDARD DODGE SIX AND EIGHT, 
ARE NOW BEING SHOWN AT 


COLISEUM 


SPACE 21 


DASHIEL MOTOR CO. 


2542 SOUTH MICHIGAN AVENUE 


CONGRESS HOTEL 


LOUIS XVI ROOM 


EDGEWATER BEACH HOTEL 
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DE VAUX IN PREMIER | First A arance of DeVaux at Chica g | LUXURY, INDIVIDUALITY 
APPEARANCE IN TWO | Ppe | _ STRESSED BY CADILLAC, 


MODELS AT CHICAGO | gga : LA SALLE AT CHICAGO 


(Continued from Page 1) (Continued from Page 1) 


pears in a color scheme of Vluet 


is here in full force, including Nor- 
blue, jewel blue and carnival gray, 


man De Vaux, president; Col. El- 
dred J. Hall. chief engineer; R. H. 
Mutch. sales manager; James Houli- 
han, advertising counsel, and Earl 
Cooper, veteran race driver, now 

‘ol. Hall’s engineering 


with chromium plated hood and 
cowl ports. This model, too, has 
six wire wheels and a folding trunk 
rack, the two spare wheels being set 
in fender wells, as is the customary 
Cadillac practice with its six-wheel 
two new faces in the © ; ‘ as . . ; ae ast : show models. 

roup. regional managers : is ; . 3 -_ ra The third Cadillac on view is a 
rol oj ] agers, : % : 2 3 > . 

> D, é é : hee . * a a : V-16 seven-passenger sedan in 
whos appointments were = an- Egyptian gray and Olympia brown, 
nounced today by Sales Manager with gold and yellow striping. This 
Mulch. Thev are F. C. Stowers. ; 3 model has the six wire wheel equip- 

ee , ; ' ere ment. 

manager of the Atlantic section, ; : sis he 2 

whose headquarters will be New 5 ee La Salle’s offering is the V-8 
York, and F. E. Kennedy, in charge ; , he town sedan done in kaffa brown 
of the central region, who prob- ; for the fenders, and cream beize, 
che will te lsested ok G6. tauie a ak Te a i i ie thet si kaffa brown ana camour red for 
Stowers came from Oldsmobile and ‘ : , . ae as : the body. Ivory striping is em- 
Kennedy from Hupmobile. DEVAUX 6—Four-door sedan. View from right side, with partial view of front design ployed, and spokes of the six wire 

wheels are of stainless steel. 

Cadillac is not given to holding 


. BUY moid, The acquisition constitutes ecetagy = gees Ain etait 
| THERMOID co S another step in Thermold’s expan- conse dinners or lunches. Instead, 
WOVEN STEEL HOSE : the distributors are brought to- 


sion program, which began in 1929 gether at show time for a talk with 
with the acquisition of the Southern the factory people. The same prac- 
Trenton, N. J., Jan. 24.—The Ther- asbestos Company. tice was followed here last nighé 
moid Company has acquired full The Thermoid Company, Mr. when the distributors dined with the 
: — Stokes says, has already secured or- company officials and listened to 
a of the Worm oe me one ders for molded hose which will | Sales Manager J. C. Chick outline 
Rubber Company of this city, ac- double the production of the Woven the season's plans. R. G. Tiffany, 
cording to an announcement bY steel Hose and Rubber Company! manager of the Chicago branch, ar- 
Robert J. ‘Stokes, president of Ther- for i a | peri od of at least three months. ranged the dinner. 


Mechanical Features of De Vaux 6 


“7* 


DEVAUX 6—Close-up, showing portion of front axle, steering con- 
necting rod, shock absorber in place, brake control and construction 
of radiator grill 


—_—_ ——$—$———__—_—_ 


m Have 


= Your Own 
Desk Copy 


. . and Keep Pace With All the | F ~ ™ : | 
Latest Events from Day to Day DEVAUX 6—Close-up of forward portion of chassis, showing engine in place, arangement of steering gear 


| 
| and controls 


- 


The Automotive Daily News is a handy thing to have quypys_erR DISTRIBUTOR 
around. For besides the latest authentic and dependable COMPLETES NEW HOME 
news—it publishes from day to day valuable charts and _ Cleveland, Jan. 24. — The new 
; : ; ; Chrysler showroom and distributing 
figures of all phases of the industry. office of the Walter F. Wright Com- 
: , pany, distributor of Chrysler cars 
It tells you at one glance everything there is to know. (in the Cleveland territory, is being 
By subscribing you can keep pace with the latest events from Completed at a cost of $25,000 and 
. : Will be ready for occupancy about 
day to day. And keep all the essential data for future ref- March 1. It is said this will be one 
ne of the finest showrooms in Ohio 
Seance. The building will be large enough 
to display the complete Chrysler and 
Plymouth lines. Walter F. Wright. 
qn aw an ow os ewe oo Vi al the Coupon -——~-~- —— == head of the Wright Company since 


1924, has won a reputation as an 
AUTOMOTIVE DAILY NEWS, A¢ aggressive and efficient distributor. 
1926 Broadway, New York, N. Y. 
ISSUE SAFETY STICKERS 


Please enter my name to receive a copy of Automotive 
g Daily News for one year under terms checked below. Waterloo, Ia., Jan. 24 — The 
“] I inclose $12.00 CJ) I will remit $12.00 upon Waterloo Safety Council, represent- 
B + receipt of your bill, ing some twenty-six firms and a 
, large number of automobile drivers, 
NAME Pane AORREDRERRES has issued safety stickers to 179 
men showing that they have driven | 
cars some 225,831 miles during the Qa : se! PE oe 
Cit nae RAC ees s onoononecnsns | month of December without a seri-| , 
= Ous accident. | DEVAUX 6—Close-up of reac chassis construction 


STREET 





¢ 
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‘OPENING ATTENDANCE 


Motor Coach Requirements 


(Continued from Page 16) 


ing largely used in cylinder blocks 
A number of manufacturers are em- 
ploying steel-backed bearings. while 
one maker uses a “chocolate” bear- 
ing made of 70 per cent. copper and 
30 per cent. lead. 

There seems to be a 
terest evidenced by both manufac- 
turers and operators in the develop- 
ment of crude oil fuels. Some man- 
ufacturers and at least one operator 
are experimenting with Diesel power 
plants. 

While on the subject of power 
plant improvements it may be of 
interest to call your attention to the 
important experiments recently con- 
ducted at New York on a new car- 
buretor known as the “Juhasz De- 
vice,” before a group of engineers 
and health officials. This device is 
Said to give almost complete com- 
bustion with little or no carbon- 
monoxide. It is comparatively free 
from noxious odors and gives mile- 
age increases which in some cases 
amount to 40 per cent. Another ad- 
vantage of the device is that it will 
utilize either gasoline, kerosene or 
fue) oil. 

In an attempt to increase mileage 
on gasoline, the Greyhound Lines 
conducted a test by installing a new 
type manifold on one of our coaches 
We ran this test for a total of 8,815 
miles, during which 2,227 gallons of 
@as were consumed. The average 
mileage per gallon of gas before in- 
stallation of the manifold was 3.66 
The average mileage per gallon of 
gas after installation of the mani- 
fold was 3,958. This showed a fue! 
saving of 0.298 miles per gallon 
which is equivalent to a saving of 
$.0031 per mile, using 12-cent gaso- 
line, or on an average of 6,000 miles 
per month, a saving of $18.60. Based 
On the combined yearly mileage of 
the affiliated Geryhound Lines 
120,000,000 miles—if this saving of 
3 mills per mile could be made gen- 
eral, it would mean a saving to our 
companies alone of $360,000. A 
fraction of a mill per mile means 
considerable to bus companies when 
their yearly mileage is considered 
It is readily apparent that even a 
very slight increase in carburetion 
efficiency would mean thousands 
and thousands of dollars to an op- 
erator in the course of a year. There 
must be room for considerable im- 
provement in carburetion and mani- 
folding, and since this is one of the 
quickest and surest steps toward 
economy to the operator, it merits 
the seerious ccCnsideration of the 
designer, engineer and manufac- 
turer 

While still on the subject of 
powcr plants it should be noted that 
on the average 10 to 15 per cent. of 
the total buses owned by motor car- 
riers are held as reserve or ‘‘stand- 
by” equipment for replacements. 
Surely such procedure is costly and 
indicative of unsound business when 
practically one-fourth of the rolling 
equipment has to be held in reserve 
in anticipation of failure of the bal- 
ance of the equipment. 

For a period of seven months— 
May to November, inclusive, 1930— 
the Greyhound lines were required 
to completely tear out 189 motors 


growing in- 


in their various garages east of the | 


Mississippi. Time required was 
three to five hours for taking out 
and the same amount of time for 
replacing these motors, totaling 
more than 1,500 hours. During the 
time of this operation the 189 
coaches were completely tied up for 
from six to ten hours apiece. This 
gives rise to the possibility of de- 
mountable engines in future buses. 
Let us estimate that a demountable 
motor could be taken out and a new 
one replaced in approximately three 
hours. 

Another item worthy of the con- 
sideration of the designer, engineer 
and manufacturer is brake construc- 
tion. I understand that in many 
cases brakes have to be relined after 
but a few thousand miles of service. 
The cost for relining a set of brakes 
on large equipment is $40. Braking 
efficiency On present equipment is 
satisfactory, but we are of the opin- 
ion that longer life could be built 
into brakes So that less frequent re- 
lining would be necessary. 

On one fleet of 154 coaches we were 
forced to make 307 spring changes 
Jn seven months; 252 were front and | 
forty-seven were rear springs This | 

seem to indicate room for | 
provement in spring design. 

Clutches are constantly in need ot! 


repairs and adjustments A more 
rugged clutch should be developec 
to withstand the severe use given 
this unit under all sorts of condi- 
tions 

The future 
corporate many 
body construction 
not overlook the si 
in the 
of lightweight 
terials in keeping 
reasonable bounds 


motor bus should in- 
improvements in 

Designers should 
ides being made 
development and application 
alloys and other ma- 
weights within 
At present, some 
newer materials are un- 
doubtedly too expensive, but in- 
creasing use will bring thesé prices 
down. 

One of the present drawbacks in 
bodies is that the body posts which 
are usually of ash have a tendency 
o ret away, due to damp or dry rot, 
within a period of two years. A 
body would last considerably longer 
and have much less vibration and 
squeaks if all wood parts were 
treated with some water-proofing 
material It might also be advis- 
able to reinforce wood body posts 
with metal bands. Some bodies are 
now being constructed in this man- 
ner. Some authorities favor con- 
struction which incorporates rub 
rails built in at belt lines and pane! 
skirts so as to prevent damage to 
panels, window pillars, and windows 
in case of sidewiping. 

The matter of body heating and 
ventilating should engage attention. 
We must have adequate heat, with- 
drafts and without gas fumes 
ventilation without road dust 
The problem of body rat- 
tles and squeaks seems well on the 
way towards solution with the ex- 
ception of the noise incident to 
loose seats and loose seat fastenings. 
The problem of noise in seats rests 
with the seat manufacturer 

Attention should also be given the 
matter of leaking roofs. This is not 
so much a problem of design or ma- 
terial, but mainly one of careless- 
ness in manufacturing and finish- 
ing. 

For the past three years produc- 
tion of buses designed to carry 
twenty-two passengers and over, 
both city and intercity, has exceed- 
ed the production of units of 
twenty-one-passenger capacity and 
less, by a comfortable margin 

We cannot overlook the fact that 
sales figures for the past few years 
indicate that the small capacity job 
is not showing any tendency to pass 
out of the picture. The twenty-nine 
and larger passenger capacity model 
unquestionably seems to be _ the 
leader in the intercity field. with 
the twenty-one passenger capacity 
in second place. The twenty-nine- 
passenger capacity type which un- 
questionably was the leader in city 
service for the last five years has 
stepped into second place with the 
twenty-one passenger capacity type 
slightly in the lead 

Sales figures, togethe: with an- 
alysis of current models seem to in- 
dicate decided emphasis on the de- 
velopment of larger vehicles for long 
haul inter-city use. Units designed 
to carry thirty-five to forty passen- 
gers have been available for some 
time. Now we have fifty-two pass- 
enger models. This latter mode] has 
been tried out with some measure of 
success in inter-city service between 
metropolitan points where previous 
experience has indicated the need 
of frequent service and numerous 
doubled and tripled schedules. 


The present type gasoline engines 
have been greatly improved. Main- 
tenance emplovees are well versed in 
its care, and unless some revolution- 
ary improvement in the use of heav- 
ier fuels is developed, it is doubtful 
if they will make much headway in 
replacing the present type power 
plants so long as the price of gaso- 
line remains at reasonable levels. 
which there is every indication it 
will. 


of the 


out 
good 
and dirt 


CHARLES W. BROOKS JOINS 
JONES-FINNEY FORD DIV. 
Cleveland, Jan. 24. — Charles W. 
Brooks, a veteran of the automobile 
business, has been appointed head 
of the Ford division of the Jones- 
Finney Motor Company. Mr. Brooks, 
starting as a boy, helped to manu- 
facture automobiles for the Federa] 
Manufacturing Company back in 
1903. 
of the first taxicab in Cleveland. 
Mr. Brooks served overseas with the 
motor transport and air services 
during the World War. 


AT CLEVELAND SHOW 
AUGURS NEW RECORD 


Cleveland, Jan. 24.—With 150 new 
model 1931 passenger cars, represent- 
the 

opened 
moment 


ing forty makes on display, 
Cleveland automobile show 
at noon today From the 
the doors opened for a _ waiting 
throng, it became apparent that 
public interest in the motor car here 
has reached a new peak. 

First-day attendance gives indica- 
tions of new records for the 1931 
show, and this attendance is reflect- 
ing a spirit of buying which gives 
rise to a well-founded feeling of op- 
timism on the part of the dealers 
and distributors. As one dealer ex- 


in Duteh costumes, add to the 
Netherlands atmosphere 

Both floors of the auditorium 
corriders and the esplanade are 
used for a variety of attractions 
Edna May Hopper will give fow 
lectures daily for women visitors 
while a fashion pageant wiil again 
be presented in the south exhibition 
hall, which effects a country 
setting 

Scores of 


are being 


cluk 


exhibits 
with the 
parts ana 


new accessors 
shown along 
latest developments in 
equipment An educational exhil 

is being presented by the Cleveland 
Public Library, giving the hist 
transportation in pictures 

Books for motorists 

in the collection. Music and 
entertainment is furnished every 
afternoon and evening. There wil! 
be a Sunday opening tomorrow. 


or\ 
ana 


are 


f 
Ol 


St¢ ry 
found 


ALBERT T. BROTHERS 
NAMED SALES MANAGER 


the | 


‘USED OIL EXPERIMENT 
ON SECONDARY ROADS 
AT TULSA IN PROGRESS 


Qil-treated 


favor as 


Tulsa, Okla., Jan. 24 
are gaining 
or county 
Missouri. 
Middle 
that the 


highways in 
roads, in Okla- 
Nebraska 
West 
first 

of 


towns 


secondary 
homa, Kansas, 
and other states of the 

It has been found 
roaq requiring one application 
enables 
their 
treatment 
$400 

on 
com- 
for 


every five years 


reduce high- 
The 
cost 


to 
ills materially. 
is said to range in 
to $1,700 per mile, 
climate and soil conditions, as 
pared with the $22,000 per mile 
concrete 

The oi] treatment consists of ap- 


and counties 
way 
frcm 


depending 


He was one of the builders | 


ETHYL GASOLINE 


pressed it, “the long-awaited revival 
is at hand.” 

The Cleveland auditorium was T. 
transformed into a replica of a 
scene in Holland as a background 
for the automobile display. Four 
large windmills were erected and 
are in operation during the show 
hours. The _ ceiling arrangement 
gives a sky effect, while cutouts of 
natural-sized buildings and figures 


with a 
manager for 


bert Street 


Bridgeport, Conn., Jan. 24.—Albert 

Brothers, for a number of years 
connected with the Dutee 
organization in Waterbury and Wal- a 
lingford, and prior to that affiliated 
Williys-Overland dealership 
in Waterbury, has been named sales 
the Guilbeau 
Company, Ford dealership, of Gil- is 


plying a hot mixture of heavy crude 
oil and asphalt to the roadbed. A 
laver of sand spread on the oil 
and asphalt works into it and forms 
flexible coating that successtiully 
withstands normal] traffic and even 
severe weather conditions 

Used oil, drained from 
of automobile motors every 
being used to oi] county 
near Tulsa as an experiment 


W. Flint 


thousands 
month, 
roads 


Moto! 


LOOK INSIDE the CYLINDER for 
the REAL FACTS about GASOLINE 


. 4 BORATORY tests for boiling 

points, specific gravity, purity and 
anti-knock value are the only practical 
ways to indicate what gasoline will do; 
but what actually happens inside the cyl- 
inder is what counts. That's where gaso- 


line really shows its true worth. 


Under the strain of high pressure, ordi- 
nary gasoline tends to explode in sharp 
bursts that cause “knock,” power-waste 
and overheating. Ethyl fluid prevents 
this. Put a few drops of this valuable 
fluid in a gallon of gasoline and it burns 
evenly, delivers power to the pistons with 
smoothly increasing pressure that brings 
out the motor’s best performance. 


Ethyl fluid is so effective that ninety- 
five leading oil refiners now add it to 
their good gasoline to give it needed con- 
trol, to make it stand the gaff inside the 
cylinder and deliver power so the pistons 
can take it. 


The new high compression cars give 
maximum performance only if Ethyl 
Gasoline is used. 4// cars run better on 
Ethyl Gasoline. Ethyl Gasoline Cor- 
poration, Chrysler Building, New York 
City. 


Good advice pays dividends 


Your customers will get beter 
fermance on Ethy) Gasoline. 


You have fewer 
complaints from Ethyl users 


pei- 


pesky, unprofitable 


Yeu hold Ethy!l customers because vour 
service gives them better results. 


Recommend Ethyl 


con) + Sp = 


The active ingredient used in Ethyl 


fluid is lead. 
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Who’s Who, Why and Where at Chicago Show 


Complete Directory of Automobile and Accessory and Shop Equipment Company Representatives at the Chicago Automobile Show 
—Their Hotel Headquarters and Their Permanent Addresses 


NON-EXHIBITORS - 


———— ————— 


Parts, Accessories and 
Shop Equipment 


| UNIVERSAL CREDIT COMPANY, 
1164 Penobscot Bidg., Detroit, 
BLACKSTONE HOTEL 
Kanzler, president. 
Zimmerman, vice-president. 
Valley, comptroller and treasurer. 
Butkiewicz, mgr. business development. 


sf 8 

VACUUM OIL COMPANY, 
1249 Washington Boulevard, Detroit, Mich. 

PALMER HOUSE 
H. Frost, technical adviser, 
sales division. 

CONGRESS HOTEL 
W. McCalmont, manufacturers’ service 
division, 


Mich. 


|} Mr. 
| Mr. 
. | Mr. 
(Continued from Page 22) | Mr. 
STERLING BEESON, INC., 


606 Second National Bank Bidg., 
Toledo, O. 
PALMER HOUSE 
vice-president. 
7 * . 
STERLING CLOCK COMPANY, INC., 
La Salle, 
PALMER HOUSE 
D. J. Hawthorne, sales manager 
W. P. Blanchard, manager Detroit 
* * @ 
THE STOUGHTON COMPANY, 
Stoughton, Wis. 


STEVENS 


Detroit 


J. O. Munn, A. 


mu. A. 


office. \yaNADIUM CORP. OF AMERICA, 


2440 Book Tower, Detroit, 
BLACKSTONE HOTEL 


Cc. N. Dawe. 
HOTEL T. N. Bourke. 
J. Vea, president 


y 
J. R. Bowen, acting treasurer. 
. * 


STROM BEARINGS COMPANY, 

4535 Palmer St., Chicago, Ill. 

HOTEL CONGRESS 

N. Parsons, chief engineer. 

E. Monk, director of sales. 
* * * 


TERNSTEDT MANUFACTURING COM- 
PANY...6307 W. Fort St., Detroit, Mich. 
; STEVENS HOTEL 
¥. M. Edgar, vice-president. 
. E. Skinner. chief engineer 
. N. Schnell, assistant chief engineer, 
J. H, McPhail, sales manager. 
» - 


ATHER CORPORATION, 


Toledo, 
PALMER HOUSE 
H. Green, president 
. D. Lippmann, vice-president. 
. A. Podesta, division sales manager 
. H. McGreevy, division sales manager. 
~ * . 


VELLUMOID COMPANY, 
54 Rockdale St., Worcester, 
HOTEL STEVENS 
Charles S. Livingstone, sales manager. 
. * * 
| WAGNER ELECTRIC CORPORATION, 
6400 Plymouth Ave., St. Louis, Mo. 
BLACKSTONE HOTEL 
J. A. Gelzer, sales manager. 
J. H. Devor, service supervisor, 
| Burns Dick, chief engineer. 
| H. L. Davis, sales representative. 


| . 
| THE 
Mass, 


H 
M 


| WALTHAM WATCH COMPANY, 
Waltham, Mass. 


CHICAGO OFFICE, 35 East Wacken Drive 

Page Browne, sales manager. 

i * * >. 

WARNER ELECTRIC BRAKE CORP. 

(See Laidlow Company). Beloit, 
ATHLETIC CLUB 


Harry H. Knepper, sales representative. 
A. P. Warner, president. 


* 


TEXTILE 
o. 


THERMOID RUBBER COMPANY, 
Whitehead Road, Trenton, N. J. 


CONGRESS HOTEL 
Qarl A. Schell 
Frank A. Sharpe 
H. R. Portugal 
L. K. Moore. 
> 


JOHN H. THOMPSON COMPANY, 
4446 Cass Ave., Detroit, Mich. 
John H. Thompson, president. 
* * 


= TIMKEN ROLLER BEARING 
NY Canton, 


BLACKSTONE HOTEL 


M. T. Lothrop, president. 

J. W. Spray, vice-president. 

E. Wooler, chief engineer. 

E. W. Austin, asst. gen. mgr. auto. sales. 

G. W. Waters, district mgr. of auto. sales. 
--s w 


TITEFLEX METAL HOSE COMPANY, 
500 Frelinghuysen Ave., Newark, 

CONGRESS HOTEL 

EZ. E. Husted, sales manager. 

R. R. Hazel, sales engineer. 

Ives Calhoun, sales engineer 

Jd. M. Borland, sales engineer. 

o * 

PRODUCTS COM- 

Toledo, O. 
A. C. Nuth, 


WARNER GEAR COMPANY, 
E. Seymour St., Muncie, 
BLACKSTONE HOTEL 
. Johnson, president. 
Simpson, general manager. 
White, chief engineer. 
. Monjar, sales engineer, 
Logan, sales engineer. 
* * * 


ARNER-PATTERSON COMPANY, 
920 8. Michigan Ave., Chicago 
920 MICHIGAN AVE, 


H. H. Allyn, sales manager. 
| H. J. Berlin, salesman. 
| J. H. Cattell, gen. mgr.. 


Ind. 


R. 
J 
s. 
Z 
| J. 

. 

com. | 74 

O. 


1, BC: and treas, 

| WICO ELECTRIC cOMPAN 
Pheiand Ave., 
STEVENS HOTEL 
service manager 
service engineer. 
Midwest dist. 
7 


N, J.| V. K. Hunt, 
Cc. L. Allen, 


| | Wm. Kaiser, 
. 


‘y. H. WILLIAMS . co., 
400 Vulcan St., Buffalo, 
CONGRESS HOTEL 
J. C. Scanlon, mgr. special forging division 
STEVENS HOTEL 
Western mgr. special forg. div 


JOSEPH WEIDENHOFF, 
4352 Roosevelt Road, Chicago, IH, 
STEVENS HOTEL 
Joseph Weidenhoff, president. 
| Lesiie Weidenhoff, vice-president. 
| Butler J. Haskins, engineer. 
|E. B. Terry, sales manager 
| John Mohnen, sales department. 


N. Y. 


” 

THE TOLEDO STEEL 
PANY.... 3300 Summit St., 
SHERMAN HOTEL 

W. H. Taylor, district manager. 


TONNEAU SHIELD COMPANY, INC., 
518-22 West Sith StsNew York City. 
CONGRESS HOTEL 
Phineas Kent, jr.. advertising & sales mgr. 


> = . 

TRUSCON STEEL COMPANY, Pressed Steel 
Division. .6100 Truscon Ave., Cleveland, O. J. ¥. Weber, sales department 
PALMER HOTEL | James J. Marhold, sales department. 

H. Woodhead, general manager j “a 
E. H. Hemann, sales representative. | WHEELER SCHEBLER CARBURETOR CO., 
E. R. Warnke, sales representative. Indianapolis, Ind. 
H. A. Beattie, sales representative. | STEVENS HOTEL 

a STEVENS cL 


S. R. Hawkins, service manager. 
H. F. Warner, service engineer, 
P. Vanderkolk, sales engineer 

. * > 

WINFIELD CARBURETOR COMPANY, 
1900 East Jefferson Ave., Detroit, Mich. 

STEVENS HOTEL 

|W. M. Morrow, president. 

|T. A. Perry, vice-president 

| Allen F. Hawley, advertising manager. 

». * * 

WRIGHT MANUFACTURING COMPANY, 
929 Connecticut Ave., Bridgeport, Conn. 
400 WEST MADISON ST., CHICAGO 

E. B. Low, district sales manager. 

T. P. Moessner, salesman 

|R. F. Straw, sales manager. 

} 7 >. . 

RADIATOR COMPANY, 

709 Mead St., Racine, 
LA SALLE HOTEL 

F. M. Young, president 

J. J. Hilt, sales manager 

W. L. Walton, sales engineer, 

| * * 

ZENITH-DETROIT CORPORATION, 

696 Hart Ave., Detroit, 


TUTHILL SPRING COMPANY, 
760 Polk St., Chicago, Hl. 


760 POLK STREET 


H. T. Moore, general manager. 
W. H. Raisbeck, sales department. 
R. H. Schaefer, sales department 
W. S. Van Bergen, superintendent, 
8. A. Nelson, export department. 
~ » - 
THE U. 8S. AXLE COMPANY, INC., 
Water Street, Pottstown, Pa. 
* * > 
USL BATTERY CORPORATION, 
Niagara Falls, 
STEVENS HOTEL 
O. Minger, chairman of board. 
H. Kelly, president 
A. MacLean, vice-president 
W. Pennington, sales mgr. 
. Harvey, sales mgr. serv. sta. div 
. Pete, asst. sales mgr. serv. Sta. diy. 
. Giauque, advertising manager. 
. Kyle, sales engineer 
. Reid, chief chemist. 
Munson, service manager 
. Donop, Chicago district manager. 
* >» * 
UNION SWITCH AND SIGNAL COMPANY, 
Braddock Avenue, Swissyale, Pa. 
STEVENS HOTEL 
F. L. Walton, general sales manager. 
R. G. Rudman, sales representative. 
= * > 


N. Y¥. 


mfg. div. | YOUNG 


POPOmEREs> be 


V. I. Shoke, assistant general manager. 
| H. S. Manwaing, field sales manager. 

J. E. William, assistant sales manager. 
W. A. Dougherty, branch manager. 


UNITED CARR FASTENER CORPORA- 
TION, 31 Ames St., Cambridge, Mass. 
2339 WEST VAN BUREN ST. 

8. B. Miles, branch manager 
J. H. Sullivan, sales representative. 
+ 


Trucks and Taxicabs 


| CLARK TRUCTRACTOR COMPANY, 
Battle Creek, 
BLACKSTONE HOTEL 
UNITED ENGINEERING COMPANY, R. J. Burrows, president 
Cherokee Station, Louisville, 
LA SALLE HOTEL 
assistant manager. 
- * 


Ky. 

y GENERAL MOTORS TRUCK COMPANY, 
Pontiac, 

L. M. Heim, 

7 lan 
UNITED STATES GAUGE COMPANY, _ PALES Bouse 
#04 Washington Blyd., Chicago, Seiler, president and gen. 
CHICAGO OFFICE 

William Rapp, district manager, 

L. E. Donovan, salesman 

W. F. Denneman, salesmaa, 

@ 3. Kiesling, salesman. 


m. | P. W 
R. 
Cc. F. Uhliman, asst. 
J. M. Howard, asst. 
Hu. T. DeHart, 
Pierre Schon, sales engineer, 


sales mgr. 
sales mgr. truck div. 


Mich. 


representative. | 


Mich. 
ROOM 4063, 2328 SOUTH MICHIGAN AVE. 


Mich, 


Mich. 
(Special exhibit at Hotel Stevens, Chicago) | M. L. Prindle, research director. 


manager. 
O. L. Arnold, vice-president directing sales. 
L. Doyle, sales manager truck division. 
truck div. 


|G. B. Abbott, 


| 


iF. 





| H. 


| CARHEAT’EER CORP. & F. W. 


Wis. | 


| Clarence L. Fox, 
| Ralph C. Getsinger, 
} * 


NY, 
West Springfield, Mass. 


| Chicago Lock Company. 


| BATTEN, BARTON, DURSTINE & 





lA. D. Chiquoine, Jr., 


Wis. | 


| C. C. Younggreen, 


mgr. adv. and sales prome ( L. 5 Wa 


| GEORGE L. NANKERVIS COMPANY, 


| George L. Nankervis. 


| E. H. Townsend, president. 


GARDNER ADVERTISING COMPANY, 
1 Pershing Square, New York, N. 

DRAKE OR BLACKSTONE HOTEL 
Howard L. Spohn, vice-president. 
William J. Moll, account executive. 

* * > 

GREEN-FULTON-CUNNINGHAM CO., 
OF AMERICA 260 North Michigan Ave., Chicago, Ill. 


606 Seouth Michigan Ave., Chicago, Hil. | HOME OFFICE 

606 SOUTH MICHIGAN AVE. |H. J. Cunningham, president. 

McAfee, mgr. motoy truck sales. J. D. Fulton, vice-president. 

— — gnotor truck sales. | john Jenkins, account executive. 

A. J. Grobe, space er. 

THE LE BLOND-SCHACHT TRUCK CO., seie hina deninnt 6 ax 

8th and Evans Streets, Cincinnati, O. 
STEVENS HOTEL 
Harold R. Le Blond, secretary-treasurer. 
* * *@ 


MOTORS, INC.......Delphos, O. 


PALMER HOUSE 


B. A. Gramm, president and treasurer. 

W. J. Gramm, vice-pres. and chief engr. 

A. C. Harrold, assistant sales manager. | 
* * ® 


CoM- | 


GRAMM 
Y. 


INTERNATIONAL HARVESTER 


W. F. 


| MIDWEST ADVERTISING AGENCY, 
| 327 West Jefferson, Rockford, 


CONGRESS HOTEL 
W. A. Pitschke, manager. 


. * * 
NELSON CHESMAN & CO., 
510 North Dearborn St., 
STEVENS HOTEL 
| P. J. Mullally, vice-president. 
A. R. Johnson, account executive. 
Cc. M. Strom, space buyer. 
* * . 


REINCKE-ELLIS COMPANY, 
520 North Michigan Ave., Chicago, 
HOME OFFICE 
A. B. Reincke, president. 
Wallace Meyer, vice-president. 
Cc. T. Stevens, vice-president. 
Cc. E. Schellenberg, treasurer. 
R 
oO 


THE WHITE MOTOR COMPANY, 
$42 East 79th St., Cleveland, 0. | 


DRAKE HOTEL 


W. Woodruff, chairman of board. | 
vice-president. | 


Robert Chicago, 

Sanders Jones, 

George F. Russell, vice-president. 

H. D. Church, vice-pres., and engineer. 

Stanley P. Seward, advertising manager. 
BLACKSTONE HOTEL 

E. Triebner, regional manager. 

A. G. Bean, president. 

George W. Smith, Jr., vice-president. 

STEVENS HOTEL 

E. Seanor, Chicago district manager. 

Joe Brown, special sales representative. 

A. J. Scaife, field engineer. 

B. Graves, director of purchases. 





. B. Williams, account representative, 
. H. Goetz, account representative. 
. . . 


Manufacturers 


Representatives 

ADAMS, 

2-163 Gen’! Motors Bidg., Detroit, Mich. 
STEVENS HOTEL 


F. W. Adams, sales counsellor. 
P., F. Victor, pres. Carheat’eer Corp. 
* * * 
GETSINGER-FOX COMPANY, 
3-154 Gen'l Motors Bidg., Detroit, Mich. 


DRAKE HOTEL 


partner. 
partner, 
. ¢ 


PALMER HOUSE 


al R. Keeling, vice-president. 
uernsey Van Riper, treasurer, 


ARDLE ADVERTISING COMPANY, 
-161 General Motors Bldg., Detroit, Mich. 


STEVENS HOTEL 


| Frank M. Wardle, | president. 
| WIL LIAMS & CUNNYNGHAM, 
6 North Michigan Ave., Chicago, Tl. 


CONGRESS HOTEL 


Lloyd R. Maxwell, president. 

Gerald Page-Wood, vice-president. 
|L. M. Williams, treasurer. 

| J. V. Gilmour, secretary. 

Cc. B. Engstrom, vice- president. 
Franklin S. Owen, account executive, 
N. E. Sawyer, account executive. 
W. F. Cook, account executive. 

W. GC. Faul, account executive. 
Fred Miller, account executive. 

6 NORTH MICHIGAN AVE. 
M. Cummings, manager, Rockford 


branch. 
Publishers 


| 
| The AMERICAN MERCURY 
| 730 Sth Ave., New York City. 


8 SOUTH DEARBORN S8T. 
James F. Bowers, Jr., advt. representative. 
| ee 


| BALTIMORE NEWS AND AMERICAN 
Baltimore, Md. 


CHICAGO. 
represen- 


GEORGE H. HUNT, 
2-244 Gen’l Motors Bldg., Detroit, Mich. 


BLACKSTONE HOTEL 


James Schermerhorn, Jr. representing: 
Triplex Safety Glass Company, 
Anderson Mfg. Company, 

Automotive Accessories Company, 


| Earl 
2-201 General Motors Bidg., Detroit, Mich. 
STEVENS HOTEL 


* : 
E. H. TOWNSEND & co., 
4-117 General Motors B'dg., Detroit, 


DRAKE HOTEL 


Mich. 


C. G. Eaton, sales manager. 
929 HEARST BUILDING, 


Rodney E. Boone, organization 
tative. 


Advertising Agencies 


OSBORN, INC., 
McCormick Building, Chicago, Il. 
HOME OFFICE 
vice-president. 
Paul McElroy, account representative. 
Ralph Rolan, account representative. 
. * > 
BEECHER-CALE-MAXWELL, INC., | 
722 Chestnut St., St. Louis, Mo. 
DRAKE 
Edward Beecher, president. 
Joseph A. Maxwell, vice-president. 
. . > 


* 6 * 
BLOCK AND ASSOCIATES 
Palm Olive Building, 
STEVENS HOTEL 


| William J. Schmitt. 
Carl F. Sitta. 

Earle A. Davenport. 
J. P. St. Clair. 


| PAUL 
| 


THE BOSTON GLOBE, Besten, 
CONGRESS HOTEL 
James T. Sullivan, automobile editor. 


AUSTIN F. BEMENT, INC., 300 N. MICHIGAN AVE. 
2-143 General Motors Bldg., Detroit, Mich. | Guy Osborne, Chicago representative. 
BL: Grey Sullivan, Chicago representative. 
A EACKESTONS HOTEL Joseph R. Scolaro, Detroit representative. 
ustin F. Bement, president. A. R. Dixon, Detroit representative. 
STEVENS HOTEL ._ * * 


L. Grant Hamilton, business manager and | BRIDGEPORT (CONN.) TIMES STAR 
space buyer. | Bridgeport, Conn. 
* 


BROTHERTON, INC., STEVENS HOTEL 
322 Stormfeltz- -Loveley Bidg., Detroit, Mich. | Ted c. Lemon. 


DRAKE HOTEL 
N. T. Brotherton, president. 
7 . . 
CRITCHFIELD & CO., 
14 East Jackson Blyd., Chicago, Ill. 


CONGRESS HOTEL 


Scott 3. Smith, president 

J. C. Sims, vice-president. 

E. P. Nesbitt, vice-president. 

I. R. Allen, vice-president. 

I. Barnard, vice-president. 

R. C. Scrymiger, secretary. 

R. J. Birkle, treasurer. 

L. T. Goble, account executive. 
W. E. Stevens, account executive 
H. A. Harmon, account executive. 
F. R. Steel, radio director, 


-_* * 


THE DUNHAM-YOUNGGREEN-LESAN 
COMPANY..Tribune Tower, Chicago, Il. | 


HOME OFFICE 


president. 
H. E. treasurer. 
” . 
THE EBY COMPANY, 
2842 West Grand Bivd., Detroit, Mich. 
L. H. Eby, vice-president, 
* . * 
ERWIN, WASEY & CO., 
Chicago, New York, San Francisco, Los 
Angeles, Seattle 


230 NORTH MICHIGAN AVE. 


A. H. Kudner, president 

Chester Foust, vice-president, 
W. S. Hoyt, vice-president. | 
Oscar M. Bryn, vice-president | 
E. Ross Gamble, media director. | 


Mass. 


oe 


| puFFALO EXPRESS Buffalo, N. Y¥. 
ILLINOIS ATHLETIC CLUB 
M. H. Cole, manager auto division. 
122 8S. MICHIGAN AVE, 
lc. A. F. Tarenzlu, representative. 
H. G. Schryner, representative. 
Cc. P. Mueller, representative. 
*_ * * 
| BROOKE YN STANDARD UNION 
Brooklyn, N. 
(See Paul Block and Associates) 
* * * 
BUFFALO TIMES 
195 Main St., Buffalo, 
Scripps-Howard Newspapers 
919 N. MICHIGAN AVE. 
J. Rosenberger, asst. mgr. gen. advt. 
* * © 
BUTTERICK PUBLISHING 


N. Y. 


wm, 
COMPANY, 


STEVENS HOTEL—Butterick Pub. Co. 
Palmolive Bidg., Chicago 
Russell C. Lewis, Detroit manager. 
*_ * * 
| CHICAGO DAILY TIMES, 
15 South Market St., 
CONGRESS HOTEL 
W. A. Bermingham, mer. automobile dept. 
| J. H. Sawyer. 
J. L. Ferguson, 


Wilson, 


* ¢ * 
CEBOAG®, EVENING AMERICAN, 
326 W. Madison St., Chicago, Ill. 
HEARST SQUARE 
Franklin C. Wheeler, manager auto adv 
Herbert D. Wilson, auto department. 
} John Hatfield, auto department 
James E. Payton, auto department. 
* © * 
CHICAGO HERALD AND 





A. J. Engelhardt, service executive. 

Leo M Burnett, service executive. 
Frank G. Eastman, service executive. 
Charles Lewis, Jr., copy chief. 

Norman Greg, publicity director. 

O. B. Winiri®, vice-president, New York. 
E. W. Ti rman, service executive, 
chairman. 

w. Hob, vice-president. 


EXAMINER 
Chicago, Hil. 
(Paul Bloek and Associates) 


STEVENS HOTEL 
Robert Copeland, auto editor. 


SIDENER, VAN RIPER & KEELING, INC., 
Circle Tower, Indianapolis, Ind. | 


Michigan Ave. | 


Y. | 


New York elty. | 


Chicago, Ill. 


AND THEIR: REPRESENTATIVES _ 


| 
| THE CINCINNATI ENQUIRER, 
Cincinnati, 
STEVENS HOTEL 
auto adv. manager. 
* «¢ & 


0. 
Bob Beiser, 


CINCINNATI ENQUIRER, Cincinnati, 
(See Paul Block ane Associates) 
+ 


Oo 


THE CLEVELAND news 
Superior and E, 18th Street, Cleveland 
DRAKE HOTEL 


|B. C. Anderson-Smith, automotive adv. mer, 
| J. F. Spencer, Detroit representative, ” 


| CLEVEE, AND PLAIN DEALER. 
STEVENS HOTEL 
. J. Maloy, automobile department, 
. C. Hein, automobile department. 
J. McMahon, advertising manager, 


. B. Etter, Detroit representative. 
» * 


..Clevelang 


il. 
| CLEVELAND PRESS, 


| East 9th and Rockwell Avenue, Cleveland, 
DRAKE HOTEL 
| Fred J. Ryan, automobile manager, 


| 

CORN BELT FARM DAIL IES, 

836 Exchange Ave., Chicago, Il, 
836 EXCHANGE AVE, 

E. Hutchinson, advertising manager, 
J. McMahon, adevrtising manager 
C. J. Weyker, advertising manager. 
F. C. Palmer, advertising manager. 
J. C. St. John, automobile editor. 

* 


al -JOURNAL AND LOUISVILLE 


3d and Liberty Sts., Louisville, Ky< 
SHERMAN HOTEL 

A. R. Magee, manager national advertising, 

W. E. Glass, manager automotive ady, 
GUY 5. OSBORN, INC., 

3-241 General Motors Bidg. .. Detroit, isl 
16 
360 N. Mic 


| 
| W. 
| J. 


| Headquarters—Guy 8. Osborn, Inc., 
London Guarantee Bldg., 
igan Ave., Chicago, IM, 
Joseph R. Scolaro, vice-president 
Representing 
The Balimore Sun. 
The Boston Globe. 
The Chicago Daily News. 
Des Moines Register and Tribune. 
The Minneapolis Tribune, 
The New York Times. 
New York Evening Post. 
Philadelphia Public Ledger. 
St. Louis Globe-Democrat. 
* * ™ 
JOURNAL 
STEVENS HOTEL 


FP. B. Etter, Detroit representative. 
eo @ 


DALLAS Dallas, Tex, 


DALLAS NEWS Dallas, Tex, 
| STEVENS HOTEL 


F. B. Etter, Detroit representative, 
*_ * * ' 





DISPATCH-PIONEER PRESS COMPANY 
4th and Minnesota Sts., St. Paul, Ming, 
NEW BISMARCK HOTEL 


| Robert B. Liggett, nat’l advt. manager, 
Chas. S. Harrington, automobile advt. 
* * . 


DULUTH HERALD AND NEWS-TRIBUN 
Duluth, Min 
(See Paul Block and Associates) 
. ££ = 


B. C. FORBES PUBLISHING COMPANY 
120 5th Ave., New York City, 


Tribune Tower, Chicago 
TRIBUNE TOWER, CHICAGO 
H. C. Dayth, Western manager, 


* * * 
+ 


jth St., Louisville, Ky, 
HOTEL SHERMAN 


W. H. House, mgr. automotive advt. 
B. H. McCann, nat’! advt. manager. 
. . * 


| HERALD-TRAVELER 
131 Tremont St, Boston, Mass, 


STEVENS HOTEL 


John Dempsey, automobile editor. 
Jesse F. Spencer, Detroit representative, 


PALM OLIVE BUILDING, CHICAGO 


George A. McDevitt Company, representae 
tive. 


HERALD-POST 
425 South 


. . * * 


| HOUSTON POST-DISPATCH 
Houston, 


SHERMAN HOTEL 
O. M. Lowe, nat’! advertising manager, 
- ” . 
| INDIANAPOLIS NEWS...Indianapolis, Ind, 
STEVENS HOTEL 
Joe Breeze, automobile division manager. 
e 6 
INDIANAPOLIS TIMES. .Indianapolis, Ind, 
HOTEL BISMARCK 
H. 8S. Swanson, auto editor. 
= . * 


Tem, 


| 
| ITEM-TRIBUNE New Orleans, 
| (Geerge McDevitt Co., Palm Olive Bl 
Walker Hancock, manager general ady. 
Lee Mowe, manager automotive dept. 


| KANSAS cITYy JOURNAL- POST, 
Kansas City, Me, 


SHERMAN HOTEL 
| J. A. Penticuff, automobile editor. 
122 3. MICHIGAN AVE. 
lo. P. Mueller. 


| H. G. Schryver. 
. . . 


NEWSPAPERS, INC. 
Lancaster, 
(See Paul Block and Associates) 
| John M. Branham 
° 
| LINCOLN JOURNAL, 
9th & P Streets, Lincoln, Neb, 
HOTEL STEVENS 
eo 
| MANCHESTER UNION-LEADER 
| Manchester, N. HM, 
(See Paul Bleck ane Associates) 
* 
MILWAUKEE sou RNAL, 
4th and State Streets, Milwaukee, Wie,” 


CONGRESS HOTEL 


P. J. Tiry, automotive advertisin 
|* G. Horst, manager general advertising, 


(Continued on Page 28) 
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Observe 


Signs of Improved Business 


ASHVILLE, Tenn. Jan. 24 

(UTPS).—Signs of better busi- 
ness in automobile circles in Nash- 
ville and vicinity in the coming year 
are already apparent. Building 
plans are very favorable, with the 
erection of office buildings and 
manufacturing plants, which has 
been held up during the past year, 
expected to go forward rapidly dur- 
ing 1931. 

Nashville dealers realize that 
their business during 1931 will be 
in exact ratio to business conditions 
in general. Therefore, the fore- 
cast revival in municipal and 
private projects is very welcome 
to the entire automotive industry 
in this section. 

Rogers Caldwell, president of Cald- 
well & Co., in a recent interview in 
regard to the failure of that invest- 
ment banking house, discussed plans 
for a financial comeback and made 
the statement that he would re- 
establish his firm and pay every 
penny he owes, which has gone a 
Jong way toward stabilizing local 
future outlook. 

P. D. Houston, chairman of the 
board of directors of the American 
National Bank—the bank that is 
credited with preventing a serious 
financial crisis by taking over the 
Fourth and First National banks 
recently—in a review of conditions 
for the year, said:— 


“We should look forward to 1931) 


with hopes for a gradual and steady 
return to a profitable volume 
business, and which we should ex- 
pect, due to reduced stocks of mer- 
chandise, and realizing the necessity 
of the 120,000,000 people of the coun- 
try will be greater during the com- 


practiced during the year 1930.” 

Joel B. Fort, Jr.. managing direc- 
tor of the Nashville branch of the 
Federal Reserve Bank of Atlanta, 
said :— 

“I believe that by the latter part 
of March we will be able to detect 
a marked improvement in business. 
I am of the opinion that the public 
is fed up on depression, and by this 


time will begin to talk business and | 


seek business rather than make 
alibis and talk hard times.” 

Nashville builders, contractors and 
realtors are very optimistic in regard 
to the immediate future, and expect 
1931 to be a banner year for home 
building, due. to a shift of large 
amounts of capital from stocks and 
bonds to real estate. 

Automobile licenses for 1931 went 
on sale in Tennessee during De- 
cember, and slightly stimulated 
Sales. A few automobiles left the 
dealers’ showrooms to become 
Christmas presents. Many business 
houses purchased new small cars for 
their salesmen for 1931. And the 
other regular sales kept the Decem- 
ber volume of business about on a 
par with the average of the other 
eleven months of 1930. 

Service sales remained good dur- 


of | 


| organization, 





| for 


ing December, and prospects are 
good for the next few months, The 
depression has taught automobile 
dealers that their service depart- 
ment is the balance wheel of their 
businesses, and a department that 
should be one of the primary factors 
in their organizations. 

“When people hold on to their 
old automobile instead of buying new 
ones,” one dealer said, “the profits 
on a well-organized servicing system 
go a long way toward making up 
for the profits lost due to slow 
sales. For,” he said, “if people won't 
buy new automobiles, their old ones 
must be kept in repair.” 


OHIO DEALERS FORM 
CHAPTER OF N. S. P. A.; 
TO MEET AT CANTON 


Canton, O., Jan. 24. — Promotion 
of better automobile maintenance 
service is the purpose of the Na- 
tional Standard Parts Association, 
which has been formed with head-| 
quarters here. 

The association includes ninety- 
six dealers from Canton, Massillon, 
Louisville, North Canton and Hart-| 
ville. Wooster, although not in this 
area, contributes five dealers to the 
organization, bringing the member- 


| Ship total to 101. 


The new group, known as the 
S. P. A., will certify every re- 
pair job. 

Don H. Hawk is president of the 
Walter N. Anthony 


vice-president and Wilson Hawk 


| secretary and treasurer. 


‘GLOBE MACHINERY PLANS 


ing year on account of economies | 


PHILADELPHIA FACTORY 
Des Moines, Ia., Jan. 24. — 


pany, of which Fred W. Swanson is 


| president and general manager, has 


announced plans to open a new au- 
tomobile hoist factory in Philadel- 
phia, March 15, employing a staff of 
sixty men. 

The output of the plant will be 
the Eastern and export trade 
and its production capacity will ex- 
ceed the local factory. Investment 
in machinery and equipment will 
exceed $100,000. 

Cc. J. Bristol, the company’s 
engineer, is now in Philadelphia, 
supervising installation of machin- 
ery and equipment. H. A. Bruner, 
production manager here, will be in 
charge in the new unit. F. S. 
Harshbarger, vice-president and 
sales manager, and Frank Johnston, 
advertising manager, will have 
added duties in the expansion 
program. 

The firm makes hydraulic lifts of | 
from three to twelve tons capacity 
for automobiles, trucks and buses 
and began operations here three) 
years ago. 


Milwaukee Trend Indicates" 
Gains in Automotive Trade 


MME WAUKEE, Wis., Jan. 24.—Indi- 

eations point to a gradual im- 
provement in the automotive trade 
in this city. 

The beginning of the new year 
finds the Hexcel Radiator Company 
with a brighter outlook, according to 
firm officials. The concern sup- 
plies the majority of the largest 
' distributors of Ford type replace- 
ment radiators. 


The Hexcel Company, occupying a 


plant equipped to manufacture more 
than 3,000 radiators daily, has de- 
cided to make this replacement 
service complete and available to 
owners of Fords, Chevrolets, Dodges 
and all other standard makes of 
cars. 

Arrangements are being made for 
national distribution through au- 
thorized dealers in the United 
States as well as for export. 

Running on a 40 per cent. sched- 

-ule for alnsost a year, the Liberty 
Tool and Machine Company has 
launched a new twenty-four-hour- 
*a-day working program with a full 
‘crew, according to. Henyy, G. Peters, 


| president. Increase in business dur- | 


ing the last month and prospects | 
of additional orders has brought the 
plant back to the schedule. 

In addition to the regular force, | 
an engineering department, installed 
during the lull last year, is now | 
operating fifteen hours a day. The 
firm manufactures tools, dies, fix- 
tures, designs and special machines 
for manufacturing concerns. 

The Wisconsin Brush and Broom 
Company recently received an order 
for 30,000 wire brushes from the | 
Lake Auto Radiator Manufacturing 
Company. These brushes will be 
used to clean metal particles out of | 
automobile radiators. Another large | 
order for brushes from an Eastern | 
concern has also been received, ac- | 
cording to E. M. Falbe, 
the Milwaukee concern. 

The outlook for the Waukesha | 
Motor Company, Waukesha, is very | 
good, acording to S. A. Perkins, sec- 
retary-treasurer of the firm. The 
concern has retained all its old cus- 
tomers, new ones have been added 
and orders are coming in and being 
filled steadily, he said. 


The | 
|Globe Machinery and Supply Com- 


Bergen County A. T. A. 
Goes on Record as 
Favoring Inspections 


Hackensack, N. J. Jan. 24.—Pro- 
posed state legislation was the prin- 
cipal topic discussed at the annual 


the Bergen County 
Trade Association, at 
Field Club this city, 


meeting of 
Automotive 
the Oritani 
Wednesday. 

Compulsory insurance was passed 
up for discussion in favor of the 
amendment proposed by the A. A. A. 
and the Automobile Trades Asso- 
ciation to put teeth in the respon- 
sibility law with a provision that a 
person who does not, within a 


| specific period of time, satisfy any 


judgment that arises out of an acci- 


| dent shall have his license revoked. 


That his right to drive his car will 
only be returned to him in the event 
of the liquidation of such judgment, 
and liability insurance on his car 
would have to be taken out in any 
case, 

The association went on record 
as favoring an annual inspection of 
motor vehicles. It 


is proposed to! 


|submit a bill under which the gov- 
| ernor of New Jersey will issue a 
|proclamation designating a time 
when automobile owners are called 
upon to have their cars inspected 
as to all safety equipment (tires, 
brakes, lights, windshield wipers, 
horns, etc.) That this time, if pos- 
sible, shall be concurrent with that 
of New York state. 

Considerable discussion was pre- 
sented as to the proposed new bill 
of sale or titling act in New Jer- 
sey. It will require the commission- 
er to license automobile dealers to 
handle title papers and provides for 
the recognition and registration of 
motor vehicles covered by 
tional sales contracts. Under the 
proposed new system it is practical- 
ly impossible to fabricate or forge 
original titling papers, which would 
be filed with the commissioner of 
motor vehicles. Title papers would 
be serially numbered and only wa- 
ter marked paper will be used, and 
through the licensing of dealers this 
system would comprehend and cover 
all sales of both new and used cars. 

The secretary of the association 
reported on other legislation hav- 
ing mostly to do with clarification 
of fifteen existing statutes. 

Claude E. Holgate, secretary and 
general manager of the Newark 


condi- | 


27 


— a — 


| Automobile Trade Association, was 


the principal speaker of the day. 

He discussed in detail present auto- 

motive trade conditions. 
Immediately following the lunch- 


}eon the following officers and trus- 


tees were elected for the 
year:— 

William W. Washer, Hohokus, 
president; S. S. Van Dusen, Hack- 
ensack, vice-presicent; Fred Meut- 
er, Ridgefield, vice-president, Emil 
W. Steffens, Rutherford, vice-pres- 
ident; Col. Walter Stillman, Engle- 
wood, vice-president; Frank A, 
Jones, Hackensack, treasurer; Ray- 
mond Peck, Hackensack, secretary, 

Trustees elected were Charles 
Jahn, Ridgewood; F. A. E. Thorling, 
Hackensack; William R. Browne, 
Closter; F. C. Demarest, Hacken- 
sack; A. J. Ruckle, Dumont; I. J. 
Demarest, Westwood; Charles I, 
Rice, Hackensack, and R. L. Dun- 
woody, Englewood 
FORD DEALERSHIP SOLD 

TO LAWRENCE H. AUSTIN 


Greenwich, Conn., Jan. 24.—Law- 
rence H. Austin of Pelham Manor, 
N. Y., has acquired the interests of 
the Dutee W. Flint Company in @ 
Ford dealership on the Boston Post 
Road 


ensuing 


_ - ase amet 


hub caps on hand, Jack £ 


A SK your stock clerk this or any other ques- 


tion regarging stock on 


answer promptly or must he hunt around and 


count ’em? 


If he uses a KARDEX Stock Control, he'll tell 
you in 15 seconds anything you want to know. 
KARDEX keeps track of your inventory daily. 
Bgilliant colored signals flash “Maximum 
“Minimum reached,’ 


reached, 


KARDEX 
POWERS 


REMINGTON 
KALAMAZOO 


hand. Can he 


“obsolete.” You can't go wrong. You purchase 
automatically and econonsttally. Turnover and 
profits grow together. Errors are eliminated. 


50% of clerk time and cost is done away with. 


’ “in transit,” 
Kardex ‘Division 


BUFFALO, NEW YORK 
Sales Offices in all Principal Cities 


RAND 
DALTON 


Kardex Division, Remington Rand Business Service Inc. 


Remington Rand Bidg., Buffalo, N. Y. 


Name 


Address 


manager of | Gentlemen: Send me your booklet, Stock Control. 


SAFE-CABINET 
LINE-A-TIME 


KARDEX pays for itself and makes a profit the 
first year in use. Modern garage and automo- 
tive dealers are adopting it everywhere. 

Get in touch with a Remington Rand man 
today. He’s as near to you as your telephone. 


REMINGTON RAND BUSINESS SERVICE Ine. 


BAKER-VAW TER 
LIBRARY BUREAU 


— 
— > 


A.D.N 
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Who’s Who, 


Complete Directory of Automobile 


NON-EXHIBITORS 


Publishers 


(Continued from Page 26) 


AND WISCON- 
Milwaukee, Wis. 
Binck and Associates) 

S, 2 @ 


MILWAUKEE SENTINEL 
SIN NEWS 


(See Paul 


MINNEAPOLIS TRIBUNE, 
Minneapolis, 
DRAKE HOTEL 


Lamb, adv. manager, 
Nelson, automobile ady 
* * > 


Minn. 


or 
manager. 


NEW YORK AMERICAN New York City 
(See Paul Block and Associates) 
. 


NEW YORK HERALD TRIBUNE 
New York City 


STEVENS HOTEL 


*. . . 


TELEGRAM, 
7% Dey St.. New York city 


PALM OLIVE BUILDING 


Poetars 


NEW YORK 


3. M yn” 


* . 7 
NEWARK STAR-EAGLE Newark, N. J. 
(See Paul Block and Associates) 
* ‘ 


SUNDAY CALL, 
91-93 Halsey St., Newark, N. J. 


PALMER HOUSE 


Joseph P. Kenn adv 


NEWARK 


»dv auto manager. 


‘ * 
NORRISTOWN TIMES-HERALD, 
Norristown, Pa. 


See Paul Block and Associates.) 
‘ * 
OKLAHOMA FARMER-STOCKMAN 
,0) North Beoadway, Oklahoma City, Okla. 
Guy S. Osborn, Inc., 1618 London Gauar- 
antee Building, 360 N. Michigan Ave., 
Chicago, M1. 
Jos. R. Scolaro, vice-president 
* > * 


PITTSBURGH POST-GAZETTE, 
Pittsburgh, Pa. 


(See Paul Bleck and Associates.) 
* > > 


PITTSBURGH POST-GAZETTE 
Pittsburgh, Pa. 
R. Kent Hanson 
WwW. M. Mannings 
> 


* * 


PITTSBURGH SUN-TELEGRAPH, 


Pittsburgh, Pa. 


(See Paul Bleck and Associates.) 
. . + 


THE PLAIN DEALER PUBLISHING COM- 
PANY, 613-21 Superior Ave., Cleveland, O. 
H J. Maloy, automobile department 
A C. Hein, automobile department 
Richard T. Harding, automobile editor 
* * * 


POPULAR MECHANICS MAGAZINE, 
2) East Ontario St., 
“) EAST ONTARIO CHICAGO 
Charles E Detroit repr 
> 
PORTLAND TELEGRAM, 
i272 8S. MICHIGAN 
chryver 


sider 


ST., 


Fuller, ative 


esent 


Portland, Ore. 

AVE. 

HG 

c. P. Mt 
* > * 

SAN FRANCISCO EXAMINER, 


San Francisco, 
BUILDING 


1, Ch go repre 
* * * 


Cal. 
612 HEARST 
J. D. Galb 


SIOUX CITY TRIBUNE, 
04 Pierce *t., Sioux City, Ia. 


i@ NORTH MICHIGAN AVE. 
Company, 


THE 


HOTE!I 
Williams, Lawr 


special repre 


38% OF 1930 CAR. 
SALES IN LAST HALF 


New York, Jan. 24.—Thirty-eight 
per cent. of the retail sales of new 
passenger cars in the United States 
in 1930 were made in the last half 
of the year, as against an expecta- 
tion of around 44 per cent. in a nor- 
mal year, according to registration 
statistics now available. 

Sales in the first six 
last year accounted for 
of the total, as against 
of 56 per cent. in that 
yea 

The above 


ence & 


Cresmer 
ania > 


months of 
62 per cent. 
normal sales 
period of the 


yvercentage figures bear 
out the fact that automobile sales 
held closer to the normal level in 
the first six months of 1930 than in 
the tinal half year 

Registrations in the 
of 1930 were 690.561, 
26 per cent. of the total of 2,622,514 
for the entire year. In 1929, the 
first quarter sales of 833,528, ac- 
counted for 212 per cent. of the 
year's total of 3,881,408, while in 1928 
registrations in the first three 
months were 556,106, equal to only 
417.7 per cent. of the 3,134,272 cars 
registered in all the year. In 1927 
registrations of 614,423 new cars in 
the first three months represented 
23.6 per cent. of the total of 2,605,- 
899 for the entire year. 

In the first quarters of the past 
four years 2,694,618 new cars were 
Sold in. the domestic market. This 


first quarter 
equivalent to 


total’'was equal to 22 per cent. of the| 


Chicago, Il. 








—Their Hotel Headquarters and Their Permanent Addresses 


SYRACUSE POST-STANDABD. 
Syracuse, N. ¥. 
(See Paul Bleck and Associates.) 
* * * 
DAILY NEWS, 
“ East 4th St., St. Paul, Minna. 
M. W. Thompson, advertising division. 
H. A. Bard, national advertising 
. 


ST. PAUL 


SUNSET MAGAZINE, 
1945 Sansome St., Sam Francisco, Cal. 
180 NORTH MICHIGAN AVE. 
Archer A. King, manager Chicago office. 
* 2. @ 


LOUIS POST-DISPATCH, 
itth and Oliver Streets, St. 

HOTEL STEVENS 
Guy E. Yeldell, automobile adv. manager. 
James L. Spencer, automobile editor. 
J. J. Canepa, automobile department. 
E. M. Roscher, Detroit office 

1632 TRIBUNE TOWER 
P. L. Henriquez, manager Western 
H. E. Pueschel. Western office 
J. C. Planagan, Western office 

* * * 

THE TIMES-PICAYUNE PUB. CO., 
601 Nerth St., New Orieans, 


HOTEL SHERMAN 


Roy Herbert, mgr. auto. dept. 
Mutray, prometion manager. 
* > . 


ST. 


Louis, Mo. 


office 


Gordon 
Aubrey F 


Toledo, 
and Associates) 
+ 


BLADE 
Bleck 
* 


TOLEDO 
(See Paul 
* 
TOLEDO TIMES Toledo, 
(See Paul Block and Associates) 
* * > 
TOPEKA STATE JOURNAL, Topeka, Kan. 
(See Paul Bleck and Asseciates) 
* * > 
WASHINGTON POST, Washington, D. C. 
(See Paul Block and Associates) 
* * > 
WORCESTER TELEGRAM AND GAZETTE, 
20-22 Franklin St.. Worcester, Mass. 
(See Paul Block and Associates) 
* * >. 
WORLD-HERALD 
HOTEL 


Dill 


Publishers 


Representatives 


THE A. 8S. ASELL COMPANY 
Baltimore, Md. 
The Evening Sun 


Omaha, Neb. 
STEVENS 
automobile adv. 


George W manager 


(Publishers he Sun, 
and The Sunday Sun.) 
Care of Guy 3. Osbern, 

Avenue. 


Charles O. Reville, national advt 
* * > 


360 N. Michigan 
mgr. 


RODNEY E. BOONE ORGANIZATION, 
959 Sth Ave., New York city 
(International Magazine Building) 
STEVENS HOTEL 
Rodney E. Boone 
Davison Brown 
John Gren 
D. H. Preston 
Franklin S. Payne 
Jat H. Ward 
W. Richardson 
920 HEARST 
Wheeler 
Hatfield 
STEVENS 


Fred 
BUILDING 
John 
HOTEL 
Joe Molin 
ae kh @ 

JOHN M. BRANHAM COMPANY, 

‘60 North Michigan Ave., Chicago, 

140 NORTH MICHIGAN AVE. 

Charles B. Nichols, solicitor. 
W. FP. Roderick, solicitor 
H. C. Schomaker, solicitor 


CONE ROTHENBURG & NOEE, 

si0 N. Michigan Blyd., Chicago, 
SHERMAN HOTEL 
Marvin Detroit office 


Charles H manager 


12,244,093 cars sold during the en-| 


The fact that in 
1928 only 17.7 per cent. of the total 
was sold in the first three months 
of the year was due largely to the 
fact that Ford was just graduaHy 
coming back into the market that 
year after changing models, and, as 
a result, Ford sales steadily gained 
headway during the course of the 
year, holding registrations in the 
final half year above their norma! 
level. 


tire four years. 


Normally the second quarter of 
the year accounts for around 34.4 
per cent. of the total car sales of 
the year. In 1930, however, 36 per 
cent. of the total were registered in 
that period, with the total being 
963,048, as against a total for the 
year of 2,622,514. The third quarter 


‘of 1939 saw 633,120 cars registered, 


equivalent to 24 per cent. of the 
total, as against normal sales in 
that period of around 27.3 per cent. 
of the total. In the fourth quarter 
sales were $35,785, equal to 14 per 
cent. of the total. 

Retail sales of new passenger 
cars declined more severely from 
the corresponding period of 1929 in 
each of the succeeding four quar- 
ters of last year 

Sales in the first quarter were 
690,561, as against 833,528 in the 
corresponding period of the preced- 
ing year, a decline of 17.1 per cent. 
In the second quarter registrations 
amounted to 963,048, as 
ter of 1929, a decline of 27.2 per 
cent 

In the 


GILMAN, 


| Meriden 


| Woonsocket 


| Tacoma Times 


| Coeur 


| O'MARA & ORMSBEE, 


| John L. Lovett, 


| NATIONAL 


| T. E. Miles, 


| NATIONAL 


Ww 


| Henry 


against | 
1,322,586 in the corresponding quar- | 
| 1927 


third three months period | 


& RUTHMAN, 
410 N. Michigan Ave. 
manager Chicago office. 


NICOLL 


Ruthman, 
resenting 
ord (Conn.) 
Post 
Republican 


|A. G 

Re 
Hart 
Bridgeport 
Waterbury 


Courant, Hartford, Conn. 
& Telegram, Bridgeport 
& American, 
Waterbury, Conn 
New London, Conn 
Meriden, Conn. 
.Pawtucket, R. I. 
.Woonsocket, R. I. 
Me. 
.Hoboken, N. J. 
Montreal, Canada 
Canada 
Canada 
Wash 
Wash 
..Spokane, Wash 
Portland, Ore 


New London Day 
Record 
rimes 
Call 
Bangor Commercial 
Jersey Observer 
Montreal Gazet 
Toronto Globe 
Quebec Le Soleil 
Seattle Star 


Pawtucket 


te 


- Quebec, 
Seattle, 


Spokane Press 
Portland News coves 
Los Angeles Record. Los Angeles, Cal 
Boise Capital News .Boise, Idaho 
dD’ Alene Press.Coeur D’ Alene, Idaho 
San Luis Obispo Telegram & Tribune, 
San Luis Obispo, Cal 
* . . 
INC., 
1398 Peoples Gas Bidg., Chicago, MI. 
1308 PEOPLES GAS BLDG. 
E. C. Trowbridge, vice-pres. & West. 
L. H. Brownholtz 
Frank Haeger 
Kenneth Dennett 
STEVENS HOTEL 
Roberts Detroit representative. 
* 


mgr. 


Preston 


JOHN B. WOODWARD. - INC., 
40% Fine Arts Bldg., Detroit, 
STEVENS HOTEL 
Detroit representative. 


Mich. 


F. B. Etier, 


Associations 


DETROIT AUTO DEALERS’ ASSOCIA- 
TION, 
5-218 General Motors Bidg., Detroit, 
DRAKE HOTEL 
W. D. Edenburn, manager 
H. H. Shuart, show manager 


Mich. 


MICHIGAN MANUFACTURERS 

1101 First Natl. Bank Bidg., Detroit, 
DRAK EHOTEL 

general manager. 


ASSN.., 
Mich. 


AUTOMOBILE CHAMBER OF 
COMMERCE, 
366 Madison Ave., New York, N. Y. 
AUDITORIUM HOTEL 
Alfred Reeves, general manager. 
James S. Marvin, assistant general 
ager 
S. A. Miles, 
Show 


man- 


manager, National Automobile 
National Automobile Show 
W. G. Stirm, National Automobile Show 
Cc. J. ‘Ellias, National Automobile Show, 
S. Ellias, National Automobile Show 

. @ 


AUTOMOBILE DEALERS’ AS- 
SOCIATION, 


7> East Wacker Drive, 
PALMER HOUSE 
general manager 
assistant general manager. 
headquarters staff 
headquarters staff 

. - @ 


Chicago, Ti. 


C. A. Vane, 
G. H. Ford. 
G. W. Derr, 
A. Erast 
NATIONAL AUTOMOTIVE PARTS ASS0- 
CIATION, 
513 Capitol Theater Building, and 120 
Madison Ave., Detroit, Mich. 
SOUTH MICHIGAN AVE, 


vice-president 


227 


Lansdale 


Miscellaneous 
AUTO SUPPLY COMPANY, 
Milwaukee St., Milwaukee, 
STEVENS HOTEL 
Ge vi gen'l 


ANDRAE 


Wis. 


ad H pres., 


manager 


year new car registrations 
633,120, as against 1,114,050 
similar 1929 period, a falling 
43.2 per cent. In the final 
of last year came the most 
severe decline of the year, with 
Sales of 335,785. as against 611,24} 
in 1929, off 45 per cent. 

Registrations in the first quarter 
of last year were higher than in the 
corresponding quarters of 1928 and 
1927. In the second quarter of 
1930 the sales were lower than the 
corresponding period of 1928, but 
still higher than in the second three 
months of 1927. In the third quar- 
ter of 1929 sales were below the 
corresponding periods of both 1923 
and 1927 and in the fourth quar 
the same situation existed. 

The following table shows the 
sales of new cars by quarters in 
the past four years, with the per- 
centage of the year’s total ac- 
counted for in each case: 


of last 
totaled 
in the 
off of 
quarter 


FIRST QUARTER 
P.C. Yr.’s 
Total 
26.0 
21.2 


Total 

690,561 

833,528 

556,106 7.7 

614,423 23.6 

2,694,618 22.0 

SECOND QUARTER 
963,048 
1,322,586 
1,000,880 
906,899 


36.0 
34.2 
32.0 
34.9 


1930 
1929 
ERED sccedesvceoce 


Total .ccccccce 4,193,413 


AUTOMOBILE PISTON COMPANY, 
312 Ivy St., N. E., Atlanta, Ga. 


STEVEN? HOTEL 
J. C. Rogers, president 
** * 


| AUTO PARTS AND GEAR COMPANY, 


| Espy W. H. Williams, 
| 7 * 


|H 


| 
| 


2451 Milwaukee Ave., C In 


2451 MILWAUKEE 


Joseph Fischer, president. 
J. Mohr, salesman 

J. Heimrath, salesman 
William Hammond, salesman 


Dell S. Whiters, salesman 
. > 


AUTOMOTIVE TRADES ALLIANCE, 


210 Seuth Hanover St., Baltimore, Md. 


(See alse Automotive Underwriters Serv- | 


ice Bureau) 
NEW BISMARCK 
Norton L. Dods, executive secretary. 
C. Raymond Levis, business manager. 
Espy W. H. Williams, chief statistician. 
* 2 * 

UNDERWRITERS SERV- 
ICE BUREAU 

210 Seuth Hanever St., Baltimore, Md. 
(See also Automotive Trades AXiance) 

NEW BISMARCK 


Norton L. Dods, dir. under & 
C. Raymond Levis, direc. bus. & service. 
statistician. 

> 


AUTOMOTIVE 


COMPANY, 
Lafayette, 


STEVENS HOTEL 
Clarence A. Balls, manager 
> > . 


ff. M. BAHLS HARDWARE 


CHICAGO AUTO SUPPLY HOUSE, 


1627-29 8. Michigan Bivd., Chicago, Ti. | 


1627 S. MICHIGAN BLYD. 
W. M. Weber, general manager 
L. A. Krumwiede, purchasing agent. 
H. Coolahan, salestady 
E. M. Brooks, saleslady 
J. P. Liiv, salesman 
w. J. Ellitson, salesman 
Lallemand, salesman 
J. W. Barnacle, salesmon 
R. H. Bratton, salesman 
R. J. Belmore, salesman 
J. J. Coolahan, salesman 
M. P. Vale, salesman 
E. Vorel, salesman 
> * 
CONNECTICUT BEARINGS CO., 
294 York St., New Haven, 
HOTEL EMPIRE 


Bradley, treasurer 
Leonard, salesman 

a Kreilheim, salesman 
1. Appell 

Vozzo 

Monahan. 

Egan 

Kelsey 


INC., 
Conn, 


FP. C 
Cc. H 
G. FP 
M 


R. 
J 
J 
E 


> > * 
L. N. DIEDRICH, 
157 E. Main St., 
STEVENS HOTEL 
L. N. Diedrich, owner 
. * * 
INC. 
Ist Ave., New York, N. 
Auto Parts Company, 
New York city) 
PALMER HOUSE 
general manager 
sales manazer 
. > * 
GENESEE AUTO SUPPLY COMPANY, 
Washington and Oriskany Sts., Utica, N. ¥ 
R. L. Krohn, secretary-treasurer 
I. M. Krohn, president 
* * * 
GRAHAM SELTZER COMPANY, 
517 Fulton St., 
STEVENS HOTEL 


president 
-president 


FULD & FULD. 

1485 
(Metropolitan 
Varick St., 


Arthur Fuld, 
Cc. B. Reed, 


Peoria, Hil. 


Seltzer 
Graham, vice 


L. M 
L. E 


THIRD QUARTER 
633,120 
1,114,050 
925,856 
678,759 


3,351, 135 
FOURTH QUARTER 
335.785 14.0 
611,244 
651.430 


24.0 
28.8 
29.3 
26.0 


21.0 
15.5 
2,004,277 16.3 
GENERAL BODY (©). 
ORGANIZES IN 
Newark, N. J., Jan 
eral Auto Body Service, Inc., 
been organized with capital of $250,- 
000 to take over and expand the 


NEWARK 


company of the same name with a | 
this city, | 


plant at 1060 Broad St., 
for manufacture of commercial and 
other automobile bodies, repairs, etc. 
Incorporators of the new company 
include Donald B. Munsick and 
Charles W. Chadwick. 


NEW BATTERY CONCERN 

Jamestown, N. Y., Jan. 24.—The 
Fenton Place Battery and Electrical 
Service has been established in the 
building in Fenton Place here, for- 
merly occupied by the wholesale au- 
tomotive firm of W. A. Nordstrom, 
Inc., which recently removed to 
larger and more commodious quar- 
ters in East 3d Street. The new or- 
ganization ig being operated under 
| the management of Bennie Ander- 


34.4/ son. 


engineering 


Ind. | 


Ventura, Ca’. 


Max Friedberg, 


15.8 | 


24.—The Gen- | 
has | 


Why and Where at Chicago Show 


and Accessory and Shop Equipment Company Representatives at the Chicago Automobile Show 


AND THEIR REPRESENTATIVES 


f * * > 
| GREEN BAY AUTO PARTS 
506 North Monroe St., Green Bay, 
STEVENS HOTEL 
P. R. McGinn, president 
* * 


H & E STANDARD AUTO PARTS, 
3918 North Crawford Ave., Chicago, TH, 


STEVENS HOTEL 


| 
| F. S. Heimbach, buyer 

rE M. Bruxton, sales manager 
| 

| 

' 


COMPANY, 


Wis, 


H. J. Elisworth, ag 


* > 
| ANDREW JOHNSON COMPANY, 
| 1662 W. Division St., Chic 
Andrew Johnson, president 
E. M. Hylen, buyer 
J. Augustin, secretary 
J. Larsen, treasurer 
> * 7° 

WM. H. METZ COMPANY, 

1406 Grand Ave., Des Moines, 


SHERMAN HOTEL 
Metz, president 
* * * 


ago, 


Wiltiam H 


THE MOTOR ACCESSORIES COMPANY, 
1041 Hamilton St., Allentewn, Pa, 


| STEVENS HOTEL 
E. T. Satehell, secretary and treasurer. 
* * * 


MOTOR PARTS STATION, INC., 
| 1315 Commerce St., Fort Worth, Tex, 


SHERMAN HOTEL 
| H. J. Windmiller, president 
oe 


NATIONAL AUTO SUPPLY COMPANY, 
independence, Is, 
SHERMAN HOTEL 
| B. O. Gates 
Tom Burke 
* * * 
eee AUTOMOTIVE SUPPLY OO, 
N. Meter St., Bay City, M 
CONGRESS HOTEL 
Manderson, secretary and 
* * « 
THE OLDSTEAD COMPANY, INC., 
235-237 W. Water St., Syracuse, N. ¥, 
Jay E. Shaw, purchasing agent 
> * > 


|} oO treasurer 


ACCESSORY COMPANY, 
170 5S. Semmary St., Galesburg, MH, 


MORRISON HOTEL 

R. W. Miller, manager 

| Cycle Zabriskie, sales manager 

Howard Voorhees, salesman 
| James Anderson, salesman 

E. M. Nelson, salesman 

* 
PEAKE SUPPLY COMPANY. 
16th and Oak Streets, Kansas City, Mo, 


STEVENS HOTEL 


A. M. Robbins, vice-pres. and 
E. D. Claycomb, general sales 
. * * 


|\PaM 


gen. mgr 
manager 


PHILADELPHIA MOTOR ACCESSORUS 
COMPANY, 
3127-29 N. Bread St.. Philado phia, Pa, 
HOTEL LINCOLN 


D. Harris, purchasing agent 
* * o 


Ww 


SHERWOOD HALL COMPANY, LTD., 
fona and Louis Sts., Grand Rapids, Mich, 
STEVENS HOTEL 
A. V. Hall, general manager 
} 
SPRINGFIELD AUTO SUPPLY COMPANY, 
804 F. Monree St., Springfield, mm. 
SPRINGFIELD, ILL 
Wm. J. Menghini, manager 
} * > * 
| UNIVERSAL AUTOMOTIVE SUPPLY CO., 
4011 Washington Blyd., Chicago, Ml, 
4011 WASHINGTON BLVD. 
F. J. Novak, secretary 
W. M. Breytspraak, sales manager. 
A. Gudgeon, purchasing agent 
* * 
WAREHOUSING SERVICE COMPANY, 
1923 Seuth Wabash Ave., Chicago, TH. 
Western representative, 


GABRIEL SPEEDS UP 


PRODUCTION ACTIVITY; 
UPTURN PREDICTED 


Cleveland, Jan. 24.—It is reported 
that the Gabriel Company plant is 
one of the busiest automobile con- 
i cerns in the Cleveland district. And 
this is regarded significant 
fact that indicates an early upward 
turn in the automobile business. 

Gabriel officials are gratified w 
note the extent to which riding com- 
| fort is being stressed in the adver- 
tising and selling of motor car man-~« 
ufacturers who equip their cars with 
| Gabriel triple hydraulic shock ab- 
sorbers. Without question, the pub<- 
| lie is demanding a comfortable ride, 
| regardless of speed or road condi- 
tions. And it is a safe prediction 
| that the cars with real riding com- 
| fort will continue to enjoy high 
favor with automobile buyers, they 
| point out. 

Production of Gabriel triple hya 
draulic shock absorbers has already 
been stepped up to take care of the 
rapidly growing demands. 


DISTRIBUTE LICENSE FEES 

Youngstown, O., Jan. 24.— The 
amount of $115,536 is being dis- 
tributed here this month from the 
sale of 1931 automobile license aoa 
Samuel Holt, deputy auditor 
Mahoning * county, | ar . 


as a 
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Connecticut Dealers See ah a 


Joan, tevght,«remertai m-| PROPOSE NEW SAFETY [35 ‘S20, Sa "82 Bam 
RESPONSIBILITY BILL Sss2us't 'itascat foray 


Substantial Gains Ahead “ives West Main St, doubled it future damage cauised by them, since 
to excel the January, 1930, sales | FOR PENNSYLVANIA the bill expressly provides that it 


BRIDGEPORT, Conn., Jan. 24.— 

Connecticut automobile dealers 
have started the new year in aus- 
picious fashion and optimism has 
returned to its rightful perch on the 
ridgepole. New models are attract- 
ing eager interest of many buyers 
who have been out of the market 
for the past year, but who now see 
the necessity of replacing their old 
cars. Used car stocks are in better 
condition than at any time during 
1929 and 1930. 

There is a marked tendency on 
the part of many dealers to be 
thankful for the gloomy period 
through which they have _ just 
passed. It is their opinion that the 
losses sustained will be more than 
compensated by the effect of lessons 
learned. The top-heavy stock of 
used cars has gone by the board, 
along with the practices of allowing 
too much on trade-ins. 

A survey of leading dealers in 
Bridgeport. New Haven and Water- 
bury indicates a general attitude of | 
optimism based on notable increases 
in sales Guring the first two weeks | 
of the new year. The tendency is 
to forget the lean months of 1930 | 
and set up a new mark for 1931 
based not upon the peak sales of 
1929, but upon a reasonable increase 
Over 1927-28. 

Fish Motor Sales, Inc.. Oakland- 
Pontiac dealership, of 1125 State St., 
Bridgeport, has seven new and 
thirty-five used cars on hand, ac- | 
cording to Samuel E. Elwood, sales 
manager. The new models are se)l- 
ing well anc used cars are in much 
better shape than a year ago. he 
says. 

Peck Chevrolet Company, 601} 
State St.. Bridgeport. sold more | 
new and used cars during the first 
two weeks of January than during | 
the entire month of December. Wil- | 
liam E. Peck reports. 

“We are very much encouraged 
with business conditions since the 
first of the year.” says L. J. Guil- 
beau of the Guilbeau Motor Com- 
pany, Ford dealership, of Gilbert 
Street, Bridgeport. “During our 
slack period we were able to recon- 
dition cars and prepare for this 
time. Sales are good and we fee! 
confident that 1931 wil be a very 
good year. We have been adding 
to our stock of new cars and are in| 
good shape on used cars.” | 

New Haven dealers are just as op- 
timistic as their brothers in Bridge- 
port. H. J. Manchester. genera! 
manager of New Haven Moiors, Inc 
Ford dealership, of 1311 Chapel St., 
reports fifteen new and 100 used 
cars in stock, with excellent pros- | 
pects 

Russell P. Tabor, Inc., Reo dis- | 
tributor for Connecticut and south- 
western Massachusetts, with head- 
quarters in New Haven, found De- 
cember one of the best months in a 
long time, according to Car) Stagg 
manager. 

W. A. Kirk. 213 Crown St., Mar- | 
mon distributor, reports ten new | 


HOFFMAN DECLARES N. J. 





LOSING $200,000 YEARLY 
IN TRUCK LICENSE FEES 


Trenton, N. J., Jan. 24.—Belief 
was expressed by Harold G. Hoff- 
man, commissioner of motor ve- 
hicles, that New Jersey has lost an- 
nually between $100,000 and $200,000 | 
through failure to compe) non- 
resident owners of commercial] ve- 
hicles to comply with registration 
laws. 

Hoffman said a check-up of al 
trucks being operated in violation 
of the reciprocity agreement. unde: 
which they are permitted to operate 
fifteen days in New Jersey without 
obtaining registration, was under 





More than $30,000 in registration 
fees was recovered during August 
and September, the commissioner 
said, through inspectors assigned to 
special duty checking reciprocity 
and overload violations. 

The commissioner explained thai 
the campaign is not a retaliatory 
measure, but he feels that, while the 
present reciprocity agreement is in 
force, it should be complied with, 
particularly as to the trucks plying 
daily between New York and Phila- | 
delphia, using the New Jersey roads 


mark this month, William A. Curtis, shall be construed as supplemental 
Sr., sales manager says. The dealer- : to such other laws. 
business fair and good prospects. ship is carrying sixteen new and Phiadelphia, Jan. 24. — Adoption Suspension of the driving rights 
Nineteen new and twenty used twenty-four used Cars. . by the 1931 Pennsylvania Legislature and ownership registration of a 
7 ; . Joseph Stanley Fitzgerald, sales | o¢ , safety responsibility measure Persons against whom a final judg- 
cars are being carried by H. Gold- | manager for Blue Ribbon Garage of ; ment has been legally rendered and 
man & Sons, 105 Goffe St., Stude-| Waterbury, Inc., Dodge-Plymouth | fF control of the reckless and irre- iq have failed to satisfy such 
baker dealership. Sales have been! dealership of 428 West Main St.,| SPonsible driver is being urged by j,qoment, This suspension is te 
satisfactory, and optimism is ex- | looks for a good year. Five new and | the Pennsylvania Motor Federation, }amain in effect not only until such 
pressed, fifty used cars are in stock at! the state unit of the American Au- j,qgment has been satisfied within 
Waterbury Buick Company, 17) present tomobile Association, through its }easonable amounts, but also until 
Willow St., Waterbury, sold more Eight new and thirty-nine used | Cighty-eight member clubs, accord- ¢ nancial responsibility has been es- 
cars in December and up to Janu- cars are being carried by the Water- | ing to S. Edward Gable, president. tablished for any future damege 
ary 10 than during the same period bury Nash Company, 395 West Main Outstanding provisions of the bill caused. 
last year, H. R. Hotchkiss, president, St., according to H. G. Reynolds, tO cover conditions in Pennsylvania 
reports. Twelve new and forty-two secretary and treasurer. “The whole | 4re- ‘ J. S. FITZGERALD NAMED 
used cars are being carried. picture of the coming year looks, Mandatory suspension of the AS SALES MANAGER 
Dutee W. Flint of Waterbury, Inc., | good to us,” he said. “We will proba- pom — oe <n gga ei | Waterbury, Conn., Jan. 24.—Jos- 
483 Meadow St., Ford dealership, | bly make a better guess on our sales Certilicate OL Aa persons foun , itegvers e . 
has greatly reduced its used car)! in 1931 than last year. Our used | guilty of serious violation of the on Senney Fnaperse am ween 
stock in the last two months, now! car stock is at a minimum for the | motor vehicle laws. In addition to | Named sales manager for Blue Rib- 
carrying fifty, with twelve new on! winter months, and we are carrying | Whatever penalties the state laws | bon Garage of Waterbury. Inc., 428 
hand, according to L. G. Farr, sales’ a better class of them than lJast| now or later provide for these West Main St., Dodge - Plymouth 


manager. The first two weeks of ' year.” ‘offenders, the safety responsibility ' dealership. 


and twelve used cars on hand, with 


REMARKABLE 
IMPROVEMENTS 


PRICES FROM $190 to $400 LOWER 


Those who see the new Graham Special Sixes and new Eights at the 
Automobile Show—with their noteworthy improvements and refinements 
—ore expressing surprise that these cars can be priced from $190 to 
$400 lower than the models they succeed. 


Most outstanding of the many improvements is the Graham Synchro- 
Silent Four-Speed Transmission—which, in greatly reducing the average 
engine speed at any given road speed—brings not only a new delightful 
smoothness and ease to driving, such as you have never experienced 
before—but also effects marked economy in the use of gasoline and oil, 


and in wear on engine parts. 


Chromium and color achieve new harmonies of beauty and line. 
Structural improvements throughout the chassis add still further to the 
safety of these cars, with their complete Safety plate glass equipment. 


We want you to see ond drive these new Sixes and Eights—surprising 
even to those familiar with previous Graham value—and to enjoy this 


newest motoring thrill. 


GRAHAM-PAIGE MOTORS CORPORATION, 
Detroit, U. S. A. 


BRAHAM 








| promotion of the Elgin road races, the big reliabilities and | JERSEY CITY DEALERS 
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SPARKS from the SHOW 


(Continued from Page 2) 


creased the tempo and then noticed that the Irishman’s legs 
were not in motion. 

“Hey, you, you're loafing,” he shouted. “I’m not,” retorted 
the Irishman, “I’m only coasting.”” And maybe the crowd 


didn’t see the point. 
* + * 


J. LANAHAN, general manager of the Dashiell Motor 

° Company, Dodge dealer in Chicago, is so well satis- 
fied in his own mind that business normalcy is at hand that 
he has told the factory people that he expects to sell twenty- 
five cars a day during the Chicago show. He also informed 
them that the week of January 17 was the biggest week he 
had since last May. 

Lanahan is on the air twice a week, telling about the 
merits of the new Dodge line and promising a flashlight to 
each person who calls at his store. It is reported that fol- 
lowing the first talk more than 800 came in. One of the 
callers came. in a Cadillac Sixteen, driven by a chauffeur, 
and he asked for the promised flashlight. 

- * * 
N the early days, when the Chicago Motor Club counted 
its members by the hundreds instead of the thou- 
sands as it does now, W. J. Zucker, general sales manager 
of the Stewart-Warner Corporation, was one of the club's 
most active workers, figuring most prominently in the 


the Algonquin hill climb. 
Just to talk over those old times and to bring together 


again the men who stood shoulder to shoulder with him in| 


the first decade of the century, Zucker gave a reunion dinner 


|—a pre-show affair—in his East Mnd Avenue penthouse, | 


which was attended by seventeen of the veterans. Proving 
he is a diplomat and to avoid jealous feeling each was the 
guest of honor, according to the place card. 

Attending were S. A. Miles, Harry Hollingshead, Nash 
dealer; James Levy, Buick dealer; Tom Hay, Willys dis- 
tributor; R. A. Wadsworth, Auburn; L. H. La Chance, 
chairman of the Stewart-Warner board; Frank H. Martin, 
Stewart-Warner’s Detroit representative; Joseph V. Law- 
rence, formerly Pierce-Arrow, with Henry Paulman; M. C. 
Meigs, N. H. Van Sicklen, Charles P. Root, F. E. Edwards, 


John De Long and this column conductor. 
* = + 


Hr for the show is the man who is responsible for 
the Syncro-Mesh transmission, which already has 
demonstrated it is one of the chief mechanical features of 
the year. He is Earl A. Thompson, assistant chief engineer 
of Cadillac, who conceived the idea in his school days because 
a neighbor had a car with a four-speed transmission with 
gears that were hard to shift and whose clutch seemed to 
always slip. 

The youngster tinkered with this car until he con- 
quered the trouble. ‘It gave him the big idea, but it took 
him twelve years to develop it. He joined Cadillac in 1925 
and Chief Engineer E. W. Seaholm, seeing the possibilities 
of the device, gave Thompson his head. Ten models were 
made before he hit it right. But before Seaholm gave it 
his O. K., the Syncro-Mesh transmission had been tested 
over one and a half million car miles at the proving grounds. 
Since then Cadillac has built 80,000 cars equipped with this 
type of transmission. 


_ Returns for today: Connecticut, Maryland, Missouri, Ohio and Oregon 
. Seme of this data has been published previously, but it is given here complete for the convenience of our subscribers. 
Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Hlinois, which are supplied by the Robinson Advertising Service, Springfield, Ill., and New Jersey, which 


are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. 


by addressing any of these three companies. 


Indiana 
Chevrolet 

mond-T 
Dodge 


= 
z 
x 
= 
= 
< 


Arkansas | 
Colorado | 
Conn. | 
Delaware | 
Florida | 
Idaho | 
Minois | 
Maryland | 
Minn. | 
Missouri | 
N. Hamp. | 
TN. Jersey | 
Nor. Car. | 
Nor. | 
Ohio | 
Okla. | 
Oregon | 
Rh. Isl. | 
So. Car. | 
S. Dak. | 
Utah | 
West Va. | 
| 
| 
| 


Dak. 


Wisconsin 


D. of Col. 


Totals 
Ark., 
Col., 
Conn., °29| 
Del., °29 | 
Fla., 1929 | 
Idaho, °29| 
Iu, 1929 | 
Md., 1929 | 
Minn., '29| 
Mo., 1929 | 
N. H., "29 | 
TN. J., °29 | 
mw. €. "20 | 
N. D.. "29 | 
Ohio | 
Okia., "29 | 
Ore., "29 | 
R. 1, '29 | 48 
co. 1 78 
S. D, "29 | 58 
Utah, "29 | 
W. V., °28 | 
Wis. 1929] 
2. &. Bi 

Totals | 


"29 


| 
29 | 


89 


27 
136 
220 

57 


50; 3885) 


VOTE TO HOLD SHOW 
IN HOLLYWOOD GARAGE 


Jersey City, N. J., Jan. 24—The 
Jersey City automobile dealers voted 
last night to hold their annual show 
On a more elaborate and enthusias- 
tic scale than ever before. The show 
will be held during the week of 
February 14 to 21, at the Hollywood 
Garage, Bergen and Virginia Ave- 
nues, 

The dealers chose the new Holiy- 
wood Garage because of its size. 
The building is 200 by 200, which 
means that there will be more space 
than last year for the display of 
cars. The building will be elabo- 
rately decorated and about 200 elec- 
tric lights will be added to the pres- 
ent lighting arrangement. 

It is expected that there will be 
close to 200 cars on display, repre- 
senting over thirty different makes. 

The automobile dealers on the 
committee are Chester Lanning, 
Chevrolet; R. Bennet, Ford; W. H. 
McNaughton, Nash; Frank Miteh- 
ell, Packard; J. Barbarsh, Graham; 
John Kramer, Chrysler: Frank Hoo- 
nan, Franklin; J. Bernstein, Hudson- 
Essex; Roy Hall, Lincoln; Joseph 
Weisberg, Hupmobile; Ashley Dun- 
bar, Oldsmobile; Arthur Lapham, 
Oakland-Pontiac; Eugene Homan, 
Willys-Knight; Walter Lightfoot, 


| Ray Lampa and Irving Grag. Frank 


Galland is manager. 


Cumulative New Commercial Car Registration Statistics, December, 1930 


Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these 


Commercial Car Registrations de not include buses. 


national 
Studebaker 


Republic 
Sterling 
Stewart 
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Knight 
laneous 


Miscel- 


Willys- 


17 Arkansas 
119 Colorado _ 
265Conn. 

61 Delaware | 
665 Florida 

73Idaho 
587 Illinois 
339 Maryland 
322Minn. 
507 Missouri _ 

53 N. Hamp. 
153. N. Jersey 
406 No. Car. _ 

30N. Dak. 

1670 Ohio a 
209 Oklahoma | 
127 Oregon ; 

90 Rh. Island 
193 S. Carolina 
1128S. Dakota 

56 "tah 7 
304 West Va. _ 
293 Wisconsin 
126 D. of Col. 

Totals 


69 Ark., 1929 
78 Col, 1929 — 
326 Ct., 1929 
72 Del., 1929 
391 Fla., 1929 
66 Idaho, 29° 
688 IIL, 1929 
412 Md., 1929 
443 Minn., "29° 
551 Mo., 1929 
38N. H., "29 
212N. J., 29 

~ 476N. C., 29 
~ 42N. D., 29 
2385 Ohio, "29 — 
~ 425 Okla. 29 
146 Ore., 1929" 
114R. L, 1929 
1418. C., 1929 
129'S. D., "29 
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6777 


9 131 
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~ 48 Utah, 29 
6 298W. V., °29 
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118) 


10 —«475'Wis., "29 — 
3. #115'D. C. °39 


8140' Totals 





January 


NEW BRUNSWICK, N. J., Jan. 24. 
—Car dealers and distributors 
in this section report sales picking 


up with indications that 1931 will | 


far surpass last year. An upward 
trend in January is unusual, deal- 
ers declare, and because of increases 
in sales so far this month, they are 
optimistic of the future. 

“The first six months of 1931 may 
not show any considerable increase 
in sales,’ said R. B. Russell, man- 
ager of the J. Arthur Applegate 
dealership for Studebakers, Pierce- 


Arrows and Austins, “but I have no} 


doubt the second six months will 
show an increase of at least 20 per 
cent. over the sales in 1930. People 
are already beginning to be more 
approachable on the subject of cars, 
and the impetus given by the dis- 
Plays at the show will undoubtedly 
have a very positive effect upon 
business.” 

“After a close observance cf the 
New York and Newark automobile 
exhibits,” said Harry F. Beldon of 
the Cadillac-La Salle dealership, “I 
Was agreeably surprised to see the 
public in genera] intensely interested 
in a close inspection of all models 
of cars; in other words, taking 
up the salesmen’s time, in most 
cases, over a period of time sig- 
nificant to order taking. 

“Actual orders closed at the shows 


were about on a par with those of: 


other years, and the result since 
the close of the New York show has 
been much the reverse of the past 
four months of retail merchan- 
dising. 

“The public is interested,” he 
continued, “and, in my opinion, will 
buy cars in good numbers during 
the next few months. Close appli- 


cation, hard work and a greater de- | 


sire constantly to serve the buying 
public are going to go a long way 
toward bringing business up to 
norma].” 

“Prospects for 1931 are very 
bright,” said Nathan Gross of the 


| Naturally, 
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Upturn Encourages 
Dealers in Central Jersey 


Gross Motor Company, local Willys- 
Knight distributor. “Our prospect 
list, which is a good barometer of 
our business, is in fine shape and 
we have already closed several sales 
this year—and a good start is always 
a good omen.” 

The automobile show, he declared, 


jis one of the greatest helps to local 


dealers. It decides the minds of pro- 
spective customers who are unable 
to come to a final decision, and it 
interests countless more people who 
furnish material for possible sales 
for some time to come. 


“Like every one else,” continued 
Mr. Gross, “we experienced a con- 
siderable slump in our business last 
year, but we have begun to reclaim 


| that already, and, if we keep on as 


well as we have begun, we expect 
this to be a more than good vear.” 
Another note of confidence was 
echoed by C. D. McGill of the New 
Brunswick Buick Company. He is a 
firm believer in the automobile show 
as a means of bringing new models 
to the attention of the buying pub- 
lic and as a way of arousing more 
than transitory interest in them. 


“Business is undoubtedly improv- 
ing,” said Mr. McGill, “and, we 
expect a proportionate increase in 
sales this year. We expect 1931 to 
be a most profitable year. The past 
year, while not particularly bad, has 
not been up to the usual high vol- 
ume of business, and we are expect- 
ing to more than make up for it 
this year. People will have more 
money, and one of the first things 
that it will be spent on will be cars.” 

Fred A. Russell, head of the Rus- 
sell Chevrolet Company, is enthu- 
siastic over 1931 business 

“With the impetus given by the 
show,” said Mr. Russell, “and the 
brighter prospects already appear- 
ing for this year, we expect to turn 


; over a far greater amount of sales 


this year than we did last year. 
we too felt that slump 
during 1930, but we have also felt 
the beginning of the comeback—the 


FROM POLE 


urt 
cfowth Pole 


| backward. 


AMERICA 


return to prosperity, which I fully 
believe will be a reality during this 
year.” 

Sedric Ellis, president of the Ellis 


Motor Car Company, dealer for Au- | 


burn, Oakland and Pontiac, is noted 
for his accuracy in predicting suc- 
cesful and unsuccessful seasons, and 
is at present looking forward to a 
very profitable year. He believes 
that the low mark is reached and 
that the tide of depression has 
turned 

“During the year 1930," said Wal- 
ter B. Reynolds, head of the local 
Hudson-Essex Company, “the auto- 
mobile business, as did al] business 
in general, suffered a general] slump, 
due to over-production. This con- 
dition has now adjusted itself, and 
the manufacturers have seen the 
result of their mistakes, so that I 
do not think we will have to go 
through a similar period again. 


“We are all looking forward to a big | 


business for 1931 and the years fol- 
lowing. We must move forward, not 
After depression comes 
prosperity.” 

Harry de Angeles, one of the seven 
De Angeles brothers who operate the 
Nash dealership for this territory, 
says:— 

“Business in 1930 was fairly good 
when one considers the general 
business conditions throughout the 
country. We expect sales to in- 
crease gradually this year, although 
we do not expect to reach the vol- 
ume transacted two years ago in 
1929. But the automobile is a neces- 
sity, and although people may de- 
lay their purchase because of tem- 
porary financial stringency they 
eventually have to buy. If they 
don't buy now, it costs them almost 
es much to have repairs made on 
their old cars. It is only a question 
of time.” 

The Nash dealership did not lay 
off any of its employees last vear, 
cespite the slackening of business. 
The brothers decided that it was a 
far better policy to keep every one 
working, and, while the sale of new 
cars was not up to par, the repaiz 
business did very well and kept al 
hands busy. 

E. W. and G. S. Suydam. dealers 


(Continued on Page 32) 
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TRIPLEX PROTECTS 


Motorists 
glass in 


of 50 nations 


find protection 


TRIPLEX 


from 


flying 


Auto Manufacturers throughout the world build into their 
cars protections from flying glass with 


TRIPLEX 


1931] 


Early Revival 


FULUTH, Minn., Jan, 24.—Pros- 
pects for an early revival in 
new indicated in a 
survey among autemobile dealers in 
the Duluth area. 
January sales in new automobiles 


car sales are 


opened well, according to the ma- 
the dealers interviewed 
and were much better than in 
January, 1930. Half of the dealers 
interviewed reported that used car 
sales were good so far in January, 
while the other half were up against 
(sales ranging from poor to fair. 
According to the dealers, there is 
increased interest in buying with 
more prospects to work with than 
there have been for many months 
past The automobile show in 
Duluth in February is expected to 
develop a large number of pros- 


jority of 


| pects that will result in many sales 


for spring delivery. 

The Buick-Oldsmobile Company, 
Inc., reports that conditions are 
bright for increased sales due to in- 
creased interest in buying result- 
ing in a large number of prospects 
for development of sales. Used car 
sales in January are poor, but an 
early revival is in sight. 

Kent Motors, Inc., Willys-Knight 
dealer, reports that new car sales in 
January show a healthy increase 
over January, 1930. Used car sales 
are rated as fair 

Hussey Motor Sales, Ford and 
Lincoln dealer, reports that sales of 
new cars in January are good. while 
used car sales are also rated as good 
with a low stock on hand. 

Reo-Duluth Company, Inc., Reo 
dealer, reports that new car sales 
for January are very good, showing 
a healthy increase over January, 
1930. This company. operating with 
a low stock of used cars, reports 
‘ that demand exceeds supply. 


TO 


UTTLE AMERICA 


South Pole 


THE 


Indicated 


In Duluth New Car Sales 


1930 GAS TAX AT NEW 
HIGH OF $525,000,000. 
73 MILLION OVER 1929 


New York, 24.—Gross gaso- 
line taxes paid in 1930 by motorists 
in al] states and the District of Co- 
lumbia are estimated by the Ameri- 
can Petroleum Institute at $525,000,- 
000, a new high record and $73,000,- 
000 above the total] for 1929. For the 
second yea tax payments 
have exceeded registration § fees, 
probably by at least $150,000,000. 

Estimating special property taxes 
on motor vehicles at $130,000,000, 
the 1929 total, and probably too low 
for 1930; registration fees at $378.- 
000,000, against $350,000,000 in 1929, 
and gasoline taxes at $525,000,000, as 
compared with $449,000,000 last year, 
the total tax bill of the American 
motorist for 1930 reached the record 
total of $1,033,000,000 

The average gasoline tax rate for 
1930 is estimated at 3.78 cenis, or 
nearly 4 cents per gallon, as com- 
pared with the average of 3.22 cents 
for 1929 and 1 cent in 1919, the year 
the tax first was levied. The aver- 
age total gasoline tax per motor 
vehicle is approximately $19 for 
1930, as compared with $17 in 1929 
and Jess than 50 cents in 1919, when 
the tax was imposed only in three 
states 

The instituie’s estimate is based 
on reports of actual income received 
from states and the District of Co- 
lumbia for the first nine months of 
1930. The increases in rates recently 
effective in Louisiana and New Jer- 
sey and the expected decline in 
gasoline consumption during the Jast 
three months of the year have been 
taken into consideration 


Jan 


gasoline 


WORLD! 


Explorers, aviators, Army and Navy experts, Royalty, Gov- 
ernments, civic bodies, insurance companies, great indu<tries, 
etc., secure protection from flying glass in 


TRIPLEX 


Eighty per cent. of the non-shattering glass in American Cars is 


TRIPLEX 


DEMONSTRATE TRIPLEX YOURSELF AT THE AUTO SHOW IN BOOTH 30, GALLERY FLOOR 


TRIPLEX SAFETY GLASS COMPANY 


Clifton, New Jersey 


of North 


America 
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Automotive B aily News 


who will be 


SUCCESSFUL 
in’ 1931 


Those who are going to have a successful year will 
have to do two things: 
Establish rock bottom prices. 


2. Increase sales effort to more prospects. 


T hese two things are bound to increase business volume. 


Dropping prices alone won't do, because buyers are not 
going to beat their way to your door—new dealers are not 
Keeping the price up and 
You have got to establish 


going to beg for your franchise. 
increasing sales effort won’t do. 
lowest prices and also increase your selling effort to more 
You must start now if you expect 1931 to show 
anything like normal business. Your profits in 1931 wil 
come from volume sales, not from a high unit profit. Look 
for a low unit profit on increased volume if you are going 
to increase your profits at all. 


prospects. 


An easy, quick and sure way to reach the automottve 
trade at low cost is to use an advertising schedule in 
Automotive Daily News. 


Reach the industry with your sales message as we reach 
the industry with the news——and your sales message is 
always visible in Automotive Daily News. 


H. A. TARANTOUS, Bus. Mer. GRAYBAR BUILDING, NEW YORK CITY 


HHS . 


eee ee 


JANUARY UPTURN 
SPUR TO DEALERS 


(Continued from Page 31) 


for Marmon in this district, say 
that automobile shows create an 
enthusiasm among the buying pub- 
lic which stimulates business 100 
per cent. 

“It is one of the most essential 


parts of the selling end of the 
motor industry,” E.W.Suydam says, 
“People who are uninterested in 
buying cars, and who would never 
think of entering a showroom, will 
visit the automobile show, and be- 
fore they leave are more than just 
interested in the cars. They are 
definite prospects. 

“From all present signs,” he 
continued, “business should improve 
considerably during 1931. The re- 
pair business, always a good indi- 
cation of the general trend, is de- 
cidedly better right now than it 
has been for some time past, and 
we expect sales to follow its lead.” 

Michael Spinelli, proprietor of 
the Spinelli Motor Sales Company, 
and secretary and treasurer of the 
Spinelli Motor Truck Sales, Inc., in 
discussing the situation, said: 

“From personal observation of the 
1931 automobile show at the Grand 
Central Palace in New York city, 
1931 will witness a general increase 
in sales. The sales derived from the 
New York show this year were 
more than double the amount for 
the same period last year. While 
I do not believe that 1931 will off- 
set the depression of 1930, I do be- 
lieve that 1931 will be an indication 
of what we may expect in 1932.” 

“I think business is already pick- 
ing up rapidly,” said G. H. Gilbert, 
De Soto dealer. “We have had a 
considerable number of inquiries 
and prospects already this year—al- 
ways a good sign of business to 
come. I believe, and I certainly hope 
that we will far exceed the volume 
of business transacted last year, al- 
though this was by no means great. 
It could not compare favorably with 
the conditions in 1929, and it isto 
be hoped that 1931 will at least 
equal, if not better last year.” 

“We expect 1931 to be one of the 
best years in our existence,” said 
William E. Mount, Ford dealer, 
“Business is on the upward swing, 
and with this swing the number of 
small car purchasers will naturally 
increase. We have noticed no de- 
cline in business during the past 
year, because the general ‘tightness’ 
of money has caused many people 
to buy smaller cars, where, in more 
prosperous years, they might have 
bought larger cars. 

“There was a slight decline in the 
sales of commercial vehicles, whieh 
indicates a slight depression in that 
line, but it was more than equaled 
by our sale of passenger cars. ‘The 
present trend of car owners is to- 
ward expensive cars, anyhow, and 
naturally, we benefit greatly by this 
general inclination.” 


I. D. M’KEE LEAVES 
AUTOMOTIVE INDUSTRY 
San Antonio, Tex., Jan. 24.—I. D. 
McKee, who has been a prominent 
figure in the automotive industry 
in this city for the past ten years, 
has resigned his position as vice- 
president and general manager of 
the San Antonio Motor Company to 
accept a position with the Security 
Building and Loan Association. He 
was past president in the San An- 
tonio Auto Trades Association. He 
is succeeded by Dale Dietrich, who 
has been assistant general manager 
for several years. 


GRAHAM DISTRIBUTOR 
APPOINTS KEMPTHORNE 


Canton, O., Jan. 24.—James Kemp- 
thorne has been appointed service 
manager of the Jim Schiemmer 
Graham - Paige Agency Company, 
which recently opened here. He has 
been for many years identified with 
the Figley Hudson Essex Compaay 
of this city. In adition to complete 
automobile repair service, body and 
fender, Duco and upholstering, lu«- 


bricating and washing departments 
have been installed. The most re- 
cent equipment has been installed 
for the specialized service which 
will be under the personal super- 
vision of Mr. Kempthorne. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DATLE 
NEWS BEING RESULTS 


DETROIT OFFICE 
Geo. M. Slocum, Mgr 
Fisher Buiiding 
Detroit, Mich 


EASTERN OFFICE 
J. Edward Schipper, Mgr 
Graybar Building 
New York City 


WESTERN OFFICE 
Willard R. Cotton, Mgr 
333 No. Michigan Ave 

Chicago, [lt 
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Here’s what America thinks of 


THE EIGHT AS B U I C K BUILDS IT 


A GENERAL MOTOR S VALUE 


Out of every 100 sales of eights priced from *1000 to #2000 


Buick 


TEATS 14 other 


manufacturers 


5 e share the remaining 


Percentages comprtled from 


official registration figures 
supplied by R.L. Polk & Co. 


Such unmistakable and nationwide preference 
can have as its foundation only one reason: 


OUTSTANDING VALUE 


Now—every Buick built—including Buick’s 
Series 50, priced from $1025 to $1095, f. o. b. 
Flint, Michigan—has the famous Syncro-Mesh 
Silent-Shift Transmission and Torque Tube Drive. 


WHEN BETTER AUTOMOBILES ARE BUILYP ... BUICK WILL BUILD THEM 
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Scramble for Added Space 
As Chicago Show Opens 


(Continued from Page 1) 


125 exhibitors were in place, of 
which 34 were passenger cars, four 
were trucks, two taxicabs, 58 acces- 
sories and 27 shop equipment. 

On the basis of a check-up among 
leading hotels here the Chicago 
National Automobile Show and the 
meetings in conjunction with it are 
drawing visitors in numbers equal- 
ing and in some instances exceed- 
img those of last year. 

From the Congress Hotel came the 
report that more reservations have 
been made for the current show 
week than in 1930. The Congress 
has often been referred to in past 
years as the unofficial show grounds 
inasmuch as nearly everybody meets 
nearly everybody else in the indus- 
try around the lobby of this hostelry. 

That spot during the day and 
evening is always the scene of group 
gatherings for renewal of friend- 
ships. 

The Hotel Stevens. which because 
of its huge size, now gets the great- 
est number of show visitors, and the 
Palmer House, second largest hotel 
in the city, report registrations and 
reservations running even with last 
year’s show. 

Due to the swelling of the total 
mumber of exhibitors the various 
booths filled practically every nook 
and corner in the big exposition 
halts of the Coliseum and adjoin- 
ing buildings to the north and 
south. From the viewpoint of Col. 
Miles, the show opened most aus- 
piciously and all that is needed to 
make his satisfaction complete is 
an attendance record that will equal 
Or top last year’s mark. 

The usual rush to be among the 
first to view the show. a habit which 
has become a tradition. was much 
in evidence as the curtain rose on 
the big exposition. In fact, for an 
hour or more before opening time, 
lines of spectators formed along 
Wabash Avenue, outside the Col- 
iseum. 

First reactions of spectators were 
gratifying to those in charge of the 
booths, they stated. While crowds 
gathered most thickly around the 
flashy appearing creations of both 
cars and stripped chassis, it was de- 
clared by those who manned the 
booths that the chief interest cen- 
tered about comparative values. 
The price appeal was as keen as 
ever, along with a weighing of what 
the different makes of cars offered 
for the money. 

New features of engine and trans- 
miussion design were in the limelight 
on opening dav. Enough lecturers 
were on hand about the stripped 
chassis exhibits to post all who lis- 
tened regarding these features and 
numerous other details of design. 

The animated phase of the show 
was by no means confined to the 
car exhibits, in fact. it "was prob- 
ably even more in evidence about 
the accessory booths and in some 
of the shop equipment displays. In 
these latter two sections silent ex- 
hibits proved the exception rather 
than the rule. 

Opening day was chiefly confined 
to visits by motor car prospects. 
Those in the trade will begin ar- 
riving for the most part Sunday and 
Monday, remaining for several days 
and then leaving the show entirely 
to the public for the balance of the 
week. 

During their stay here the dealers 
will divide their time between the 
show, the factory meetings and the 
convention of the National Auto- 
mobile Dealers’ Association to be 
held Monday and Tuesday at the 
Palmer House. 

Advance estimates from Mr. Miles 
were to the effect that the show 
here this year should draw well 
Over 250,000 people. of whom at least 
50,000 will be visitors from points 
as far distant as California and 
New York. Uppermost in the minds 
of the manufacturers and their sales 
representatives will be the reaction 
of the buying public in terms of 
interest. sales and listing of pros- 
pects 

The idea of keeping open Sun- 
day, tested out successfully last year 
when near-record crowds attended, 
is looked upon now as a fixture in 
show annals. Special efforts have 
been put forth to encourage out-of- 


»>scheme. 


+ D. of C., 29 


town motorists to see the new mod- 
els on Sunday, and the results were 
expected to be highly pleasing to 
the management, 

Sharing interest with the exhibits 
among showgoers is the decorative 
It was evident Saturday 
that the scenic effects struck a pop- 
ular chord. Various details of the 
setting elicited much favorable 
comment from those who visited the 
Coliseum the first Gay. An inno- 
vation this year is the providing of 
seating space on the balcony of the 
north hall, with accommodation for 
1,200 persons, 

Among the late exhibitors in the 
passenger car division was the Lit- 
tlemac automobile, built by the 
Thompson Motor Corporation of 
Muscatine, Ia. This is a new small 
car. 

In the accessories division were 
to be found twelve additional 
exhibitors, these being the Bellucci 
Oil Manifolding Company, Filma- 
scope Manufacturing Company, E. 
J. McGookin Company, Rayolator 
Ignition Company, Shurlite Com- 
pany of Illinois, Trippe Manufac- 
turing Company and Buell Manu- 
facturing Company, all of Chi- 
cago; Fulton Company, Milwaukee; 
Protex Glass Company, New York; 
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Carrier-Stephens Company, Lans- | that are manufactured by the in- | THOUSAND CHEVROLET 


ing, and Modern Manufacturing 
Company, Detroit. 
Four additional entries were found 


in the shop equipment 


these being the Aro Equipment Cor- | 


| poration, Equipment Service Com- 
| Dany and Specialty Sales Company 
|of Illinois, all of Chicago, and the 
|Motor and Equipment Association, 
New York and Chicago. 


ONE THOUSAND G. M. 
DEALERS ATTEND 
CHICAGO LUNCHEON 


Chicago, Jan. 24.—As a curtain 
raiser to the special exhibit of Gen- 
eral Motors in the Stevens Hotel, 
a luncheon whs given this noon to 
more than 1,000 dealers representing 
Chevrolet, Cadillac, Buick, Oakland- 
Pontiac and Oldsmobile. 

B. G. Koeiher acted as toastmas- 
ter and the master speech of the 
afternoon was made by R. H. Grant, 
vice-president of General Motors. 

The doors opened on the Stevens 
exhibit this evening at 7 o'clock. The 
exhibit includes eighty-five passen- 
ger models and fourteen commercial 

| jobs. 

This special showing supplements 
the individual exhibits of the com- 

| panies at the Coliseum. The gener- 
ous space at the disposal of General 
|Motors at the Stevens has made it 
possible to present under one tent 


section, | 


| dividual companies. Many of the 
jlines are completely new to Chi- 
cago. 

The Oakland-Pontiacs 
Oldsmobiles are brand new lines. 
| The Cadillac twelve is completely 
new as far as show exhibition goes 
and so are the Buick eights. 

The attractive gw Chevrolet line 
is given a very comprehensive show- 
ing of body models, all standard 
types being on view. Fisher Body 
is also well represented in a cutaway 
exhibit which gives visitors a good 
idea of what the body building in- 
dustry is cgitributing to automotive 
development. 

The Fisher exhibit also includes 
the miniature Napoleonic _ coach, 
which is the model being used by 
125,000 bovs enrolled in the Fisher 
Body craftsman guild. 

During the week Chicago Boy 
Scouts are going to be at the Ste- 
vens working on models which they 
will enter in the competition. 

The General Motors special exhjb- 

includes many interesting com- 
mercial types. Chevrolet has almost 
a dozen models of its commercial 
jobs and trucks, with various body 
and utility combinations, 

Visitors to the General Motors ex- 
hibit will be given a musical treat 
the Joseph Galicchio concert or- 
chestra having been engaged to play 
for an hour in the afternoon and 
from 6.30 to 11.30 in the evening. 

George Wittbold, the Chicago dec- 
orator, has carried out the decora- 


it 


tions in a very pleasing basket mo- | 


the large number of body models tif. 


and the| 


DEALERS EXPECTED AT 
CHICAGO SHOW DINNER 


Chicago, Jan. 24—W. S. Knud- 
sen, president, and H. J. Klingler, 
sales manager, are preparing to 
meet a great outpouring of Chevro- 
let dealers from the entire Middle 
Western territory at the show. More 
than a thousand are expected to at- 
tend the annual Chicago banquet 
next week 

Sales of Chevrolet in January 
have exceeded the schedules and 
are keeping step with production, 
employment at Chevrolet plantsis is 
rapidly nearing normal and every 
indication points to a very satis- 
factory spring sales season, Knud- 
sen and Klinger asserts. 


GOODYEAR STARTS PLANT 
AT HURLINGHAM, 0O. 
Akron, O., Jan. 24.—A signal by 
long-distance telephone from P. W. 
Litchfield, president of the Good- 
year Tire and Rubber Company, 
from his office here to President 
Jose Francisco Uriburu of Argen- 
tina started the turning of the 
wheels Saturday afternoon, January 
24. in the new Goodyear tire fac- 
torv at Hurlingham, a few miles 
from the center of Buenos Aires, 
according to plans outlined for the 
formal opening of the plant. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


CUMULATIVE NEW PASSENGER CAR 


Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising 
desiring county, city or town lists, or lists of owners in any given 
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GREATEST ATTENDANCE. 
OF OAKLAND DEALERS, 
CHICAGO SHOW RECORD 


(Continued from Page 1) 


dealers. The company is looking for- 
ward to the greatest year in its his- 
tory 

The 1931 Oakland 
play at the Chicagc 
terized by the 
ing and the smooth 
proved acceleration in 
new syncro-mesh transmission great- 
ly assists performance 

Quiet second gear acceleration up 
to forty-five miles per hour is de- 
veloped through the new transmis- 
sion. The effortless ease with which 
the gears can be shifted from second 
to third or from third to second 
impels the driver to avail himself 
frequently of this feature. No new 
driving technic is required to handle 
the syncro-mesh transmission. It 
operates in the familiar manner 
only with thrilling quickness, surety 
and quietness 


14TH ANNUAL N.A.D.A. 
CHICAGO SHOW SESSION 


24.—The National 


eight on dis- 


sharply 


Chicage, Jan. 


Automobile Dealers Association will | 


ope nits two-day sessien in connec- 
tion with the Cc Sieage shew on Men- 
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show is charac- | 
marked ease of shift- | 
im- | 
which the! 


SEDATE SETTINGS featured the annual automobile show staged in 


day at the Palmer House at 1.30 
o'clock. George D. Wray of Shreve- 
port, La., acting president, will pre- 
side at this fourteenth annual con- 


vention. 


“What's s Ahead for the Automobile 


Industry” 
dress of 


attendance, which has been a feature of all 1931 automobile shows, 


is 


will be the opening ad- 


the 


session by 


Milan V. 


Ayres of the Nationa) Association of 


Finance Companies. 


James Dalton. 
stotor, will speak on “The 


industria! editor of 


Dealer's 


Baltimore, Md., 
also reported in this center 


Opportunity From Here On,” 
Winona 


o'clock 


“The 


this week. 


Used 





Heavy 


at 2.30 
Car 


Plan” will be described by Frank G. 
Browne, controller Watkins Medical 


Company, 


o'clock. 


Winona, 


Minn 


Service, Springfield, 1l., and New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers 
section, may ebtain these by addressing any of these three companies 
given here complete for the convenience of our subscribers 
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|} Coliseum itself By 


‘ELABORATE CHRYSLER 


EXHIBIT OPENS EARLY 
AT CONGRESS HOTEL 


24.—The most elab- 
orate display the Chrysler Corpora- 
tion has ever made here in the way 
of a hotel exhibit in the eight years 
it has occupied all the choice space 
in the Congress, that reads’ 
of the Chicago Aut« Show. 
is now on. 

Chrysler got 
other fellows by { 
possession of its ¢ 
ormal opening of 
Friday 
thing had been installed 
public started to come 
new models 

Just to show the extensive sca 
which the Congress display has been 
arranged, there are fifty-three fac- 
tory executives here and if the vis- 
iting dealers and distributors dc 
get all the attention they deserve 
it is not the fault of Joseph Ef 
Fields. These executives are located 
in offices Gpening on to the famous 
“Peacock Alley” and close to the ex- 
hibits themselves. 

The Chrysler line is in the Bal- 
loon Room and there are shown 
thirteen models—four of the Chrys- 
ler Imperial custom eights wiih 
bodies by Locke, Waterhouse and 
Le Baron, four of the Chrysler ]m- 
perial eights, five of the Chrysler 
eights and four of the Chrvsier 
sixes. In addition there is a scund 
picture. 

Dodge is in the Louis XVI Room 
the main dining room cleaied out 
to make room for the automobiles 
There are sixteen models displayed 
in the standard sixes and eights and 
the new line of sixes and eights first 
shown to the public at New York 

There is a Dodge talking picture 
and an object of interest is the 
Marathon Dodge, which Ray Priest 
and his associates are trying to wear 
out, A Dodge light delivery truck is 
exhibited in one of the halls. 


JANUARY PRODUCTION 
PLACED AT 175,000 


(Continued from Page 2) 

may prove to be considerably off 
the mark in the matter of division 
of production among the vaious 
quarterly periods, the tota]) amounts 
to 3,850,000, which is about the most 
conservative estimate being made at 
the present time for the year’s out- 
put. Other estimates run up tec 
4,500,000, but it is difficult to see 
how such forecasts can be justified 
on the basis of current operations 
and the outlook for the next few 
months 

Probably the most 
cepted estimate of the 
tion at this time is 
those who offer this 
to the probable gains in 
mestic and foreign sales t 

Domestic car and truck sales last 
year amounted to slightly more than 
3,000,000, and export shipments to- 
taled 561,000. It is argued thai the 
domestic market this year should 
absorb at least 3.350.000 units and 
that the export market shculd in- 
crease its takings to at least 650,000, 
making a total of 4.000.000 units 

The replacement demand for new 
cars in this country last year was 
approximately 3,815,000, a new high 
record, and,on the basis of this ex- 
cellent performance in a yea: of de- 
pression, it is believed, the demand 
from this market should increase te 
at least 3,000,000 this yea 


COLUMBIA AXLE LETS 
$60,000 ORDER FOR 
FREE WHEEL UNITS 


Cleveland, O., Jan. 24.— Orders 
have been let by the Columbia Axle 
Company for $60,000 special equip- 
ment for increasing complete units 
of LGS free wheelins now being 
used by Auburn. 

It was learned here today that 
several automobile manulacturers 
are negotiating with the LGS Device 
Corporation of Indianapolis to pro- 
duction of this free wheeling unit 
for use in their chassis. Cases and 
assembly of the LGS unit are being 
made at the Columbia plant, while 
the self-energizing spring is manu- 
factured at the LG& Indianapolis 


Chicago, Jan. 
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There’s in selling the 


WILLYS-KNIGHT 


Priced $700 Lower 











to SLI9S 
f. o. b. Toledo, O. 


New ear wins wide public acceptance with 
121-inch wheelbase, 58-inch tread, sleeve-valve engine 


This 1931 car is far and away the outstanding ; larger bodies, roomier interiors ... A big 
Willys-Knight value of all time... It is the selling advantage, enjoyed only by Willys- 
largest and most powerful Knight-engined car Knight dealers, is the patented double sleeve- 
ever offered at such a low price . . . In artistry S valve engine . . . Willys-Knight is the only 
of design, richness of finish and interior ele- FIGHTS American car powered by this superior motor 
gance, the new Willys-Knight wins a high place KNIGHTS ..+ And the new Willys-Knight prices are 
among the most beautiful and most luxurious TRUCKS $700 less, model for model, than last year’s 
of modern creations . . . Longer wheelbase, in- ae similar body types. 
: 
creased overall length and wider tread result in WILLYS-OVERLAND, INC., TOLEDO, O. 


WILLY 8S wa 


Safety glass available in all models, in every window, at slight extra cost 


WILLYS-OVERLAND HEADQUARTERS DURING CHICAGO SHOW, PALMER HO\ 





